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MASTER’S THESIS REVIEWER’S REPORT

Student’s name: Segun Opeyemi Adetona
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MT topic: Project to Improve Online Marketing Strategies for Arinade Farms
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Notes on completing the report:
1. A - fulfilled very well with no remarks, B - fulfilled very well with minor remarks, C - fulfilled at an average level, D - fulfilled with deficiencies, E - fulfilled but with significant deficiencies, F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence.
3. MT Reviewer must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	A
	The commentary focuses on: clarity of the formulation of the thesis objectives and the methods used in the thesis elaboration; evaluation of the objectives of the thesis following the thesis theme; the methods and procedures chosen to fulfil the thesis objectives. 

The objectives are clearly defined, and the chosen methodology aligns well with the research aims. The study seeks to analyze consumer attitudes toward online purchasing and identify key factors influencing the decision-making process. The use of a descriptive quantitative approach, with well-constructed online surveys and SPSS for data analysis, is appropriate for answering the research questions. The method effectively supports the objective of enhancing Arinade Farms' online marketing strategies.



	2. Theoretical Background
	B
	The commentary focuses on: the content of the critical literature research; the appropriateness of the chosen domestic and foreign literature sources; the method of citing sources in an adequate manner.
The theoretical part provides a comprehensive review of the literature on online marketing and consumer behavior, especially focusing on e-marketing strategies and their relevance to Arinade Farms. However, there is a lack of critical analysis regarding the limitations of the existing theories and a deeper discussion of alternative approaches. The sources used are relevant, both domestic and international, though more recent references could further strengthen the argument. The citation method adheres to academic standards.


	3. Practical Application – Analysis
	B
	The commentary focuses on: the use of knowledge from theory, its appropriateness of application; sufficient description of the process of application of the methods of work; overall assessment of the current state; sufficient substantiation of the conclusions of the analyses; the difficulty of data collection and processing.
The practical part thoroughly presents the analysis of consumer behavior and the current state of Arinade Farms' online presence. The study uses reliable statistical tools, and the data collected via online questionnaires are well-analyzed using SPSS. The findings, such as the relationship between gender, age, education, and purchasing behavior, are valuable for understanding customer preferences. However, the description of the data collection process could be more detailed, especially regarding sampling methods.






	4. Practical Application – Project/ Research
	A
	The commentary focuses on: the connection of the solving part of the thesis to the theory and to the analyses results; supporting the proposals with appropriate arguments; meeting the objectives set. For research-oriented MTs, the focus should be on discussion of the results and their evaluation. 

The research section proposes a clear and structured project aimed at improving Arinade Farms' online marketing. The project is directly linked to the theoretical framework and analysis, making it highly relevant and practical. The recommendations, including enhancing social media presence, leveraging influencer marketing, and improving online sales platforms, are well-argued and based on the findings. The project demonstrates significant potential to increase sales and market share for Arinade Farms.



	5. Formal Layout
	B
	The commentary focuses on: logical coherence of the text of the thesis; use of correct terminology; use of the prescribed standard of citation of sources; appropriate linguistic and graphic level.

The thesis is well-organized and logically structured. The use of academic language is appropriate, and the formatting follows university guidelines. The thesis includes proper referencing and adheres to the citation style, though minor improvements in consistency could be made. The graphical elements (charts, tables, and figures) are relevant and contribute effectively to the understanding of the research.




	Overall thesis assessment*
	Zvolte položku.
	[bookmark: _Hlk98164743]
The thesis provides a valuable and practical contribution to improving the online marketing strategies of Arinade Farms. The objectives are well-defined, and the methodology is appropriate for the research goals. The theoretical and practical sections are thoroughly executed, but the study could benefit from more critical reflection in the literature review and a clearer explanation of some methods. Overall, the thesis meets the requirements for submission and is of a high academic standard.



* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:
1. Can you elaborate on how the use of influencer marketing specifically contributes to increasing consumer trust and engagement with Arinade Farms' products?
2. How do you plan to handle challenges related to e-commerce payment systems and consumer trust in the Nigerian market, as mentioned in your findings?
3. Could you provide more details on how the current market analysis will be applied in the development of Arinade Farms' online strategy moving forward?

The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 
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