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ABSTRAKT

Cilem mé bakalafské prace je srovndni jazykovych prostiedki Ceské a britské verze
casopisu Cosmopolitan.

V teoretické Casti se zabyvam Casopisy vSeobecné, ddle se zamétuji na ¢asopisy pro Zeny a
poté zkoumam jazyk Casopisii.

Praktickd c¢ast popisuje postaveni obou verzi na piislusném trhu, déle se vénuje struktuie
obou Casopisii a srovndva je a v posledni Casti analyzuje vybrané Clanky a srovnava

vysledky obou verzi.

Kli¢ova slova:
Casopis, Casopis pro Zeny, Cosmopolitan, charakteristika Casopist, struktura Casopist,

Cesky trh, Britsky trh, stylistickd analyza, lexikdlni analyza

ABSTRACT

The aim of my bachelor thesis is to compare the Czech and the UK versions of the
magazine Cosmopolitan from the language point of view.

In the theoretical part I deal with magazines in general, then I exclusively focus on
women’s magazines and in the last part I examine the language of magazines.

The practical part firstly describes the position of Cosmopolitan on the Czech and the
British market, then it deals with the structure of the magazine in comparison and lastly a
linguistic analysis of chosen articles from both versions is made and the results are

compared.

Keywords:
magazine, women’s magazine, Cosmopolitan, magazine features, structure of magazines,

Czech market, UK market, stylistic analysis, lexical analysis
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INTRODUCTION

I have chosen the topic dealing with the comparison of the English and the Czech language
in a magazine because I am interested in these two languages. For the analysis I have
chosen the magazine Cosmopolitan because it is one of the women’s magazines that is
usually placed on the first positions in both countries, the United Kingdom and the Czech
Republic.

Cosmopolitan belongs to the group of “exclusive magazines” predominantly dealing
with fashion, beauty, cosmetics and trends in these categories.

The aim of my work is to make a stylistic and lexical analysis of some articles from the
magazine Cosmopolitan and to find similarities and differences between the languages.

In the theoretical part I concentrate on magazines in general, I try to present some
noticeable events from the history of magazines and explain what types of magazines exist
and what their most common features are. In the second chapter I deal with women’s
magazines. This is the most widespread category of magazines and I look for reasons why
they are so popular and how they contribute to the life of a common woman. The last part
of the theory tries to introduce some important features of magazines from stylistic and
lexical point of view.

The practical part of my work begins with a description of the position of
Cosmopolitan on the market; I try to compare the situation on the UK market with the
situation on the Czech market. In the next part I compare the UK and the Czech version of
the magazine regarding their content and structure. The last part of my work focuses on the
stylistic and lexical analysis of chosen articles and comparing the languages and visual
aspects of both versions.

Cosmopolitan does not try to educate its readers; it is rather a magazine for relaxing.
That is why I assume that the language is not very difficult to read and it does not contain

any terms.
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1 MAGAZINES

There are many different definitions of what a magazine is. But generally they say the same

thing. According to Longman Dictionary of Contemporary English (2003) a magazine is

“a large thin book with a paper cover that contains news, stories, articles, photographs etc,

and is sold weekly or monthly”.

According to Macmillan English Dictionary (2002) a magazine is:

“a large thin book with a paper cover, containing reports, photographs, stories etc, usually

published once a month or once a week”.

BBC English Dictionary (1992) the word magazine explains as:

“a weekly or monthly publication which contains articles, stories, photographs, and

advertisements”.

Oxford Advanced Leaner’s Dictionary of Current English (2005) says:

“a type of large thin book with a paper cover that you can buy every week or month

containing articles, photographs etc, often on a particular topic”.

1.1 History of Magazines

The history of magazines is not very long. There are some notes about magazines in the
16™ century, for example the first fashion magazine The Gynasceum or Theatre of Women,
issued in the Latin language, in which the female costumes of all the nations of Europe are
reproduced by engraving (Magforum.com). In the 17" century The Ladies Mercury was
published by John Dunton. This magazine was something that is called a women’s
magazine today but the word “magazine” was not used for magazines, although their
characteristics and content were very similar to the ones of today’s magazines. It dealt with
“love, marriage, behaviour, dress and humour in the female sex, whether virgins, wives or

widows”. It also carried an 'Answers to Correspondents' section (Magforum.com).
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The term “magazine” appeared during the 18" century when Edward Cave began
publishing Gentleman’s Magazine. According to McKay (McKay, 2006) the word comes
from a French word “magasin” which means “a shop” in English.

The aim of the Gentleman’s magazine was “to entertain with stories of crime and
romance” (Magforum.com). The magazine became very popular and its “sister” Lady’s
Magazine was introduced later. The magazine boom began. A lot of magazines concerning
many different topic and interests started to influence people’s opinions and positions.
During the 18™ and the 19" century many today’s worldwide magazines were launched.
For example Cosmopolitan, Women’s World, Vogue, Woman’s Weekly, Harper’s Bazaar,
Reader’s Digest, or National Geographic can be mentioned.

The history of magazines is closely connected with the history of some inventions and
events that contributed to the development of magazines themselves. In 1796 lithography
was introduced. It helped to print magazines in a higher number than book printing and
today it is still a widespread technique of printing. This method helped to print much better
pictures in magazines.

The transport of magazines was complicated till 1842. As soon as UK national rail
network boosts distribution was established, magazines could be distributed more quickly
(Magforum.com). In 1852 wood pulp for paper making for newspaper and magazine
printing started to be produced in Germany. This helped magazines to be printed on better
paper (Magforum.com). The year 1855 meant the first use of colour in magazines and a
few years later the first coloured photography appeared. A very important point was the
year 1870. In that year Queen Victoria established compulsory learning to read and write in
United Kingdom. Magazines and newspapers gained a big popularity since more people
were literate. Press became a common part of everyday lives of ordinary people. That is
why advertisements began to appear in magazines. In 1898 New York State passed a law
against misleading advertising (Magforum.com).

In 1911 the rotogravure was invented. It is a method of printing that has been used up
to now. It aided magazine production of pictures, especially photos. (Kietzman) The
number of magazines grew up because of these innovations. In 1914 Rainbow as the first
British comics for children was launched. In 1931 the first colour photo was printed in a
British newspaper — The Times.

In 1972 Cosmopolitan became the first international magazine that was published in

the United Kingdom.
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During the 1980s the first computers appeared and they became the most important
element in creating a new issue and its publishing. During the 1990s a great change was the
appearance of the World Wide Web and the Internet (Magforum.com). At the beginning
the publishers were worried about the future existence of paper magazines and newspapers.
It seemed to be very popular to make everything in the digital form and the question was
whether people would buy newspapers if the digital news were directly sent to their
computers. Nothing has happened yet. On the contrary, using computers brought new
possibilities in publishing - in 1992 magazines and newspapers archives were firstly
published on a CD-ROM and in 1994 first banner advertising appeared on the Internet, for
Wired magazine.

Today most magazines have their own web pages where additional materials are
published and via various forums publishers together with readers can discuss the
appearance and content of a certain magazine.

Magazines have changed much throughout the history. There are many types of them,;
today’s paper magazine market together with their digital versions can easily satisfy the

public demand.

1.2 Classification of Magazines
Nowadays the market offers a wide range of magazines. They are classified from a few
points of view. According to McKay (McKay, 2006), magazines are divided into two
groups - consumer publications and business-to-business (or trade, or professional) press.
On the other hand, Epand (Epand, 2008) distinguishes 3 types of magazines. They are
general interest magazines, scholarly magazines, and sensational magazines. McLoughlin
(McLoughlin, 2000) considers frequency as an important point while classifying
magazines. She distinguishes magazines issued weekly, in a 14-day frequency, monthly or
quarterly.
On the other hand, Magazines.com divides magazines into groups according to their
subject matter.

More detailed information is provided below.

1.2.1 Consumer and Business-to-Business Publications
McKay (McKay, 2006) offers two groups of magazines. Consumer magazines are

addressed to readers who look for information, advice and entertainment in one. People
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usually read such magazines in their leisure time to relax. All titles related to hobbies and
special interests are a part of this group. For example:

e Cars — Classic Cars, AutoTrader, Auto TIP

e Boats — Paddles

e Fish — Koi Carp

e Riding — Horse and Hound

e Pets — Cat World

e Sport — Shoot Monthly, Cycling Weekly, Golf

e Embroidery — Cross Stitcher

Business-to-business press is aimed at people who have something to do with
business. Such magazines provide news in a limited field to a tightly targeted audience.
The titles are not very known to general public, usually only people working in the specific
sphere know the concrete titles. Their main function is to inform. For example Press

Gazette belongs to this group.

1.2.2 General Interest, Scholarly and Sensational Magazines

Epand (Epand, 2008) divides magazines intro three groups. Most magazines are considered
as general interest magazines. These are concentrated on different topics, which are
understandable by general public. They are full of articles, stories, a lot of pictures and
photos are added. Generally, they are read for fun but also useful information can be found
there. Cosmopolitan, PC Today, Esquire, Time, Rolling Stone are only a few examples
from this big group.

Scholarly magazines are more professional in comparison with general interest
magazines. The articles deal with very deep information on a certain topic. Pictures are not
very common, more graphs, figures, and maps appear there. The magazines are directed to
a specific group of readers with more than basic knowledge of the topic. They are not read
for fun, their first intention is to inform and educate. As an example Comparative
Economic Studies, Ecological Applications, Middle East Policy, or Oceania can be
mentioned.

Sensational magazines are also called tabloids. Their aim is to deliver information
about famous people and celebrities. They are based on pictures and photos, articles are not

long. The journalists working for such magazines (known as paparazzi) try to take photos
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of celebrities in as piquant position as possible. The tabloids are focused on the brilliant
stories “from backstage” of their lives. Surprisingly, readers are interested in what their
heroes do in their personal lives. Sensational magazines are easily recognized according to
the huge photos and eye-catching headlines (Epand, 2008). Examples of sensational

magazines are: Globe, National Enquirer, or Star.

1.2.3 Magazines According to Frequency of Publishing
McLoughlin (McLoughlin, 2000) distinguishes magazines according to the frequency of
publishing.

Weekly published magazines (weeklies) — such magazines are not thick, and they
contain recent information. They are not printed on high-quality paper. (Business Week,
Life)

Magazines published in a 14-day frequency (fortnightlies) — since there is a 14-day
long period for preparation of a new issue, the magazines are usually thicker and contain
more articles (comparing to weeklies). They are more expensive and also paper is better
(PC Magazine, National Review).

Monthly published magazines (monthlies) — especially international magazines are
published monthly. They are usually about 150 pages thick and contain a lot of
advertisements. Their paper is of high-quality. (Cosmopolitan, The Musical Times).

Quarterly published magazines — not many magazines are issued quarterly (Spectrum,

Disney Magazine).

1.2.4 Magazines according to Their Topic

The server Magazines.com distinguishes a wide range of categories of magazines, divided

according to their topic. Among the most popular categories are included

(Magazines.com):
Business & Finance — these magazines contain more text and less pictures and photos,
very often there are graphs or charts. The texts are educational and inform about news,
trends and tendencies on markets. They are addressed to businesspeople, economists,
financiers or people who are interested in economic topics. (Money, The Economist)
Children — magazines for children do not differentiate girls and boys (unlike teens
magazines). They consist of various tasks that should develop children’s characters.

Colouring, puzzles, matching, fairy tales and easy numbers and letters are the most often
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content. Magazines are full of big pictures, usually cartoons. (Disney’s Princess, Boy’s
Life)

Cooking & Food — magazines about cooking and food are for people who would like to
be inspired with culinary tips and healthy preparation of food. They are full of recipes and
recommendations about food, ingredients and procedures. Many photos are included so
that the reader wants to cook certain meals. Very often the recipes (at least some of them)
are readers’ contributions. (Everyday Food, Tea Time)

Entertainment & TV — these magazines provide a reader with creating films, music,
books, popular culture and celebrity news. (Entertainment Weekly, Reader’s Digest)
Fashion — fashion magazines are full of photos where especially women can find
inspiration for their own wardrobe. They also contain reports from fashion shows all over
the world, interviews with world-famous fashion designers talking about fashion trends.
An important part is promotion of clothes and accessories and information about beauty
and lifestyle in general. (InStyle, Glamour)

Health & Fitness — articles concentrated on health consist of recommendations and
advice how to eat and live healthily. Articles about reducing the weight and preventing
illnesses are the most common. Advertisements mostly concentrate on accessible health
preparations. (Prevention, Eating Well)

Home & Gardening — such magazines offer information about space in a house and a
flat and how to arrange a garden. These magazines are addressed to people who are
changing their flats or houses, wish to modernize them or who are looking for inspiration
and advice. (Log Home Living, Country Gardens)

Men's — articles in such magazine are predominantly concentrated on men’s lifestyles.
The main topic is “women”, other articles are about cars, fashion and cosmetics for men,
sport, politics, sex, careers and men’s lifestyles in general. Hard-core magazines are also
considered as men’s magazines. (Men’s Health, King)

Sports — magazines about sport consist of articles about sport equipment, different kinds
of sport (also very unusual ones), recommendations how, where and when to practice
sport, and interviews with famous sportsmen. They address anybody who is interested in
sports and also who practices sports. There are also magazines concentrated on one sport
only. (Sports Illustrated, Bicycling)

Teen — magazines for teenagers mostly address either girls or boys and their content

differs much. Magazines for boys contain technical articles about means of transport,
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comics, science experiments, computer games. Girl magazines are very similar to
women’s magazines. They concentrate on fashion, cosmetics, boys, and relationships
with family, boys, or friends. A magazine for adults often has a version for teens.
(Seventeen, Ultimate Spiderman, National Geographic Kids)

Women's - Women’s magazines are one of the largest groups of magazines according to
their topics. Such magazines are full of fashion, cosmetics, and relationships (like girl
magazines). Additionally they concentrate on problems in families (from a position of a
mother or a wife); many pages contain articles about love and sex. Also recommendations
how to be successful in the personal as well as career lives are very common.

(Cosmopolitan, First for Women)

A magazine can be included in more that one category (for example Men’s Health
is a magazine for men as well as a health magazine). All these categories can be classified
as general interest magazines. Such magazines only differ in topics and vocabulary but
generally they are readable for everybody. There is no special knowledge needed to
understand. They can vary in the number of pictures and photos. For example, there are
more pictures in a fashion magazine than a business magazine. On the other hand, a
business or financial magazine contains more specific vocabulary and rather graphs than

pictures.

1.3 Magazine Features

Exact content of a magazine depends on each publisher, but there are some features that no
magazine should omit. The front cover, the content, horoscopes, reader’s letters, the
problem page and reader’s true stories are the ones proposed by McLouglin (McLouglin,
2000). On the other hand, McKay (McKay, 2006) recognizes fiction, horoscopes, listings,
reviews, quizzes, photography, opinion columns, interviews or profiles, human interest
stories, essays and advice pages as the most common features of magazines. The suggested
features are predominantly the content of general interest magazines. The most significant

features are described below.

1.3.1 Front Cover
According to McLouglin (McLouglin, 2000), the magazine front cover is the most

important feature. Its intention is to catch potential reader’s eye. “A magazine’s front-cover
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image and cover lines are persuasive selling tools. They motivate readers — confronted with
shelves of front covers competing for their attention — to buy our magazine rather than
another.” (McLoughlin, 2000, 5). The front cover is used to shape a potential reader’s
expectation about the magazine. The front cover itself has a few important features: a

magazine title, visual images and cover lines.

1.3.1.1 Magazine Title

A magazine title helps to shape a reader’s expectation greatly. It is written in big letters
with violent colours. It is the first part of the magazine that will be remembered by the
reader.

Each magazine title has its history and was created so as to attract people. Its form is
not random. From the linguistic point of view a magazine title can be a word (or a group of
words) that says what the magazine is about (for example Woman — it is a magazine about
women). A magazine title can be also an acronym (for example “FHM” — for him
magazine), or a compound noun (Cosmopolitan — The Greek Kosmos (a universe) and
polites (citizen)).

Magazine titles are usually accompanied by slogans. For example “Smart girls get
more!” (the magazine More!). A slogan is here to develop and support the main idea of the

title.

1.3.1.2 Visual Images

Another important feature of the front cover is a picture. It also has its important role as
well as the title. It is interesting to look for signs behind the picture. If there is a photo of a
woman or a man, their expression, gesture, or posture are purposeful. For example, in case
of a cover of Men’s Health there is often a man showing his muscles. This shows a reader
how he (she) can look like when reading this magazine (and follow the advice in the
magazine). A magazine about cooking can have a picture of mouth-watering meal on the

cover etc.

1.3.2 The Contents Page
One of the first pages is usually the content. The content is a kind of a list of articles and
other features that are in the issue together with the relevant page number. Articles are

ordered upwardly for faster orientation in the magazine. That allows the reader to skip (for
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him or her) unimportant articles and to find his or her favourites easily. Many magazines

have their own structure of articles that are followed in each issue.

1.3.3 Reader’s Letters

This is a page that allows readers to express their opinions. Readers are supposed to send
their ideas, opinions or acknowledgements to publishers and there is a chance that their
letter will be published in an issue. Very often the readers are offered an award in order to

express their opinions.

1.3.4 Horoscopes
Horoscopes are included in so-called popular entertainment. There are “predictions of
people’s future based on the zodiac for the time of their birth” (McLoughlin, 2000). They

appear in different forms in magazines, accompanied by pictures of signs and dates.

1.3.5 Interview or Profile
An interview or a profile is a very common feature in magazines. Such articles are usually
connected with celebrities or people who have contributed to the society in a certain way

(scientists, managers, successful people, people with an unusual life or job etc).

1.3.6 “How to”
This feature is one of the most common in all periodicals. Each magazine offers its readers
how to deal with various difficulties in life. The advice can be in a form of an article (e.g.
How to Have Sex like a Man — Cosmopolitan, November 2008) or a problem page (e.g. Dr
Linda’s Life Skills — Cosmopolitan, all issues). A problem page encourages readers to send
their life problems and a responsible person, usually an expert, (in case of Cosmopolitan a
Dr Linda) tries to give them some advice.

There are also “how to” articles and problem pages in other magazines — questions
about finance can be found in a finance magazine, magazines about living are full of “how

to” articles etc.
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2 WOMEN’S MAGAZINES

Women’s magazines are the biggest group considering their number on the market. They
are directly addressed to women (but it does not mean they are always of a same content).
A half of such magazines are titles dealing with simple women’s subject-matters, e.g.
fashion, cosmetics, household, family, children, beauty, men etc (e.g. Cosmopolitan, Elle,
More etc). The rest are magazines focusing on more concrete topics, there are magazines
about fashion only, about health, fitness, cooking addressed to women with specific
interests (e.g. Cooking Light, Modern Bride, Mailbox News (a magazine about cake-

decorating), and Fit Pregnancy etc).

Tracy Seneca (Seneca, 2007) distinguishes three main features in women’s magazines.

They are virtual communities, sources of education and trade journals.

2.1 Magazine as a Virtual Community

A magazine creates a virtual community between editors and readers. Unlike books or
other magazines women’s magazines allow two-way communication. According to
Rheingold (Rheingold, 1993), a virtual community is created when “enough people carry
on public discussions long enough, and with enough human feeling, to form webs of
personal relationships.” Looking at women’s magazines it is obvious that between editors
and readers there are some secret bonds that help to understand each other. This feature is
visible via pages with editor’s letters, reader’s letters or problem pages. One participant
asks, another answers. Readers are encouraged to participate in creating “their’” magazine.

Edward Bok, one of the earliest editors of Ladies Home Journal began to stimulate
readers offering them awards for answers. Today, it is a common element.

Such virtual communities are huge. Since many magazines are international today,
there are no geographic or national limits for readers to join. Communities are based on
common interests of all participants.

Another distinguishable phenomenon is talking about women as “we” within the
articles (“Bldzni mi prsa” in Cosmopolitan, November 2008 — “mi” refers to a woman)
while talking about men as “they” (“On a jeho kamarddky” in Cosmopolitan, October
2008). Such addressing increases differences between participants of the community and

“the others”.
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2.2 Magazine as a Source of Education

A brief look into any women’s magazine is enough to find out much advice on anything.
Another task of a magazine is to deliver some knowledge. This can be gained via problem
pages where readers can ask exactly what they are interested in or via articles that are
conceived as pieces of advice. As an example the article “How do I ...... prep my pins?”’
(Cosmopolitan, June 2008) can be mentioned. This article gives advice about cosmetics
that helps to treat the legs after winter. In women’s magazines the advice concentrates on

fashion, beauty, health, care of the body, food, relationships, career, lifestyle etc.

2.3 Magazine as a Trade Journal

Since women’s magazines are read by a huge number of women, they are a good place for
promotions and advertisements. Not only advertisements offer various products, some
articles do as well. Promotions could also be a part of some advice. Such promotion can be
found e.g. in Cosmopolitan (February 2009), which is called “Date Fever” and offers

clothes suitable for dating.

2.4 UK and Czech Top Women’s Magazines

A high number of women’s magazines is published and each woman likes something
different. According to research made by Top-ten-10.com in 2004 ten the most sold
women’s magazines in UK were Glamour, Cosmopolitan, Good Housekeeping, Marie
Claire, New Woman (closed in 2008), Woman & Home, House Beautiful, She, Elle UK.
Companies GfK Praha and Median did research called Média Projekt in 2007 and it
showed the most read women’s magazines in the Czech Republic — Glanc, Joy,

Cosmopolitan, Elle, Marianne, Yellow, Juicy, Harper’s Bazaar, Style, Fashion Club.

Cosmopolitan — It is the largest-selling young women's magazine in the world.
Cosmopolitan is famous for its upbeat style, focus on a young career woman and candid
discussion of contemporary male/female relationships. Since its founding in 1886,

Cosmopolitan has been reporting on modern social trends.

Elle — 1t is a worldwide magazine that focuses on women's fashion, beauty, health, and
entertainment. It was founded by Pierre Lazareff and his wife Hélene Gordon in 1945. The

title, in French, means "she".
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Fashion Club — This magazine provides the complete information about fashion and
cosmetics available in the Czech Republic. It addresses girls and women at the age of 15 —

35 living in cities.

Glamour — It is a women's magazine published by Condé Nast Publications. Founded
in 1939 in the United States, it was originally called Glamour of Hollywood. It is now
published in numerous countries, in most cases monthly. Glamour is a magazine about

fashion and beauty.

Glanc — This magazine concentrates on lifestyles and the society. It addresses women
at the age of 24 — 49 facing requirements at work, at home, in relationships. It is published

fortnightly by Astrosat.

Good Housekeeping — It is devoted to contemporary women. Articles focus on food,

fitness, beauty, and child care using the resources of The Good Housekeeping Institute.

Harper’s Bazaar — It is a well-known American fashion magazine, first published in
1867. Harper's Bazaar considers itself to be a style resource for "the well-dressed woman

and the well-dressed mind". It is aimed at members of the upper-middle and upper class.

House Beautiful - This magazine deals with advice and ideas how to improve the

house and make living more comfortable.

Joy — It is a lifestyle magazine for women at the age of 19 — 39. It concentrates on

fashion, beauty, celebrities, sex and love.

Juicy — It addresses women at the age of 20 — 35. It talks about shopping, real stories,

fashion, cosmetics, having fun and home.

Marianne — A magazine addresses women older than 30. It focuses on fashion, beauty,

career, lifestyle, relationships, and family.
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Marie Claire - It is a monthly women's magazine conceived in France but also
distributed in other countries with editions specific to them and in their languages. It
focuses on women around the world and several worldwide issues, health, beauty, and

fashion.

She — It is a magazine for women interested in health, beauty, fashion, and fitness. It is

full of advice how to feel and look great.

Style — A magazine about relationships, fashion, style, and career addressed to middle-
class women at the age of 25 — 45. It is originally American magazine published by

Stratosfera in the Czech Republic.

Woman & Home — This magazine is known as fastest-growing title for women dealing

with beauty, lifestyle food, and health. It addresses women over 35.

Yellow — 1t is a fortnightly for young women, dealing with fashion, beauty and style. It

is published by Hachette Filipacchi 2000.
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3 WOMEN’S MAGAZINES FROM LEXICAL AND STYLISTIC
POINT OF VIEW

Women’s magazines are not magazines for a certain group of people. They address
everybody, so the language should not be complicated. In addition, such magazines are
supposed to be read while having a rest, so readers do not expect difficult or unintelligible
vocabulary or complex sentences.

Since a number of sources for lexical and stylistic features that are typical for women’s
magazines is very limited, the practical part of the work will help to determine some usual

phenomena.

3.1 Vocabulary
Vocabulary of women’s magazines is simple, without generally unknown terms. It can

contain various lexical and stylistic phenomena. The most significant are the following:

3.1.1 Word Formation

New words are created by means of word formation. According to Kolat (Kolat, 2006)
compounds, derivation, acronyms, initialism, clipping, reduplication, conversion and back-
formations are the most common types of word formation.

Compounds — Two or more words or their parts are put together. The most usual are
two-base compounds. They are popular in science and journals because of their condensed
character. (e.g. bedroom) (Kvetko, 2005)

Derivation — New words are built by means of affixes. (e.g. worker, midnight) (Kolat,
2006)

Acronyms — New words are created from the initial letters of compound terms. They
are read as one word. (e.g. NATO) (Kvetko, 2005)

Initialisms — Similar to acronyms, but the letters of a new word are pronounced
separately. (e.g. USA)

Clipping — New words are created by cutting of one or more syllables. (e.g. vet —
veterinary surgeon) (Kvetko, 2005)

Reduplication — It is a type of compounding with a small change in spelling. (e.g. tip
top) (Kolét, 2006)

Conversion — It is a change of a part of speech. (a chair x to chair) (Kolat, 2006)
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Back-formation — It is the formation of a simpler word from a structurally complex

one. (accreditation x to accredit) (Kvetko, 2005)

3.1.2 Figures of speech

Metaphor — It is based on the fact that an element used within a metaphor somehow
resembles something different. The resemblance can be based on colour, shape, function,
parts of body etc. (Kvetko, 2005)

Metonymy - It is based on different relationships between lexical and contextual
meaning of a word. It is a process when a thing is not called by its usual name but a name
of something similar is used.

Synecdoche - A part is used instead of the whole or the whole is used for a part.

Simile — It is an explicit comparison of two things.

Personification - A human acting or qualities are assigned to things so as to specify
the meaning.

Hyperbole — A kind of exaggeration in order to explain better a certain situation.

Litotes — It is using of negation on the contrary

Irony - Irony is based on lexical and contextual meanings that are opposite to each
other.

Ellipsis — It is an omitting implied by a previous clause.

Periphrasis - Periphrasis is a use of a phrase instead of the name of an object. The
phrase usually contains a short description of the thing and it is used in order to approach
some particular features and qualities.

Allusion - It is an indirect reference to a well-known fact either from history or
everyday life. The basic feature is that the speaker does not use any sources of such

reference.

3.1.3 Multi-word Expressions

It is a number of more or less fixed combinations of two or more words. Kolat (Kolaf,
2006) includes collocations, proverbs, idioms, phrasal verbs, and prepositional verbs in
multi-word expressions.

Collocation — It is a combination of words that regularly occur together, it has a
relatively restricted combinatory range and transparent meaning. (Kvetko, 2005)

Proverb — It is a short saying expressing a general belief. (Kolat, 2006)
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Idiom - It is unchangeable, fixed combination of words, which function as single
lexical unit. (Kvetko, 2005)
Phrasal verb — It is a unit of a verb and adverb particle. (Kolat, 2006)

Prepositional verb — It consists of the base verb and the preposition. (Kolat, 2006)

3.1.4 Level of Formality

The same idea can be expressed in more than one way. It depends on a situation and a
relationship between the participants. Kvetko (Kvetko, 2005) divides vocabulary into
formal and informal.

Formal vocabulary - It is a more stable part of a language. It is used in formal
situations and it is more common in the written than the spoken language. It contains
technical terms (used in a particular branch), proper formal words or learned words (used
in official meetings, speeches), literary and rhetorical words (used in poetry and older
works) and archaic words (words that are not used any more in common language but only
in poetry or official documents).

Informal vocabulary - This is a more dynamic part of vocabulary. It is more used in
spoken language, everyday conversations or informal writing. Kvetko (Kvetko, 2005)
divides informal vocabulary into a few groups: colloguialisms (‘“informal words used by
educated people in everyday situations”), substandard words (words that are considered as
incorrect by educated people), slang or jargon words (usually used by a certain social, age
or professional group), dialectisms (words used locally), argot (words whose meaning is

used for different things in order to secure something or somebody).

3.2 Style of Magazines

Style is a way of using language (The New Oxford Dictionary of English, 1998).
According to Cechovd (Cechové et al., 2003), articles in magazines are written in the
publicistic style.

The aim of the publicistic style is predominantly to inform and to persuade, MisSikova
(Missikova, 1999) adds the brain-washing function (logical argumentation but through
emotional appeal as well). That is why this style is very dynamic and other styles blend
together according to what reaction of readers the author needs. Missikovad (Missikova,

1999) talks about the belles-letters style, the publicistic style, the newspaper style, the
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scientific prose style, and the style of official documents. Cechové (Cechovi et al., 2003)
admits that all these styles can appear under publicistic style in magazines.

Kadlecovd (Kadlecovd, 2006) distinguishes different genres also appearing in
women’s magazines: editorial, interview, informative article, analytical article, report, short
essay. The style is also influenced by a genre of a particular article. Cechovd (Cechovi et
al.,, 2003) distinguishes the interview style for interviews, the fictional style for short
essays, the essayistic style for editorials etc.

The publicistic style is the most up-to-date function style. Most articles deal with
recent events, for example the influence of a season is noticeable in women’s magazines

(e.g. “What’s your Holiday Style” in Cosmopolitan, June 2008).

3.3 Woman in Magazines
It is obvious that the woman is number one in women’s magazines. McLoughlin
(McLoughlin, 2000) talks about the ideal reader, which is created throughout magazines.
Since it is impossible to know individual needs and opinions of each reader, editors try to
write about such men and women that are generally seen as “perfect”.

A woman in women’s magazines is introduced as an idol with a perfect body, perfect
fashion style, a perfect career and a perfect relationship. Deviations from this perfection are

presented as “mistakes”.
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4 POSITION OF THE MAGAZINE COSMOPOLITAN ON THE
BRITISH AND CZECH MARKET

The magazine Cosmopolitan was launched in the United States in 1886. Today it is the
world’s biggest magazine brand, with 59 international editions, published in 34 languages
and distributed in more than 100 countries. It is a sector leader in 43 markets
(Superbrands.uk.com, 2008).

Cosmopolitan is originally an American magazine, published by Hearst Magazines,
and all other publishing countries need a permission to publish it. Each publisher is obliged
to follow certain trends in the magazine that come from the United States. The magazine is
addressed to women aged 18 — 40 in middle or upper middle class. It is a kind of a guide
how to be successful in the field of beauty, career, relationships and family life. Publishers
have to keep it in mind. One sample of each issue published in any country and any
language has to be sent to New York where it is archived.

On the other hand, there are many differences among preferences of women all over
the world. Each “mutation” of Cosmopolitan adapts certain habits typical for an individual
country. A magazine must be made for its readers.

In most countries Cosmopolitan is available in two formats. One is the older format of
200 x 270 mm, the other is not so old, it is called travel-size format of 230 x 170 mm. This
version is intended for handbags and it does not contain any presents that are from time to
time added to the bigger format although the price is the same.

The title “Cosmopolitan” is always accompanied by a slogan that describes the
magazine a little. The slogan in English (the original one) is “For Fun Fearless Female”
(use of alliteration) and this thought is translated into other languages. In Czech it is
magazine.

The magazine has also its web pages. These are in different languages according to the
languages of the magazine in a country. British version of the web pages strictly follows
the American, while Czech pages share the form of Stratosfera pages. Except direct web
pages of the magazine, there are also web pages supporting the magazine and helping to
keep Cosmopolitan virtual community that is felt while reading the magazine or looking at
the web pages. In the United Kingdom there are web addresses such as Cosmomen.co.uk,

Cosmofashion.co.uk, Cosmobeauty.co.uk, cosmoloveandsex.co.uk, cosmoyourlife.co.uk.
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All these addresses lead to Cosmopolitan.co.uk but directly to the chosen sphere (e.g. men,
fashion, beauty etc).

The Czech web pages are quite limited (Stratosfera does not follow the structure of
Cosmopolitan.com), the Czech Cosmopolitan pages have the same form as all magazines

that are published by Stratosfera.

4.1 Cosmopolitan on the British Market

The British version of the magazine was launched in 1972 and since that time it has been
very successful. Immediately it became one of the leaders on the magazine market and it
has been ranked among five top women’s magazines in United Kingdom until now.
Cosmopolitan is published monthly by The National Magazine Company Limited that is

also the publisher of Good Housekeeping, one of the rival magazines of Cosmopolitan.

Top Five Women’s Monthlies
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Figure 1: Top Five Women’s Monthlies

Figure 1 shows us the position of Cosmopolitan in the period between June 2006 —
June 2007. The axis X presents the five most sold women’s magazines in the United
Kingdom and the axis Y presents the average number of sold issues in a half of year.

The British leader magazines were Glamour, Good Housekeeping, Cosmopolitan
Marie Claire, and Woman & Home. Regarding the average monthly distribution,

Cosmopolitan was on the second place in June 2006 with about 445,000 sold issues, in
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December 2006 Cosmopolitan sold about 455,000 issues while the magazine Good
Housekeeping sold about 460,000. That led to the fact that Cosmopolitan shifted to the
third position. In June 2007 Good Housekeeping sold 440,000 issues and Cosmopolitan
450,000 and it became the second most read magazine again. It would be difficult for
Cosmopolitan to reach the first place since the magazine Glamour sold more than 500,000
issues a month in the monitored area.

Today, the situation on the British market is very similar; all the presented magazines

are still on the first places among readers.

Both formats of Cosmopolitan are available in the United Kingdom. On the cover of
the travel-size format a slogan commenting its size appears — “All the Pages of Cosmo in a
Handy Travel Size”. The slogan is visible on the top of the cover above the title.

The price is set regardless whether it is the bigger or the travel-size format. The price
of the samples chosen for the analysis is variable but there are no obvious reasons
according which the price changes.

June 2008 - £3.20 (travel-size format)

September 2008 - £3.40 (travel-size format)

November 2008 - £3.40 (travel-size format)

October 2008 - £3.40 (bigger format, a present was added — a small handbag)

February 2009 - £3.30 (travel-size format)

The UK version of Cosmopolitan is also available in other countries (e.g. in Portugal
where the presented UK Cosmopolitans were bought — the price was €4.95, which is

comparable with the price in the UK).

4.2 Cosmopolitan on the Czech Market

The Czech version of Cosmopolitan is not as old as the British one. The first issue was

published in 1997 by Stratosfera that has been publishing the magazine monthly up to now.
In the Czech Republic the magazine is considered as an exclusive magazine. The main

features of an exclusive magazine are its price (higher than for so-called classic

magazines), paper quality and the number of pages. This is aimed for the Czech version as

well. Other exclusive magazines on the Czech market are CosmoGIRL!, Elle, Harper’s

Bazaar, Marie Claire, Vogue, Yellow and so on.
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Average Numbers of Sold Issues
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Figure 2: Average Numbers of Sold Issues

Figure 2 shows the average numbers of sold issues of Cosmopolitan since 1999 when
the company ABC CR (Audit Bureau of Circulations) and later the company Ernst &
Young have done researches about how many issues were sold. All figures stand for the
average numbers during a certain year. The axis X presents the years when the research has
been done. In 1999 the data are available only from the months August — December and in
2009 only January is counted into the average; no more data were available at the time of
writing the thesis. The axis Y presents the average amount of sold issues.

It is apparent that the number of sold issues has been falling. In 1999 Cosmopolitan
sold more than 70,000 issues. It got over 70,000 again only in 2002 and next years the sale
decreased. In 2009 the number of sold issues was a bit more than 30,000 only. The reason
is that more and more similar magazines have appeared on the market and the target reader

has a wider choice.

The price of the Czech Cosmopolitan is more stable than the price of the UK version.
Both formats are available, the price of the bigger format is CZK 99.90, the smaller one
costs CZK 59.90. The Czech version is much cheaper than the UK version. The reason is
that Cosmopolitan has to be competitive with other exclusive magazines on the Czech

market, whose prices are similar.
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S STRUCTURE OF THE MAGAZINE, SIMILARITIES AND
DIFFERENCES

As I mentioned before, the UK and Czech versions of the magazine belong to the same
brand and according to the licence the publisher must follow certain directions. But the
publisher also has to think about the readers of the magazine, after all, the magazine is
made for its readers, and thus there are also some differences between individual versions.
In this part of my analysis I would like to focus on the structure of Cosmopolitan and look

for features that the UK and the Czech versions have in common and that are different.

5.1 Design of the Magazine

Both versions of Cosmopolitan are printed on very similar glossy paper, which is one of the

conditions demanded by Hearst Magazines.

5.1.1 Cover

Each issue is presented by an attractive and successful young woman on the cover. These
women are always slim, smiling, with the make-up and perfectly dressed hair. They are
more or less known, usually models, singers or actresses. UK version presents famous
women (sometimes accompanied by men — the issue of November 2008 presented the
British TV presenter Tess Daly together with her husband, the presenter Vernon Kay), such
as Cameron Diaz or Angelina Jolie (American actresses). Inside the magazine a reader can
find the reference to the woman (man) on the cover — a name, age, clothes, accessories and
make-up are mentioned. On the cover of Czech Cosmopolitan similar celebrities appear,
but inside the magazine a cheaper version of the clothes available in the Czech Republic is
offered.

Another significant part of the cover is the title “Cosmopolitan”. The colour of the title
depends on the colour of the background. If the background is darker, the title is usually
white. White or very light background leads to colourful title (e.g. pink, yellow, orange,
golden etc). Some British issues have a note “UK edition” in the top right corner of the
cover.

Cover lines mentioning the main articles within the issue are the last part of the cover,
sometimes supported by the page number. They are usually short phrases, which help to

sell the magazine.
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The other elements on the cover are: a month and year when the issue was published,

the price, bar code, and the web address.

5.1.2 Number of Pages
The UK version of the magazine has much more pages than the Czech version. The UK
version contains about 240 — 280 pages, surprisingly, the issue of February 2009 has only
176 pages, which is more than 100 pages less than the issue in October 2008 with its 292
pages.

The Czech version usually has 146 pages, only one issue had 170 pages (May 2008).

5.2 Amount of Texts and Pictures

It is very common that there are texts together with pictures on pages. In some cases the
pictures help to imagine things mentioned in texts, or they only illustrate the problematic
topic. I have found only very few pages with no pictures in my samples.

The amount of pictures within texts depends on what part of a magazine we focus on.
Sections about fashion or cosmetics have naturally more pictures, the most often they are
pictures of recommended products (“What’s Hot What’s New” — UK, September 2008,
“Mad ldaska dzinova” — Czech, May 2008). On the other hand, pages with stories contain
only a few pictures (“Change Your Life in 4 Weeks” — UK, February 2009, “Odkdy svét
miluje susi?” — Czech, June 2008). Most of the pictures are photos. Animated pictures

hardly ever appear (“Stalo se v kabince” — Czech, October 2008).

5.3 Fixed Sections

Cosmopolitan, like other magazines, contains an amount of sections that appear repeatedly
in all or some issues. Comparing with the American version of Cosmopolitan it is obvious
that most fixed sections are ordered by the United States since they are very similar (in
both UK and Czech version), while other parts are optional and follow habits of different
countries. On the other hand the titles of the fixed sections are quite general so publishers
can include many different projects.

Fixed sections are included frequently, but not all of them are in all issues.
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5.3.1 UK Version

The British version of Cosmopolitan has more than three quarters of the editorial material

fixed sections. Other projects occasionally appear and are focused on current topics. (e.g.

“Naked Male Centrefolds”, June, 2008).

The fixed sections are:

On the Cover — A reference to a person on the cover. Readers get to know their
name, age, where to shop their make-up and clothes.

Editor’s Letter — Editor Louise Court writes about her experiences, mentions main
topics of the issue.

Cosmo News — The section informing about news among celebrities, referring to
current events, fashionable clothes and make-up. A part of the News is an interview
and You & Him.

We’ve Got Mail — A page where readers can demonstrate their opinions.

Cosmo Inspiration — A story of a common successful woman.

Sex & the Single Girl — A section dealing with sex, problems with love and sex, and
being single

Woman We Love — An interview with a famous woman (sometimes replaced by a
man or a couple we love)

Cosmo Talks — A section dealing with sex, happiness, friendship, relationships.
Cosmo Quiz — A quiz for readers.

Sex Coach, Life Coach, Be the Best — Three women give advice about sex, life and
readers themselves. (Sex Therapy, Ask Irma, Dr Linda’s Life Skills)

Fashion & Beauty — Almost one third of the magazine is focused on fashion and
beauty topics.

Cosmo Living — A slogan of this part is “Cosmo loves your... body, food, holidays,
money, shopping, staying in, courage, travel, life”. Each page deals with one of
these topics. A part of Cosmo Living is Cosmostrology (Cosmo loves your future).
Cosmo Commandments — The very last page of the magazine containing “10 rules

of...”. It gives the reader 10 pieces of advice on a certain topic.
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5.3.2 Czech Version

Similarly to the UK Cosmopolitan the content of the Czech version is preferably made

from fixed sections and variable parts depend on the season or current topics (e.g. June

2008 presented bikini in the project called “Nejvétsi plavkové foceni v Cechdch!)”.

The fixed sections are:

Uvodnik $éfredaktorky — “A letter” from the editor-in-chief Sabrina Karasov4,
mentioning her experiences and current topics.

Cosmo hvezddrna — Focused on celebrities as well as common women, current
events, clothes, make-up.

Cosmo hvézda — An article about famous women (singers, actresses...)

Cosmo duverné — A section containing a page for reader’s letters, questions about
relationships, and letters containing readers’ funny experiences.

Cosmo trendy — A section dealing with fashion and beauty.

Sex & Ldska — Articles about sex and love, dealing with problems.

Vy, jen vy — Articles giving advice how to feel comfortable in life.

Jaké je... - Two or three stories of women who have experienced or are
experiencing something unusual.

Vse o muZich — Articles present us men as a different species. Writers refer to men
as “he” or “they”, give us advice about relationships, and let us see into their minds.
Na scéné — “What is happening in the current month”. Focusing on celebrities,
events, music, films and books.

Cosmo & Télo — A section dealing with food, cooking, exercises, health.

Splnime Vdam prdani — The magazine allows its readers to write and have a wish. The
wish is fulfilled for one of them every month.

Cosmo véc — This article describes the history of a certain product (hair-dye, sushi,
etc.)

Zeny méni svét — A profile of a woman famous for her job (a photographer, a
politician, a writer, etc.)

Cosmo cesty — An article about a country from all over the world.

Horoskop — Signs of the zodiac and predictions for next month.
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5.3.3 Sections That Appear in Both Versions

There is quite a big number of sections that are very similar or the same, even thought
relevant articles deal with very different topics.

Editors letter — Uvodnik Séfredaktorky (a letter from the editor-in-chief)

Cosmo News — Na scéné (news about celebrities, fashion, make-up, books, etc.)

We’ve Got a Mail — Cosmo duveérné (letters from readers)

Sex and the single girl — Sex a laska (articles about sex, love, relationships)

Woman We Love — Cosmo hvézda (an interview or a profile of a famous woman)

Fashion and Beauty — Cosmo a T¢lo (articles about fashion, beauty and care of the body)
Cosmo Living — Vy, jen vy (articles about living, career, food, practical advice)

Cosmostrology — Horoskop

5.4 Advertisement

Advertisements are an indivisible part of all exclusive magazines, they usually cover a big
part of pages, in other words it is impossible to overlook them. For the analysis I divided
advertisements into 5 parts — 2-page advertisements, 1-page advertisements, 1/2-page
advertisements, hidden advertisements, and pages without any advertising. Hidden
advertisements are a part of editorial work; articles dealing with a certain topic make
reference to various products. A hidden advertisement is each text that describes a product

and shows its price and place where it is possible to buy.

Czech Version UK Version

1%

24% 32%

O 2-page advert B 1-page advert 0O 1/2-page advert
O Hidden advert B Without advert

Figure 3: Share of Editor Text and Advertisement
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From Figure 3 it is visible that advertisements are present in Cosmopolitan on many
pages. Only 43 % of the Czech pages is without any advertisements and 31 % of the UK
version. 1/2-page advertisements are presented by 6 % in the Czech Cosmopolitan while
the UK does not contain them at all. 1-page adverts are quite common, the Czech version
has 26 % them and the UK even 34 %. 2-page advertisements are quite rare but still the
Czech magazine contains 1 % and the UK magazine contains 3 % of pages. Hidden
advertisements are very common, especially in articles about fashion and beauty; they

cover 24 % of pages in the Czech Cosmopolitan and 32 % of pages in the UK version.
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6 LEXICALAND STYLISTIC ANALYSIS OF CHOSEN SECTIONS

For my analysis I chose four articles from each version where always two articles were
from the same section.

After reading the whole magazines I discovered that the language of the magazines is
very simple, not difficult to understand and all texts (regardless of the authors) are of a very
similar style and vocabulary. No individual style of the authors is visible.

The chosen articles are:

e Editor’s Letter (November 2008, p. 13)

o Uvodnik $éfredaktorky (November 2008, p. 6)

e Meet Marvelyn. She’s Smart, Sexy — oh, and HIV Positive (October 2008, p. 41)
e Jaké je....zit s AIDS (October 2008, p. 72)

e Jennifer Aniston: What Really Matters to Me (February 2009, p. 31)

¢ Annie Leibovitzova, thlavni fotograftka (October 2008, p. 132)

e Boost Your Income! (November 2008, p. 256)

e Kdyz vam préci zkiizi matetskd (May 2008, p. 90)

All found phenomena are in the same form and ordered as they appear within texts.

6.1 Editor’s Letter vs. Uvodnik $éfredaktorky

Both articles are at the beginning of the issues, both are written by editors-in-chief. Editor’s
letter is a kind of introduction to the issue and it discusses the main points of the issue. The
editor of the UK version (Louise Court) talks about “the battle of sexes” that all issue is
focused on. The Czech editor (Sabrina Karasovd) writes about her pregnancy and explains
it as a change that is happening to her. The rest of the text deals with various changes and
she advises to take them positively. The editor’s pregnancy is supported by a photo of her
with her belly while in other issues a photo of her face only is taken (similarly to the UK
version editor). Both articles focus on a very different topic, even though they are from the

same sections.

6.1.1 Language and Style
In both articles I found features of the publicistic style. The editors present the new issues
and advertise articles inside. On the other hand, the most considerable is the essayistic

style. The whole articles are essays speculating about certain topics (in case of the UK
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article it is a battle of women and men — the article offers a question “who is better?”. In
case of the Czech version — question of a change appears).

From the list of the lexical and stylistic phenomena I found the examples of:
Compounds - light-hearted, off-duty, stoprocentni, automobilového
Derivation — winner, vypadat, hyperintelektudlskd, umélkyné¢, presveédcit, poZzenstovani,
promeéné, proklubavanim, vytasil, srovnat, nepovrazdili, povysili, pieZiti,
Clipping - Cosmo
Metaphor — zbrané hromadného pfeziti
Simile — vypadat, jako parasutista s batohem sbalenym na bfiSe; (vypadat) jako pravidelny
navstévnik pivniho Octoberfestu; usmivat se, jako mésicek na hntij, pfistup ke zmené,
kterd se (...) tvaii jako prasvih
Litotes — Stastn¢ dementni obdobi
Personification — (proména) upoutala pozornost, (pfistup ke zméné¢,) kterd se tvaii jako
prusvih
Periphrasis — klackovitych narcisti, steroidovych kulturistd, metrosexudlii, (zménit v)
starostlivé a v domdcnosti pouZitelné bytosti (talking about men)
Irony — co se tento mésic v redakci pro zménu nezmeénilo ...
Ellipsis — ... and [a lot of our] off-duty time; plus [we’ve finally discovered] the essential
qualities; [Ze budu jednou vypadat] jako pravidelny navstévnik....; Ze skute¢né hovofi s
mou ¢irou podstatou, nikoliv [Ze hovofi] s hormondlni mlhou; stile tu totiz [téma o
soucasné promeén¢ ceskym muzil] visi ve vzduchu
Terms - male, female, repertodru, hyperintelektualska, retrospektivni, gynekolozky,
metamorfézu, steroidovych, kulturist, metrosexudlil, chirurg, hypotézou,
Informal Vocabulary — vyrazili (vds ze Skoly), vytasil se (s dalsi hypotézou), pteju
Collocations — battle lines, fair fight, key differences, (skrze) zdchvaty smichu, na prvni
pohled
Idioms — to by mé& ve snu nenapadlo, stdle (to) visi ve vzduchu
Phrasal verbs — kick off, draw up

Prepositional verbs — fond of, figure out, looked into
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6.2 Meet Marvelyn. She’s Smart, Sexy — oh, and HIV Positive vs. Jaké
je....zit s AIDS

Both articles deal with a serious topic — AIDS. Two similar stories talk about two similar
women that are HIV positive. The Czech version highlights the problem, it shows how easy
it is to get ill and what problems it carries while the UK article is more positive, it
highlights success of the woman in later life, how she has overcome the illness and lives
quite contentedly now. These articles are the only ones which deal with a similar topic

(comparing the Czech and the UK version).

6.2.1 Language and Style

The articles have a common topic — virus HIV. Both of them are narrated in the first
person, a woman says her story connected with getting ill. Both articles are non-fictional
but also the publicistic style appears — the aim of the texts is to inform, to persuade (to be
interested in these problems) and to warn.

From time to time a dialogue or a monologue interrupts the narration. According to
McLoughlin (McLoughlin, 2000) a monologue or a dialogue slows down the story and
highlights characters, relationships or particular events.

The examples of the following lexical and stylistic phenomena appear in the texts:
Compounds - rundown, 19-year-old, full-blown, window-shopping, public-speaking, HIV-
positive, HIV-awareness, safe-sex, pétadvacetiletd, pravdépodobnost
Derivation — condom-free, waitressing, nursery, cheeky, autopilot, ex-boyfriend, HIV-free,
protective, illness, healthy, miraculously, ironically, thankfully, sexual, studentsky,
zamilovala, poprvé, vyzkouSela, zhroutila, pohddali, nezndmym, vyhldSenym, vySetieni,
neveticne, podstoupila, naStésti, nendvidét, sdélila, doporucil, zhorSeni, antidepresiva,
potlaceni
Clipping — phoned, pills, paper (newspaper), ads, limos,

Acronyms and Initialisms — HIV (UK), Aids, MTV, AIDS, HIV (CZ)

Conversion — volunteered

Metaphor — I was bombarded (by questions), being my voice, I conquered my fear, stala
jsem se ter¢em vysmeéchu a Sikany

Simile — HIV is now more like a chronic illness; I felt like that once; I felt like we’d known

each other; acting like I was dead; pfipadala jsem si jako princezna z pohadky,
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Personification — HIV couldn’t touch me, the answer came, the local paper ran a feature
on me, HIV taught me, nase laska se zhroutila, chiipka se vrétila

Hyperbole — two huge pills, inches from my bumper, opila do némoty, mésic Sileného
cekani

Periphrasis — a death sentence (HIV), walking bacteria, s timhle ohleduplnym a
starostlivym muzZem

Allusion — I won an Emmy

Litotes — not as you may think

Ellipsis — and [I was] fiddling with the radio; and [people called me] “walking bacteria”;
and [I was] rubbing shoulders; but [he] accepted; I'm HIV positive — [it is a] big difference;
nebo [kdyZ ma volno] dovadi se svym jezev¢ikem; ...Ze se jmenuje Dominik a [Ze]
patii...; sestfiCky m¢ utéSovaly, Ze se na vyvoji 1éku pracuje a [sestficky m¢e utéSovaly, Ze] |
s AIDS se mohu dozit...; ... a samoziejmé [jsem se musela spojit] také s clovékem...;
Formal Vocabulary - prezervativ

Terms - chronic illness, pneumonia, HIV positive, cancer, cure, Aids, immune system,
vomiting, diarrhoea, diagnosis, paranoid, suicide, virus (UK), pregnancy, epidemic,
management (CZ), premiantky, virus (CZ), AIDS, pozitivni, chfipce, diagnostiky virovych
onemocnéni, kategorii, vldkniny, infekci, antidepresiva

Informal Vocabulary - tomboy, his place (his home), groggy, na zachod¢

Positive Vocabulary — amazing,

Negative Vocabulary - horrendous, slut, nasty, disgusting, Spina (a person)

Collocations — gave me the chance, falling in love, a big deal, blood tests, glimmer of
surprise, immune system, side effect, I lost control, home town, colleague students, a deep
breath, local paper, face prejudice, love life, sexual relationships, get married, podnikovy
management, na vysoké Skole, studentsky zZivot, vazny vztah, do konce Zivota, lamactim
div¢ich srdei, sex na jednu noc, virovych onemocnéni, lékafskou zpravu, diskotékového
lovce, denni reZim, zdravotniho stavu

Idioms — I held my head high, po usi jsem se zamilovala

Phrasal verbs — go ahead, kick in, gave up, try on, deal with, growing up, stood up, set up
Prepositional verbs — thanks to, felt like, come along, get out of bed, care about, dropped

out of, spun across, heading towards, walked away, dwell on, scared of, proud of
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6.3 Jennifer Aniston: What Really Matters to Me vs. Annie

Leibovitzova, ahlavni fotografka
These articles deal with famous people. While UK Cosmopolitan mostly uses interviews
(in all my samples the reader can find five), Czech Cosmopolitan prefers profiles (two
profiles and one short interview in an issue). That is why I have decided to compare the UK

interview and the Czech profile.

6.3.1 Language and Style
Style of both articles differs because of the different genres. The UK article is an interview,
so according to Cechové (Cechovd et al., 2003) I distinguished the style of interviews in
this article. At least two people have to participate - one asks the other answers. The Czech
article is a profile of a photographer. It is a description of her whole life.

I found the examples of the following lexical and stylistic phenomena:
Compounds — grown-ups, caretaker, jednadvacet, Sestadvacetiletd, devétapadesatileta
Derivation — respectful, friendship, cleanly, honestly, funny, painful, beautiful, instinctual,
caretaker, laziness, eventually, finally, bloomer, zaziva, fotografka, odhalenym, herecka,
zakryvaji, autorka, umélkyn€, nejintimnégj$i, zevnéjSek, ucitelkou, nadsazky, profesorkou,
udé¢lat, spratelila, zamilovala, nebezpecnych, nabourala se, nezdravé, zastrelil, nezajimalo,
spisovatelka, oplodnéni, zv&Cnila, oznaceni, objednd, nastrojila
Clipping — papers (newspapers)
Metaphor — road to happiness, read your mind, I was a disgrace to the Moscow theatre, |
have a graveyard of sitcoms, had (my) eye on a prize, prolomila dalsi tabu, usla dlouhou
cestu
Simile — byli jsme jako nomaddi; jednala s nim jako rovna s rovnym; polykali drogy jako
vitaminové pilulky; nechovala se jako Zenska; to zni, jako by ndm bylo osmdesat
Personification — (tabloids) are stealing
Hyperbole - obrovské bticho, bleskové spratelila
Periphrasis — thlavni fotografka, legenda zaZiva, umélkyné, nejvyhledavanégjsi tvirkyné
portrétl, dlouhovlasd divoska, ambiciézni mladé Zené, na talentované divce, dlouhovlasa
rebelka, vé¢nd provokatérka, devétapadesatiletd ikona, tvirkyné€, o vyjimecné tvirkyni (all
are about Annie), rockovym bohtim (Rolling Stones),
Ellipsis — [it is] really important [to have closure when a relationship ends]; or [who wants

to capture my heart can get me some good] orchids; you need to say what you need, [you
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need to say] what you want and [you need to say] what’s important to you; who told me
[that] T was a disgrace; I didn’t care if it was a hit or [if it was] not [a hit]; vysledek [je]?;
zajimd m¢ jejich dusSe, ne [zajimd m¢ jejich] zevnéjSek; nez zacnu ucit ostatni a [zacnu]
délat chytrou; cudné herecky kvili ni ochotné odhazovaly obleceni, multimiliardéii si
[kvili ni ochotné€] nazi lehali do bahna, slavni zpévéci si [kvili ni ochotn€] nechavali
pomalovat kiiZi barvami;

Irony — jinde ho pro jistotu Upln¢ stdhnou z prodeje; n¢jak zapomnéla mit déti

Allusion — stala se z ni Aniina muza

Litotes — I wish him nothing but the best

Informal Vocabulary — bloomer, Siiupala jsem (take drugs), vyrazila (na turné), pafila (at
night), mackat spoust’ (take photos), nezvécnila (take photos)

Collocations —capture (my) heart, get a job, have a sense of, ztraceji zdbrany, vytvarného
uméni, zakdzku snti, platonicky zamilovala, cisafskym fezem

Idioms — in the end, each other

Phrasal verbs — splashed over, get through, worked out

Prepositional verbs — believe in, move into, take (good) care of, blame for, feel like, come

from

6.4 Boost Your Income! vs. KdyZz vam praci zkfizi materska

Both texts belong to the sections connected with life and career of readers. Usually, these
articles give advice how to be successful and content in both life and career fields. The UK
text deals with money and advice how to earn more of it. It looks for possibilities of part-
time jobs in the UK. The Czech article has a similar structure, but it deals with pregnancy
and future motherhood, how to behave at work, what are the rights of pregnant women
according to the Czech Law. Both articles present some labour regulations in the particular

country.

6.4.1 Language and Style

The style of both articles is predominantly publicistic; both texts deal with the current
topics (looking for a second job and problems at work connected with being pregnant). The
aim of the texts is to inform, to warn, to persuade. Within both texts monologues appear,
either specialists explain some unclear regulations or people describe their (usually

negative) experience.
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Compounds - moonlighting, freelance, high-street, babysitting, downside, weekends, lie-
in, boyfriend, jednadvacetiletd, pétadvacetiletd, osmadvacetiletd, Ctyfiadvacetileta,
tficetileta, osmadvacet, notebook, chlebodarce

Derivation — clerical, social, occasionally, stylist, legally, tax-free, income, irritable,
promotional, ambitious, super-hard, properly, matefstvi, zaméstnavatelé, s odchodem,
zdeptaly, $éfce, personalistka, feditelka, zafixovédno, pravnicka, zlikviduji, nadbytecnost,
dvoumésicéni, fakturantka

Clipping - props manager, Cosmo, zkusebce, zlepSovaku

Initialisms - UK, TV, PA, AM, DJing, DYI, www, cz

Reduplication - tiptop

Metaphor — Ceské matky si musi jako ledoborce razit cestu mistnimi zmrzlymi zékony;
zam¢stnavatelé patii k ohroZzenému druhu; které si uz kokteil z matefstvi a kariéry
namichaly; m¢ se ale dél4 Spatné€ uz jenom pii predstave

Personification - the credit crunch is threatening to spoil your fun, a second job will push
you, piekdazky na véas (...) Cihaji, v cest¢ nestdly déravé Ceské zdkony, aby miminko
nerusily zafivky

Periphrasis — mrilavy ¢loveék, mritavému obyvateli svého bficha, o zdrodku ve vasem
btiSe, (all are referring to “a baby”)

Litotes - it wasn’t the best paid job,

Allusion - to take a leaf out of Jordan’s book,

Irony - last thing you need; nékteré se s ni pro jistotu iplné ptestaly bavit; jen proto, Ze jste
si “dovolila” otéhotnét; s usmévem mi oznamili Ze mi pracovni pomeér (...) prodlouZen
nebude

Ellipsis — [are you] short on cash these days?; and [I] got weekend work; says Claire
Thrift, [she is] 30, [she is] a web editor; [do you] like DIY or [do you like] designing
birthday cards?; vydavatel Cosmopolitanu se ke kojeni a piebalovani stavi tiZasn¢ vstticné
a dokonce pro mimina [vydavatel Cosmopolitanu] ziidil détsky koutek; uskoky ceskych
$éfi a [uskoky ceskych] personalistl; kolegyn¢ Barboru za zddy pomlouvaly, nékteré
[kolegyné&] se s ni pro jistotu Uplné prestaly bavit; potvrzuje tficetiletd personalistka [ktera
se jmenuje] Jana; jenZe on muze [zkomplikovat odchod na matefskou a nédsledny ndvrat do
prace]; asi deset tisic [korun Ceskych]

Informal Vocabulary — mrnavy (maly), zahldsite (informujete), odeberete se (na

mateiskou), vydélavani zlatdkl (penéz), dZob, ukocirujete (zvladnete), koulely (zvladaly)
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praci, t¢hotenstvi a matefstvi, dostat paddka, s podrazackou, (fyzicky a psychicky) se sypat,
do rachoty, v papirech (ve smlouvé), perte se (bojujte), podSkrabla (podepsala), t€hule, ve
zkuSebce,

Positive Vocabulary - izasn¢

Negative Vocabulary - zaketni

Collocations — long hours, TV show, cash in hand, have children, the basic rate, love of
your life, main job, matefskou dovolenou, détsky koutek, pracovni smlouvu, ve zkuSebni
dobé¢, ptijde do jiného stavu, pracovni pomé&r

Idioms — at the end; drZela pusu; délat drahoty; byl to dar z nebes; vyjde vstiic

Phrasal verbs — go for

Prepositional verbs — ban from, opt for, obliged to

6.5 Comparison

Two similar articles are always on the very similar topic, and their language is similar. All
texts were written in the publicistic style but with some features of another style (essayistic
fictional, non-fictional etc.). These other styles cause the variety of the chosen vocabulary.
The editor’s letters were partly written in the essayistic style, we can recognize it from the
number of rhetorical questions (Jak sviij pohled na zménu zménite?, Jak se to dd udélat?,
Who’s the winner?) and statements (Zmény se prosté déji. We at Cosmo are very fond of
men — but we’d never want to be one.)

Articles about HIV and Aids are narratives containing some dialogues. Both of them
contain some terms referring to the illness and connected problems (HIV, Aids, HIV-
positive, blood tests, the immune system, virus, odbér krve, denni rezim, etc.). The UK
story is much more positive than the Czech version. Both articles contain features of non-
fictional style (narrative, dialogues).

Articles about famous women are predominantly different in the style. One is written
as an interview, the other one is a profile. Since the profile is written in the third person, it
contains many periphrases referring to the photographer as well as the informal vocabulary
i1s common. Jennifer Aniston talks about herself in the first person in the interview.

Articles dealing with the career similarly contain terms from the labour topic
(freelance, props manager, job, legally, tax-free, PA, matefskou dovolenou,

zamestnavatelé, pracovni smlouvu, zkuSebni doba, etc.). On the other hand, the Czech
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article is much more informal, the informal vocabulary is more common (mriiavy, dostat

paddka, velitel s vami vyrazi dvefe, s podrazackou, etc.)

6.6 Origin of Texts

I did not manage to find out whether the articles were written by editors of the particular
version or they were copied from other languages. Sometimes a reference to another
country or a person of another nationality appears (the Czech May, 2008, the article “10
krokt k hvézdné kariéte”: Od stiedni Skoly si nechdvam ftikat Cathie.... — not the Czech
name, the UK version of October, 2008, the article “Meet Marvelyn. She’s Smart, Sexy —
oh, and HIV Positive”: ... that offered advice and counselling in my home town of
Nashville, Tennessee. — Tennessee is a state of the United States, Marvelyn is obviously

American.).

6.7 Visual Aspects

Visual aspects play as important role as text in Cosmopolitan. It was said before that the
main role of an exclusive magazine is to inform and this happens not only via a text but
photographs usually highlight the main idea of articles. No article is without pictures.

To analyze the amount of pictures in both UK and Czech versions of Cosmopolitan it
is important to take into account different sections and their purpose. Usually we find only
one picture in one article. These pictures are predominantly illustrative — they do not carry
any specific information (unlike the text).

The situation is different in sections focusing on fashion and beauty. Pictures are very
important here, mostly more important than (or as important as) the text. The text without
the pictures would be irrelevant and just pictures carry the information. One promotion
usually contains a few pictures on one page supplemented by a short description or a
promotion is placed on more that one page (in this case pictures are usually of one-page
size).

Advertising also contains a lot of pictures. The question of advertisement was
discussed in the chapter 5 - Structure of the Magazine, Similarities and Differences; part
5.4 - Advertisement so let me focus on the pictures only. Advertisements are often of one-
page size and this space is filled by a big picture supported by either a short slogan or a

brand. Text hardly ever appears in advertisements.
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The most common subject of pictures is a woman that satisfies the conditions of
Cosmopolitan “perfectness”. Women in pictures are as old as readers (without any
wrinkles), beautiful and slim, they wear a perfect make-up; they smile and are happy and
completely satisfied with their lives. Especially women in advertisements present
something that is an “icon” for Cosmopolitan readers and that is almost inaccessible. If a
picture shows a different kind of woman, it is presented as something negative.

Pictures of men and things appear less; they are mostly pictures of cosmetic goods,
clothes, men, not very often food. From pictures we can deduce that the woman is the most

important thing in the magazine and all other things (men including) are here for her.

6.7.1 Pictures in the Discussed Articles

Both editor’s letters contain a picture of the editor. Both women have a very positive
expression, they smile. The photos are the same in all issues (except the issue of
November, 2008 (Czech) — the editor talks about her pregnancy).

The pictures in the articles about HIV express the same mood as the text itself. As I
mentioned before, the UK article is rather positive, the success and the victory over the
illness are highlighted by the pictures — Marvelyn is smiling in one picture, the other shows
her speaking publicly about the illness, the last picture shows her taking the award. The
only one picture in the Czech article shows a sad woman, a half of the picture is blurred to
express the opinion of other people. The pictures of Marvelyn are real (she is in the
pictures) while the Czech picture is just illustrative.

The UK interview contains a picture of Jennifer Aniston, she is smiling and expresses
the satisfaction with her life. Annie Leibovitz is in the picture with her camera, smiling.
The other three pictures are her works — two of them are her own photos, in the other
picture there is a cover of Vanity Fair (Annie’s photo is on the cover).

The article Boost Your Income! contains only one illustrative picture showing a
woman walking with a few dogs (one of the possibilities of a second job mentioned in the
text). The article KdyZ vam préaci zkiiZi matefskd also contains an illustrative photo of a
woman working in an office and having her baby there.

To conclude this, all articles contain pictures, mostly photographs. Where possible,

they are not only illustrative but they highlight something mentioned in the text.
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CONCLUSION

The aim of my bachelor thesis was to do a comparative analysis of the UK and the Czech
version of the magazine Cosmopolitan. For the need of my analysis I began with the
theoretical information about magazines. They are divided according different features. It
was found out that the most widespread magazines are those for women. The reason is that
most women read magazines and they usually remain faithful to one title. I found out that
the magazine is a kind of a community for women where they can share their problems and
search for solutions. The magazine is also a source of education (some articles could
educate to a certain extent) and a source of trade journal (the magazine functions as an
advertisement).

In the next part I tried to explore both markets and search for the most read women’s
magazines. On both markets native magazines are the most popular together with
international exclusive magazines (e.g. Cosmopolitan, Elle, Harper’s Bazaar, etc.).

The last theoretical part of my work focused on the using of stylistic and lexical
phenomena in magazines. Since the theoretical sources were very limited I decided to make
conclusions from the practical analysis.

The practical part focused on the position of Cosmopolitan on both markets. It was
discovered that the magazine is quite successful in both countries. In the UK it belongs to
the five most popular exclusive magazines and in the Czech Republic it is also read by a
big number of readers but its sale has been falling since 1999 when the first research was
done. A reason could be the competition on the market, new magazines are launched every
year and the market is full of similar magazines.

The comparison of the structure of both versions was not surprising. Even though both
versions are prepared by different people, their competences are not endless; they are
limited by the character of the magazine that has to be followed. Quite many sections are
the same or very similar although particular articles do not correspond at all. Only very few
articles within two parallel issues were similar, but this probably happened by coincidence.

Advertisements appear similarly in both versions; from my research it is clear that the
UK version of Cosmopolitan contains even more pages with advertisements.

The last part of the practical part is focused on the language. First of all, I tried to
identify the function styles of the chosen articles. It was explained that the articles in

Cosmopolitan were mostly written in the publicistic style, on the other hand, this style
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includes many features of other styles (I recognized the fictional, the non-fictional, the
essayistic style, etc.).

I also concentrated on the lexical and stylistic phenomena appearing within the
articles. Cosmopolitan in English abounds with word formations — compounds, derivation
and clipping are common, the Czech magazine contain compounds (that are mostly
numbers) and derivations (the most common are derivations of feminine forms from
masculine nouns). Acronyms and initialisms are also common, surprisingly many of them
can are used in both languages (UK, TV, DJ, MTV, etc.). They are mostly used
internationally (internationalisms). Figures of speech appear in a similar number in both
languages, it usually depends on formality or informality of the text — the more informal an
article is the more semantic changes appear). Phrasal verbs are typical only for English
language, they help us to determine the level of formality of a text as well — the more
phrasal verbs appear in a text, the more informal the text is. In Cosmopolitan they are quite
common. From the frequent usage of the lexical and stylistic phenomena I deduce that texts
in Cosmopolitan are rather informal and the level of informality is very similar.

Pictures were the last object of my analysis. Their usage is based on the same principle
in both versions of the magazine. Each article was supported by at least one picture, where
it was possible to put a picture representing a particular thing (or a person) mentioned in
the article, it was used there. In other cases pictures were only illustrative — they were not
need for good understanding the text.

In my opinion the analysis came up to my expectations. The language of Cosmopolitan
is simple for understanding; lexical and stylistic phenomena make it amusing and

attractive.
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APPENDIX PI: EDITOR’S LETTER

ethors letter

, you bal = keep il clean, we wanl
this b ba & fair Night. The battle
of the sexes s about to bagin.

As youl knaw, we at Cesme are
wary fared of men - but we'd never want
to be ane. We spend a bot of aur working
howrs (and off-duty time as well) trying to
understand what really makes them tidk,
enjoying the fact that they're so different
frarm us and also figuring oul i wauld be
& praltly dull world withaut theem.

So, in this ssue, weve finally discovared
same key differences, plus the assential

ki w_fff? AR

| ose

Louize Court, Editor

cpealities that wvraamen and men shars
{and, of course, they must be qualiies
if we |adies have tham),

Wa've asked captain of the men™s baam,
Varmnon Hay, and captain of the woman's
team, Tess Daly, to ldek it oft. Over the
caming pages, they - along with nearly
2000 maen and women — will have boked
Imta all aspects of male and female
behaviowr. frem sax te shopping.

Wha's the winner? You decide. But
bwdara thar, Uil ifvile the twe captains to
draw up some lighl-hearted batlle lines...

" BEING A HUNTER-
GATHERER

“it's my Keanderihal side coming
ok, but | see nmyself a5 the head of
tha family, ihe one who provides food
4+ and shelber, and win pays Ha bills.

| [Moba from Ed: Whise does Tesss
mceiezy o, Wenf) | ke hal ke

it givies e & veal sence of purpase.”

BEING CHILLED OUT
“omen hawe lizks upan Bsts of
things ta da, 2nd you have o do
tham naw! Lis bikes know things

WE CAMN WASH AND GO
"It ke e bt five mimetes
te pat rendy in the maring, and
then Fir pood 1o g I'd Bate

the hasile of having 1o do your
maksug and Blow-dry ysur haic

It kakesup 50 much time.”

NOT HAVING PERIODS
1 do't st P women desl
with hewing =0 many bady kssues
thooughout Heir lives — periods,
pregrarcy and, when yu've done
all that, menopaesa! |/ smnds lim

; GIRLY GOSSIPS

© Wiz can get lest in a comversation
with & girffriend for hows. | dan't
talk about Yerm now that we'e
maried, but | have a lat of singln
friends and, believe me, we can
talk about who theyre 2psing until
Tt cows come hamie”

GETTING DRESSED UP
"1 can't tell yoas how much | love
petfing randy ba o out — dancing
i the bedrom whila you'ne
Irging on lsads of difleren] clothes
Is thie best. Somekimes the gesting

et diane evariually, snll’rnlwnln""

55 SORRY, (TS WOMEN Wi

a blody nightmara i you ask me.”

ok

ready part can be sen befter
Than fhe might out ieif”

MNOT HAVING TO

CARE ABOUT 5PORT
*I'd hate for my evey waking hour
b b rled by spart on TV, There's
alrvays snelhing o - and guys
B o errw whal's bappening ™

BEING LOOKED AFTER
*| sea myzalf &3 being & strong,
succassiul woman — bt | s1ill fzel
sl kawing Ve sUse b el
#in amm amanid me when | pesd iL”



APPENDIX P II: UVODNIK SEFREDAKTORKY

& budu jednou vypadas jako | = .
i Fotily jste se

pivmiho Ooioberfesm, t by mé ve COSM MI
s nenapadls. A fe seu toho 5 E H
I budu jeke® spokojent usmivat joko mésitek nn
i, tak twhle pRedstavu bych do repertmdm

; snénf ul viibec nezafadila. A pFesto mé ted md
hyperintelekidlsks kamarddka Terexie po
chwvilce telefonering nn wéma retrospelotimi
vistavy vienamné Geske umilkynd shovivavé
prerufuje shovy: Ty oed’ me akove Seasme
demenimi obdobf, vid2" zatimen jd s ji dloze

a marni skrzs séchvaty amichu snafin r-
peesviddt, fe skateéng hovofi s mou S > - st
podstaton, nikollv & hormonding mlboo, MW sm’ o

iy se prosté déji, Zminit se mide § vase
wira v kidys stoprocenmi vivok gynekologly, 22 vy dét nikdy mit nemiizere. Zménd
podiéhd | vade pfesvideni o neménnost vicl. Zménlt se mikie dokonee i vig
pifistup ke zmind, kterd se nn proni pohled eniff jako prigvib (verazili vés ze Skoly,
piitel adedel a hodil klige do schrinky), ale na wen drobyf vlasne jako bijetnd
pitlegitose, Jak svij pohled na zmeEna zmEndte? Ma strané 66 ftéte na tohle réma
drncebs vjstifng Shinck.
Co se tenhlbe mésic v redaleci pro zménu nezménilo, je poloha témam o soutasné
proméni feskycl muil — suile na otE vid ve veducha. Upoutala pozornost i mitho
Séfa, mj. majitele dvou osrgeh pef a sutomobilovn sheodnika, ktenf pfi hovors
o pofentdoving Cechi nendpadng ukrfval za monitor svého potiate parfémovanc
svichu. Metamorbsen klackovinich narcist, steroldowch kulouristd o metrosendli
v starastlivé 2 v domdenast poufitelng byeost tentokrdt zpracoval v Nizor aurke
na strant 36 Dalibar Demel. Fatimen on si revoluéni olrat n'|d|:l]j1;h gl;stval,owﬂ'
tiny wysvithuje proldubdvinim it gemy v mogl, chirrg a porednik Michae]
Chdent se vytasil s daldi hypotézou. Podle n¥he uf lidstvo nemilEs sizet na
dusavadnf strategii prezitl, Podinafiowind s péirody  skupin drabych idf uf se w2
nedd pousdit, nend co si podmafiovar a kam s stithovat, Mésto toho je teba s en
nejlépe zafidie v prostom, kieed mdme spolein® k dispozici. A protofe je omezen
hranicemi a mofnostmi, musime s v ném srovnat, abyehom se nepovragdili, Jak se
to di wdelae? Podle Odenta jo Kigovjem sovem lisks, Lidskgf druh se prosté
proméfinje kskon ke sndgenlivesti o plivodn zosla 2byton a romantekou ska
dines vided seridan povyEili na ndzev nove eheand hromadnéhn peefie.

Peju vim midherng a bkyplog listopad! Supovd: ,Cosma
Vi i 6l spoletnost

4 pa mé prici
v pandalinul™

Sabrina Karasovd, éfredakmorka
Pigte mi na: sharasova@strutosfera oz

na schidach — alektrany v Camobyul™

4 Ratwa Krefeilovi: Cosmonoitan
&8 B8 My podival da Timiska,”

Jaho direk ctendrham posilime vinl
Esprit Celebeathon for Her 2a 60D Ke,




-Marvelyn Brown, 24,
reveals how HIV has
changed her life — but
not as you may think...

‘ ‘ ‘au may have recenily read that HIV
is now mona like & chranie dlness
Ihan a death sentence, thanks o
advancas in medicine. This might not
miesan much o you, § heving no relevance
o powur life, | fielt ke that once — sure that
HIV coukdr't louch me How weong §was,

*Growing up, | was a shy tombory, scared
o rejection Stil, | wanted io do something
special with my life, and in May 2003, | met
thie mwan wiho gawe me the chance be do just
that — even if it wasn't how Md imagned

*Faul" came along when | was 15, | was
juggling college with & waltrassing job and
helping rmry aunt run her nurseng | was in
tha park when | sgottad him and his cheeky
grin. A friend raced aver and told him | iled
hirm, "o have beautiful ayes) he smiled
whan wa gat talking.

Paul was 24 and, like mea, into athletics
Hea invitad me bo his placa that afterroon
and | soon discovered we
could talk about
arything, It Selt likes we'd
known aach other for
waars, ard we started
dating straight awsy.

“Ona night, when we'd
bean seeing aach olher
for ts months, we werne
about to have sex when
we realisad wa wern oul
of condoms. 'l wan't
presswa you to go abead
without ongy be said, Bul
| vwas fallog in love and
could sea mysalf having
hahiles with Paul. 1t didn't seem a big desl
1o risk condom-free sex ance or twlce.

*I was 5o busy seeing Paul, working and
going to collage, | wasn't worded when |
falt rundown a fow days later. But soon
| was struggling ko just get oul of bed, and
couldn't be bedhered with my appearance
~ something Id always cared abaut. Than,
ana dey, | fainted, In hospilal | was tald |
hiad prieumonia, but no ane Knew how it
could have hit a healthy 19-pear-cld so
Tast and o hard, For two groggy waeks
|y in haspital, having fest after test.

“When the answer ame, i was the ona
| et erxpected. “ou're HIV positive) my
doctar bold me. | didn't cry | dadn’t even
wander if | was going 1o die. Instead, |

N CTESRIPCILTAN, DOAIR

asked calmily, “What do | do now? Fartly it
was miy survval instinct kicking in. Buit,
measily, | baraly kiew what HIV was. Untl
that mament, it hadn't bean relevant o me.
“0n autopiled, | ealled my family, and
that's when reality startad to dawn. Waen |
phaned my mum, sha seamed 5o worred
and protective. I people ask whal's wrong
el fhem you've got cancer, she said. | was

‘THE DOCGTORS SAID
| WAS LUCKY AND
COULD STAY HEALTHY
FOR YEARS'

i

APPENDIX PIII: MEET MARVELYN. SHE’S SMART, SEXY - OH,
AND HIV POSITIVE (1/2)

arvaln campaigns
e spresd the message
ol sule sex

Meet Marvelyn.

She’s smart, Sexy

stuned, A5 | read the leaflets, the message
sark in, There was no cure for M and
there was a chance [t could develep inlo
Aids — which meant | could die.

"My specalist sald they could tell frem
iy blead bests | had only had the illness for
thrae wieees, which meant I'd got it from
Pa 4, When | called, he didrt show a
glimmar of surprise. ' somy, Fve got 1o
g0 he said. Then he hung up, leaving me
devastaied, Had he known he was HIV
passitive? And if he didn't want fo know ma,
harw weaild | evar find somaone to love me,
marry me, give ma children? My lifs vas aver.

The docters sald that | was lucky te hawe
discovered il so early and | could sty healthy
for years, but rone of that matbered: | wes =
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APPENDIX PIII: MEET MARVELYN. SHE’S SMART, SEXY - OH,

AND HIV POSITIVE (2/2)

INSPIRATIO

sure | wes going 1o die, | had 1o take bvo
hune pills & day, which made sure my T-
cebs — the ones thal support the immuane
systam = didn® drop 1o a level that would
trigger full-tiawn Ajds. The side effects
wena honandaus, cadsing instant vomiting
and darhoea = hard o bide at colkege,

“As I'd had to ted my co-boylriends about
my dkagnosls, word got out. One fime, a gid
in class hissed, "Serves you right, st | Inst
alot of fiends, and even thase who stood
By e ware as ignomant about the ilness =5
Fd bear. The budlying got so bad | dropped
aut of college and gave up work, | spent my
days wondering how kang | had left to live,
windew-shopping ard never bodhering fo
try en clothes, parancid it would make other
customers uncomfortable, | akso ashed
myself if I'd alweys feel this humikated and
rejected, simply because Md bean in lova,

"Bt one moming in November 2004,
everything changed, | was stupidly driving
and lalking on the phane, and fidding with
The: radio, when | lost control and spun
acrs three lanes. Shuddenng fo e stop, |
saw @ fractor heading towards ma, Cartair
| it gginng Yo ohe, | closed my eyas — onks
for the fractor to screech ta a half inches
frrn my bumpes, Miraculously, | got out of
iy car unscathed, Undil that momant, 'd
besn fealing 5o somy for myself and falt 5o
lerw, I'd v contamplated suicide. Mow, |
resilised that life wes unpredictabla — foday
could be anyone's last Fd wasted 5o much
time: acfing ke | was dead already, and
miyhe it was fime to start lving. So what if
HI¥ was incurable? | had o deal with it

A, few days latar, | found bwo local
wrganisations supparting people with HIV
and Aids that offered advice and
counseliing in my home town of Nashwille,
Tenressee. It was great to meat people
who wnderstoed how | fialf, and |
waluntesrod o help teach others about
thes winus, Grawing up, we'd baan foid

aboul pregrancy bul not about HIV; now e

| had the chance to act as an axample
Asked by Streat Works to give a fel io
colege studenis, | quashed my iears of
rajection — this was too imporiant to stay
shant. | didn't know what o say, so | just
stood up, taak a deep breath and said, My
nam i Merachyn Brown, | am 13 years old,
I have: HIV. Are: fhere any questions?'
*Iwas bambarded — 'How did you get
P What's HVP Do you stll have sex? —
and it felt fantastc. Af last, I'd found my
purpose. Adter the lecal paper ran a featurs
on me, | got a job at HIV charity Mashille

A1 PO OCTOBER 3008

CARES, orgamising pubic-speaking evenis,
It meant aven mone people knew abouf my
ilinzss, and | received nasty posts on my
MySpace paga, Peopls calied me 'disgusting
and ‘walking bacteria’ But | reminded mysatf
that thedr ignorance was harming them, not
me, and hald my head high

“Another stumbling block was mean
Diespite his reaction to my diagnosis, I'd
sean Paul a few times since, hoping we
could battle HIV together. He'd suspected
hea'd given it te me, and 2 tast proved him
right. But miy angar towards him was too
strong for us o kst With new relationships,
| vowed 1o tedl men about my HIV right
away Some walked away, which hurt, and,
at firat, | lowered my standards o get
miar. One had the narve to say, "ou should
b heppy somebody wants bo talk to you'
Iranically, whan | met an HIV-paositive guy
e was only Intarested in HIv-frae women.

“Thanlduly | was oo busy to dwall on nmy
love lifie, B2 my role 8= en HV-gwaranass
amtassador was snowbeling. Soon, the
girl who'd been an outcast in collage was
appaaring on Oprah, The Tyrs Banks Show
and Amarnica's Nexf Tap Modatl | filmed a
series of health ads for MTY with film
director Jesal Schumacher, for which | won
an Emmy. | was also named ona of the Top
25 Heroes' of the Alds apidamiz. | was
staying In top hotels, baing driven around in
limoa and rubbing showdars with the slas

"But despita the glamour, | reminded
mysalf not o get too comfortable wah it |
shill had o take my piks and face prejudios,

‘I'N PROUD OF THE
WEIRK I'VE DONE

D, AT LAST ™
PR[]'UI] OFMETOD'
Tha imporant thing was gelting the
MEEEAgE SCroSs, nod beng racognsad.
That's why | gat up a company, Manekus
Connections, which provides peopls with &
better undarstanding of HIV and Aids by
spreading & safe-sex message. And thal
message is simple = if you don’ use
condorms, you'ne giving someans ekse the
powar to determine your future.

“Diapelling 1he ignovance surmounding 1he
liness is important to me. Jne woman wiobe
to zay she'd been kving with HIV in sllence,
scarad of people’s reactions. “Thank you far

e

i— Browa 50C
wm?ﬂ ounonrd WHAEY

e
being my voice, she said, which made aveny
nasly comment I'd endured worth it
*l i langer wondes if 11 get maried and
have kids — | know | will The chances of mae
haning an HIV-positiee baby are less than
P, thanks bo todey's amazing medicine.
Fm singhe @t the moment, but that's my
ehoice, ard e had o sexual relationship
wilh a man since my dagnosis — he didn't
heave: HIV bl accepted my condition. Fm
alsa in greal health, and | never think
aboul death. | can confral when | dia, so
why should | worry about {7
T'm proud of the wark Pee dona and, at

kast, Fm pread of me tea. My biggest
achisvamant ign't about the awards Ive won
= il's abaul beaming to love mysalf, After
being alraid of rejection, |'ve conguarad iy
fear, HIV Lawght me bow bo do fhat and |
have ro regrels, When someons wrobe on
my MySpace page, 'HIV isn't sexy, #'s
disgusting! rmy answer was: HIV lsn't sexy,
dfarvelyn Brown is sexy fm not HIY and HIV
& nol me. I'm HIV positive — by difference.”
* Marvelyn's book, The Naked Truth:
foung, Beautiful And (HIV) Positive, is
available from www.amazon.co.uk. For
Information on HIV and sexual haalth,
contact the Terrence Higgins Trust on
DE45 122 1200 or visit wwwtht.org,uk. &
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HAPEIGEINENE i v:.l.wkf.
ikole v Londyne, Pai

el premiantky rofnfba. Kdys nei
valing, sparbaie nebe dovidl se srim
femevtilem Toneesn, TemEF idylicky
studerstsky Fivar, kb jiv ki
admloval virs nemod ATDS. DR sedin
let je HIV pozitimd. Maoje dersod
nebrdo nijak wiimetnd. Bavilo mé
chodit dis Beoly, 8 progade jsem se wéils
ricka, pexhaln jeem 5l v devité i
piibskitku na gymedgiom ramifent ng
fxyley. Ve drahém rofniloa e e pua
ok zamilovala do spolufils Alee,
stariibe o dva roly. Pochdzel @ bohasti
roding neg 6, B asmederigim dostal
nevi st o klidnd sl nsahl dovedi wvie
ek e vediefe do resturaci, do king
nebe e Loncerty. Po jeho bolos jem s
plipadsh jako princena » pokeiidy, Byl

T2 DAOSVOPOUTAR

o mavic miflj pevni wifng vetah, a wak
jrem s Alefem asi po misic popred
vyzkoustels sex. On wd panic nebyd,
Vihila jrem, Fo = tmhle ahleduplnim.
& starcealivim mmidem vl do
kanee Fivata, po ped mésicich se ale
made Lk dhroutil”

O fé noci | i

UZ nikely neméla sex.
uieknlimit e s pobsidali, bylo o
abe jen kolili deohnestem, @ proto mé
piekvapiln, kdy2 se Al rchodl weah
ukon2ic! Jeho divody jsem nechipala.
Majednog mi prostié nesvecal wedefon

ave kole piedstinal, e nad viibe:
mevidi. Hodnk jsem s tripak, brefels
a psala smuned besni. Piir mésich frem
wistala sama. Pak jsem so na jednd
disknegee, kany e obits zsa

5 kamaridkon spomenoar na sl fa,
afila dis vdmoty a udilsla heceno vie
- shondila jsem na schod? s nendmgn
mlachfrn miFens. A% perdéji jsem se

doeviddeln, 22 s¢ fimenuje Dominik

APPENDIX P1V: JAKE JE....ZIT S AIDS (1/2)

& pacf{ kvyhlitengm bmatim divtich
srcll. Tio, 0o a6 b6 o 2a dveing
achodowd kabinky mezd neins endehrlo,
e b2k cemaituje 22 sex i jodnu noc.
Dy chem jsen sl na nddhosti = toalery
pamatovala jen velisd matnd o doufala
jem, e bran zapaiiena dplnd, To g
bohuied nepoverdio a s nikdy
neposide, Od toha vebers fem = uf

& nlkyiis nemikormle. Pebling za pdl
vk jsem coemeen b, pred pinakoy
s poclabaly bz chfipes o samy
zhnaba po tiech widnech pomisaly,
Jenite ponddji s chifipka” vrdrils jeics
eekidilorit 2a mebom, By [sem mifila
Ehein irﬁ| roba do prdingces o
ottt hikafls roahodla, Fe budu
potfebovat podsobn ## vyietfenl.
Chicbrali mi krese & prremestli ralesainon
neptimeon nesda disgeastily virovch
anemecnéng, keend md edhalit chomsy
virowshi plnooche, Mimo fing dalkidie
také pledbiting odhalit HIV pexitimihe
aviha. Koy sl avrsimili vjsledly
tesbn, wilsrala jeesn chdli nevdfions:



by sedét a pak e s roehretela
M et byl pchoni? Sist ity mt
ntEiovaly, fese na v lo pracuje
adei sﬁJDSJmmohudncﬂ'trptho
withn, J4 e ale neposlouchals. Clmm2i
frem podstenipila drubg odbér ke

a poidrohnij testy, krané mely
perdlstEng vfsledek parordin 4 pipecdné
exdhalit, v jakem seadin nikazy jrm”

. w
JMuseli se splést]
o¥yhodneoent westa trvd dioubea, Pro
il o eramenalo mitsic Hlenéhe doking,
kaly joerm =2 v noci budla hrireo a po

Muz, od n¢hoz
jsem se nakazila,
namé kiicel, ze
jsem dpina.”

Ekale jen sedifls doma 3 beedela, Dirfela
Jeern 52 mald nadise, Be by se prvnt
ehousi mohby myli, by se o
prvvdipedobnes: pobybmje Rdov jon
¥ petireich procentn. O e héife sem
potom pesls potvrzend, 22 sem opravdu
mernoend a v il i koluje veros
memoci AIDS, Bhem Sekdni na
isleddly [semn si v hlavi chyseaks 2 sile
plefildval vitn, kteroa tuble peien
vendmim rodictim. Nakonee em jim
by stuinié posdddla vple jieak, Mejlfy
i nevifill, pak doufali, B¢ joe o amyl
Ky jsem poed n2 palofh Idkafson
apurdva, dhali se oo plite.

~Zobiju se somal”

¥ prvnd B onemocnéng kb do
Eivot moc nezssahuje, NEkolika
mspiffjenafin povinnostem jsem se ale
meevyvhnuda, Misela jsem se spajit

& eobami, kbend jem mohda nakagi,

f mameefent ke 5 dovdkem, kiorf
nejspi¥ nakazll m& Chestovat 3o nechali
doonce | mofl mdite, pr pro vEechmy
pipmdy. Mo se ukizla, ¥ jsem je
nenhroeila. K mémm velkitms
prelerapen wiak sl HIV negasivnf

i Dhemnindk® Vefils jsem skoro m s
jrocent, 2e em onemocn kil

mEmu, napovidala tomu phece jeho
povitst diskcadherntho lovoe, Ultizal mi
0 st vl et hned
wymwitlil, Be se s wiedinoa divek mibaje

& koo Biejni i pry ditlal | s
o, jencen fsl o iehdy opils
repamatoeala. Vs chaili pam
pechogi, % Hovken, kter mi mitil
o, byl Al Zaala jsem ho nerdvidén
2 vie: neF bexprosifednd po najem
razchodn. Pravea jeem mu vijevila
rychle, aby nestibl nakazin i jing diviy,
Zppetovus, krervs sem mu sdilil, pjal

s kifikem s zaal i nackivat, 2o jsem
fpina! O nfhe s 0 mém anemccnini
birzn doeddili astaind spalufdc a i se
stala terdom vismdchu o Skany, Kl
nim jsom se xa sehe mafals sydt, af mi
napadln, Esthl se nensim zabdt, Casem
Joern 51 ovvkla ncgen ma odklive
poendgmky, ali i na pierdiEi dennd refim,
A hlavnE i dospela k rozhodnn, 2
buuda &1 s e bojovar®

»Pro rodost méam psa.”
Wt jemed nemos tepeve v prmdm
sadin, v iwkeving kategorii A, colt
EnamEikd, # se nemusin wreend
amezvat ani bt Liky prod AIDS, Co
ale musir, je chodit by sty cvilst

& zrdrmd & dostatefnd jist, Proto jsem
ol ek chadit dis Yeolad jidelny

& mamisks i zaals vatic domdcf idla,
ket aibsabmif hodnié vldkniny, Riee
aniikim rapékand milsli s oveandmi
viodkami rebo ovesnon kai a ovece,
Uplni espomenent ftm musela na
alkchal. Mé wida se nesmd aslabovar,
prenode i sebermerd nechbmend milde
postap nimzy HIV nrychlir, Lekar
rocliifim napéilkdad dogarudil, aby

= byta adaranilh kobenes o midony
cahradili fsliem, S sni# izika, %=
deesar infeked plic, Domndvals jsem se,
e HIV praitivnd Bidé must poykat
spousst itk a neprovoeovar
nechringny sex, sle o dpravich by
joem shyfiels popred. Pilulky, na keeré
duchiet v paslednin stadin, mk padle
adheadus lbafd Selaji af m deser pamsder
lex, Pakaud bych s niflgm chidls spin—
dakonce i s Slovbem, kiery sm wourn
mumoci pd =, musin poiat
prezervitie. V' sl kibdihe nemocniho

s prochda virs sfm vistim - e,
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vivajen 4 pdi styba s wieem fngho
stadla by okamise dodlo ke zharend
wdlravstinileo stame. J4 5 ale vihee
e phedsevic, 2¢ bych mith
nanvzat movy vezsh, O Sidng se and
nesnadim. Po gymirizi jsem odjel
studavat vysokou thola do Velke
Biritdnke & se avem nemesd jsem s
adnémi 2o tndimgfeh nebo kamaridd
nezvifila. MNipadnikinm vodi, #2 mdm
v Cacheich phitele, kterdhe nechd
podvidét Samoxiejink v mé daldd
vitdomd, 2z nebwdu mit nikdy dit

& nedodijo se i, Jodinma mog
basdboucnoetd jo Eola, kterd m bav,
R se x malithost], theba 2i rina
vyidke slumee a je hezke pofal, Memoc
o bo namiida, Jak HTV positind hych
se mia vyhgar sincomegim sinscim

a depresim. Zo zabitkn fem hraka lehks
anaidepeesiva, alych si swd posrileni
tuslik medwrala a dikiizala se 5 i rypchleji
sniFie, ted w¥ jsem klidndE o Sdné léky
ma ulelidnini b ra petlafieni depresi
wewctivdrn, Rodies i pafilili S,
ubyehs miEh vii: radost, a 1o se jim
opravdu podafilo

' Musite védat

o AIDS

& Vires HIV napads bile krvisky,

4 snifuje tak chranyschoprosl e,
Memncem AIDS milde probo remiit | na
ubiplajeu dhiiplu rebo kadal,

& Makazlt wirem HIV se midetn krei,
Talimi lekatinami, repikiad
spermatern & sizami. B nhkeoe
Wbﬂ!ﬁfwmihu:nuﬂq
e pld.

o Pgloud miite subemeni poduzrent,
2 byvate mahks byt HIV pozitival,
nechbe 52 po reidiy testoval, Viaand
mahiijeni ety dokiide prodlouli S,
nékara ge vEax ¢ lesid poznd nejdffe
1fi meésice po pfenosu winil Anongmni
testy, Kierd § odhall, sl okolo 17 sel
korun, piigedng se provacE) mama.
Semam mist, kde wis vyati
nalanElE N Wi e e b
Tiveolafie na bozplainog poradenskou
+ b pornod AICES B00 144 444
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JENNIFER ANISTON:

Jannifer Aniston, 39,
reveals why her tough times
hatve made her stronger

our o |ile his bean aplasked
all over the pepers for years -
has whal happanad with Bmd
made you cynical sboul loweT
=il Balieva mm, I'm abll n romantic
ahbeve inlove Ow spiil was, in e erd,
amicable and respactiul We'rn bath
romm-ups and | wish him rothing but
{2 Bmed in his il
How Impertant s & for you to have
closuns whs @ relaticnship anda?
“Really imporiant. ¥ou need clsus when
py relwbnrship ends, frem a omanlic
redafiorship bo o fsendship You should
shyerys hvn 1 senen of chirity sboul §
i ead 8o know iy I began and why #
ended, (Hhersits pou can'l mow disanky
o your resd phise!
Whad e laescrs have you laaml fram
thee lxst 10 yoors?
*Honnslly® Fan Il thak you can gal
Ihraugh thisgs that kurt. 've learnd Tat
Wb izan e ey, pirnbul, desmtc aned
beiwatifud, ared wo Biree b embmce & The
e i ool bal peaple ane resibenl ared wi
can fired our own oed {0 Fappiress. Aso
a ilr‘mllu.nt btk g e of yoursll
— by mind and sl
What kindd o things awieg it Bar yau
as & girlriend?
Wil | don'l Blos chocarbales, b | da birsss
floawns. [Lsughs] Asyane who wanis bo
caphore iy hear con el se sores good
peonies of orchids. See, | ke o hit both
i iy Inal®
Do you think womaen dio all the waork
in relnlionshge?
ih, prah. If's just inslinciun! a5 & woman
Ly e e carmbabonr of your koo, S0 ir
Womon complain al men don't do
ansugh bul iLs our own Faull] 'We Irain
oW men fe do nofhdng. You can't blame
st For ot krowing whit his o
hes joiy should b i ywou don't ask for i
#raight off tho bal”®
What do you think is B secret of
z & graal mlstianship?
“Feoplc abvays talk about compromiso, bt
% it momncks ma,,. compramising, | Fink s
guod relalicnship is al oboul colshomlion
“enp jeest noed to falk b aach. olher, You
nesd o say whad you need, what you wanl
and whak's importen o yow Thal wey K

APPENDIX P V: JENNIFER ANISTON: WHAT REALLY MATTERS
TO ME

‘Life hurts

ol al sl Binalening, ou can'l gepact your
male fo reat your mind?

Why da pauthink Tha remeeea goas out
ot & relationship?

A Think: it e, | by do®

Do you wark ta have kids? The tablocids
sAy You're pragnant avery wia!

4 imow = thay're stealing my Sunder for
whin | evamuslly sl |1 Mlni P i it
many limes - | #m going o have children

| juaid a1 il Wk i i el
For now, thaugh, your caresr |5 going
abang, wilk bwe Fuga ik caming aub
Weeere does your drive come from?

9 haal & Pussikan acling cosch whan | was
atihe Mew "ork High School of Perlonming
Aita whi toH ma | wis g degrac o Tha
Mosoow (healie. Ever sincs then ['ve
waribed o pa B wieng Do nesan
nealty had my eye on a price, though - fen
jual weinbied ke injoy B passage of e

‘Woul resst ave Thought you'd sbruck
i with Friunds. ..

e @ raveyand of sitcoms | did belore
Frimog's thel, Shank God, nol many peopks
kwyew Bbout. | was so happy B et a job
ooy year | dide'] care il it was & hit o nol”
Didl pou have a Plan B'T

“Sgre — | shuaye thought & would b Tun o
o @ restaunant. Wy lamily is Gresk, and
iy of tham own mestsurants and colles
shap. | mek & mean bakdaws with my
grandmaien's rcipe o, yeah, | houg bl
thit could ke worked out far me?
Firally, o ana you fesling about
Hurming 40 Fhis monthT

 don't feel ACL N feel 30 plis 10, Mg
o could say thal fm 2 labe boomes
ey st i gl b comes”

= Catch Jan in He's Josl Mok That kede Fou,
In enemas on B Februarg asd Wanky
And' M, which b aul an 13 March,




APPENDIX P VI: ANNIE LEIBOVITZOVA, UHLAVNI

FOTOGRAFKA (1/2)

ZENY MENI SVET

Bit legendou zaZiva se
postésti malokomu,

A Sokovat svét dal, i kdyz
tou legendou ui jste, umi
jen tahle Annle, Aspofi to
twrdi Michaela Klevisova.

redidr v Mew Yorku, kit 1991
Hereka Dvmi Moarmed
ihuufi ofi pfed csormi
rifleletory, zanedlouha i
rodit a plarvind vl ji pieitiv
bavit. i bychom mely odEhi jefté pdr
aktl," tred ma swden Feaoprafka A Demd
opmavdu za chwill s pfed ohjekrivem
s adhalenym hfichemn! Visledek?
& dogied Glvilka americldhe Fasopisu
Wanity Fair, na kterd sf viplisg nahd
hereckn jednma rokao schovivi fiodr

ANNEE LEIBOVITZOVA,

uhlavni fotografkal

a dnahou s padpénd oboovske bikcha,
Proderni ameritsi rocite zakrjvaji
1 stinbil g rsloein svim dinem od,
w nitkrergoh americkich sedech se
Easopes musi prodivet s eomjm prihen
pes Dheriing biicha 4 finde ho pro
Hstoms dipln sedhron & prodeje. Aok
animbn nahla past: prolomila dals
tahu, Dines dosdhla stejeed slivy jakn
by, kneret i i madelem,
Panovelied leredky s v jsim atelidm
minl v kot ovetky. Sraft, aby
umélkynd: wvedla telefon, 3 = drohého
konce zemikoulbe 5 0 ekamdics e

Bred Pitt nebo Gearge Claaney
Ameritanka Armie Leibovicas wmi o,
o fein find Brtografond jenon saf - pied
Jefin objeknvem sirdceil shami wdlamany
a odbrlwil i s l'n._|||||:||||.n!1!rl:u|l.|||n'l1.

wFatim lidi tabovd, jaci jsou, Zajimd 2
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jejich alufe, ne zevnigek,” pndi. Drghu
nejvyhledivantiil vy portrdid
pifitnm ztals fako olsypbejnd snaderl,
keterd s chila sedt uine e

JSiiupale jsem s Jaggerem.”

wb'rof dikim ek dabid snimlg?
MNebojim se zamilowst da Howitka,
kterdho forine* Mek zafala byx
dicmhenlies divodka na swji pric mkhle
g, ik dlouhon cesta, Anea-Lou
Leihorsiramd @ narodila v race 1090
v americkém Cannecricin lebecoima

cestoval a man®eloa § Sest i beal
winde 5 sehom, By fme jako nomdi -
pofid r cosed, Ba moeely fme nemili,
a tak g i & erochou madkdaky Fict, fo
il poclife vychovali v s, UTE aohdy
Annie pochopil, ke chice jie sibamy,

a el la e, $e ora nesmal dhandit

u isdneé pice v kanceldn, V asmrdcti
e peasstila de studia voarmého umen.
aLhith jsem bpe profesorkou. Pak mi
dailn, e nel tann ostatnd ui o dibe
chytron, il baych saa néco vy
Progude milovala bodhis o chodila na
veiemni kurey fntagrafiving, popedls
jecnobo dre uldidey such fotek

a mapochodivaly dis redaker hudebiths
fasaplsu Ralling Stone. A bned dosala
zakedados il — udélat pormrét Johna
Lemmnoea’ |k ji bylo reprve
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