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	Evaluation justification (strengths and weaknesses of thesis):

Both the background and analysis are adequately done, but a fundamental problem is language usage, i.e. sometimes no determiners or incorrectly used ones; no spaces between or indentations at the beginning of paragraphs; unnatural or incorrect sentence structure; as well as several other basic problems that a bachelor’s thesis in a study program of English for Business Administration should not have. The text layout and often sentences are clearly influenced by Czech structures, e.g. some sentences even have no subject (34). This is the reason the thesis received a D from me and not a C.

Regarding sources, while the 6-page bibliography contains both academic sources and representative website design content to supplement the corpus to be analysed, non-academic sources are used too often for the theoretical background, e.g. Encyclopaedia Britannica (5X). 

The analysis contains a section on the “linguistic and cognitive” iconicity nominally based on CMT (defined in Chapter 2), but I am not sure that cognitive metaphor is used precisely in the analysis, e.g. the domains are not consistently defined (e.g. “construction,” “space,” “journey”).  The next part of the analysis traces the image schemas, of which 5 were defined, followed an analytical section on linguistic aspects. Nevertheless, the conclusions are not very deep at all, e.g. generally, “the iconicity on the website (sic) is present from (sic) linguistic and semiotic perspective” (50). No implications or consequences of any kind are expressed for this rather bland statement, so the reader is left asking “So what?” How can the results be used practically in some field?

Despite the issues, however, it is clear that the BT writer has gained theoretical knowledge about how icons are used in websites, and in my opinion the work should be approved by the committee.


	Questions to be answered by student:

1) Can you identify some practical real-world ramifications of the general statement “the iconicity on the website[s] is present from [a] linguistic and semiotic perspective” (50)? You can choose an economics/marketing, formal or any another theoretical framework. 

2) [bookmark: _GoBack]Can you provide a very brief summary (a few sentences) of how iconicity on corporate websites is used in comparison to its use elsewhere? Choose any one or two other specific genres to compare.
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