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Evaluation, comments, remarks and suggestions:

e |tis valued that this work provides insight into the consumer behavior in Nigeria.
e The introductory chapter is too long.
e The theoretical partis well-written, even though three-level structuring could have been used more

frequently.

e The methodological part (Chapter 4) is too long, some of the issues could have been presented in

the analytical part.

¢ In the analytical part, research characteristics is missed. The research is summarized in the section
dealing with the answers to the research questions, this is not correct (see 5.2.2). In addition, graphs
could have been used instead of tables (e. g. Table 3 on p. 53).

e The project part deals with answering the research questions, this is confusing and incorrect.

e Incorrect terms are used, e. g. the presented work is not a study (see Abstract), it is a diploma thesis.

e The title of Part 7.7 on p. 93 is confusing.

e The conclusion of this work is very short and the list of bibliography is confusing.

e Some formal shortcomings are found in this work such as punctuation errors on p. 33, or using small
letters at the beginning of the sentence (p. 73).

e The number and name of the table should be above it. The source should be written below the
table (e.g. Table 1 on p. 46).

e The author presented a fairly good knowledge of the cosmetics and beauty industry in Nigeria.

Questions:

e What are the main drawbacks of the eWOM in the cosmetics and beauty industry in Nigeria?
e What are the ways of improving authenticity of the SMls?
e Based on your primary research, what was the most surprising finding?
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