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Evaluation, comments, remarks and suggestions:

An interesting topic was chosen.

The relevant sources were selected consistently.

The theoretical part is based on the literature review and secondary research respecting the
topic’s attractiveness.

The diploma thesis fulfils the given formal requirements.

The main objective was supported by relevant partial goals within the given methodology of the
work.

The results of the primary quantitative research were presented in a descriptive manner, at least
pivot tables would be welcome.

Four hypotheses were mentioned and were confirmed, but not explicitly defined and statistically
tested. The quantitative analysis based on relevant methods was missing.

As far as the project is concerned, the selected suggestions could be applied in real practice.

Questions:

How to measure the sponsorship effectiveness? Briefly describe selected metrics.

What are the main limitations of the primary quantitative research and particular results
presented in the diploma thesis?

How did you validate the four hypotheses?

Identify the strengths and weaknesses of co-branded marketing communication campaigns.
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