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	Evaluation justification (strengths and weaknesses of thesis):

Strengths:
· The thesis analyses stylistic devices used in advertising of three telecom companies. Elements of multimodal analysis are also added.  
· The paper meets formal requirements. The bibliography contains the solid sources important for the given topic.
· Summaries at the end of each subchapter in the analytical part of the thesis provide the reader with the general tendencies in the language of companies’ advertising. In the conclusion, the student gives recommendations which adds to the practicality of the results. 
Weaknesses: 

· The text contains some mistakes and requires better proofreading. 
· Chapter 1 is more abstractive than analytical. Mainly the ideas of various scholars are reported, while the student’s approach remains unclear. 
· The student mixes different layers of the language. Due to this, parallelism and ellipsis appear as semantic devices. Additionally, in the analysis of the phonological figure of assonance student’s interpretation is based on spelling, as in the example (p. 32) SWITCH TO AT&T UNLIMITED. GET FREE HOME INTERNET instead of the similarity of speech sounds.
· I believe that the paper could have benefited more from the application of the visual metaphor theory for the analysis of visual data. The interpretation of color schemes could have been backed up by some analysis of color symbolism in business environment. 

	Questions to be answered by student:

1. Which of the companies has the highest market share? In your opinion, do the analyzed elements of advertising help the company in this? How?
2. What channel of communication works best for promotion of telecom companies and why?
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