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Notes on completing the report:
1. For the evaluation of each criterion, use the following scale: A - fulfilled very well, significantly exceeds the requirements; B – fulfilled with quality; C – fulfilled without reservations; D – fulfilled with minor deficiencies; E - fulfilled but with significant deficiencies; F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence.
3. MT Reviewer must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	C
	The commentary focuses on: clarity of the formulation of the thesis objectives and the methods used in the thesis elaboration; evaluation of the objectives of the thesis following the thesis theme; the methods and procedures chosen to fulfil the thesis objectives. 
The thesis deals with a very interesting topic of the impact of social networks on customer shopping behaviour during the Covid-19 pandemic in the banking sector in Ghana. The MT is processed carefully. The main goal of the work is determined, but is not stated in a separate chapter, but is stated in the text of the abstract of the work. The methodology and methods used are named and described in a separate chapter. I appreciate the determination of the research process. The methods of PEST analysis, SWOT analysis and marketing research in the form of a questionnaire are used to process the MT.


	2. Theoretical Background
	C
	The commentary focuses on: the content of the critical literature research; the appropriateness of the chosen domestic and foreign literature sources; the method of citing sources in an adequate manner.
The theoretical part focuses on literary research related to social media. The combination of appropriately selected literary and other sources created literary research focusing on basic information about social networks and their marketing use. With regard to these topics, it should be noted that there are not too many English book sources that are current, so sources that are older than the date of publication are also used. The method and form of citing sources correspond to the standards (Harvard method) but the sources in list of sources are not citated in an adequate manner (there should be used ISO 690 Czech standard). The sources are up-to-date.


	3. Practical Application – Analysis
	C
	The commentary focuses on: the use of knowledge from theory, its appropriateness of application; sufficient description of the process of application of the methods of work; overall assessment of the current state; sufficient substantiation of the conclusions of the analyses; the difficulty of data collection and processing.
The practical part is well done. The SWOT analysis and PEST analysis are detailed. Furthermore, the author conducted a marketing survey in the form of a questionnaire on a sample of 210 respondents. I lack deeper conclusions from the survey. The survey is not even statistically evaluated, research questions or hypotheses could have been established. In general, data collection for marketing surveys is demanding, so I appreciate the relatively high number of respondents, although the number of respondents and thus the validity of the survey may be the subject of discussion and dispute between researchers.



	4. Practical Application – Project/ Research
	C
	The commentary focuses on: the connection of the solving part of the thesis to the theory and to the analyses results; supporting the proposals with appropriate arguments; meeting the objectives set. For research-oriented MTs, the focus should be on discussion of the results and their evaluation. 
The project part deals with a proposal to improve the use of social networks at a specific bank in Ghana. This is not an easy task in a country where online business and e-banking are under development. The graduate proposed an implementation procedure, which was subjected to cost, time and risk analysis. The project is well designed, it is a question of its possible implementation. The project clearly follows the theoretical and analytical part of the work and together form a compact unit.


	5. Formal Layout
	D
	The commentary focuses on: logical coherence of the text of the thesis; use of correct terminology; use of the prescribed standard of citation of sources; appropriate linguistic and graphic level.
The formal side is probably the biggest weakness of the MT. Pictures are scans from books or the internet. Graphs and diagrams could also have been better rendered. Above all, the theoretical part of the work is only plain text without any graphic elements. The printscreen of the Facebook profile and the bank's full-page instagram profile are also not selected appropriately. The method and form of citing sources correspond to the standards (Harvard method) but the sources in list of sources are not citated in an adequate manner (there should be used ISO 690 Czech standard).




	Overall thesis assessment*
	C
	[bookmark: _Hlk98164743]The MT is processed well. Of course, it also has its shortcomings, such as the interpretation of the results of marketing research, and the formal side of the work is also not very good. A separate chapter on the goals and methods of work processing is missing. Only the chapter Methodology is given, which, however, does not contain the required objectives of the work and a description of the methods used in the work.



* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:
1. How challenging is it generally to enforce change in banks in Ghana and how challenging will your project be?


The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 
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