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ABSTRAKT

Odborny pieklad je odvétvim translatologie zabyvajici se texty odborné povahy pochazejici
a vznikajici v jednotlivych oblastech odborné lidské ¢innosti. Je mozno jej a jeho metodiku
teoreticky vymezit oproti piekladu uméleckému, nebot’ kazda z uvedenych skupin se
vyznacuje specifiky, ktera nasledné uréuji prekladatelské postupy.

Tato bakalaiska prace se zabyva piekladem odborného textu, konkrétné franSizové smlouvy
jisté zlinské spolecnosti specializujici se na polepy automobilii ochrannymi i designovymi
foliemi. Prace si klade za cil ve své teoretické Casti probrat obecné teoretické poznatky o
odborném piekladu, at’ uz jsou to poznatky ¢eskych ¢i zahranicnich translatologii. VEénuje se
také problematice textové typologie. Dale rozebira specifika prekladu pravnickych text
S charakterem smluv, uvadi jednotlivd uskali spojena s prekladem prévnického textu,
vymezuje strucné jednotlivé typy smluv a jejich terminologii. V neposledni fad¢ prace
seznamuje s dulezitosti znalosti jednotlivych prostfedi, do kterych je text uréen nebo ze
kterého vychazi, aby jeho pieklad akuratné odpovidal origindlnimu sdéleni.

V praktické casti jsou nasledn¢ uvedeny tyto teoretické poucky a zasady do praxe pii
piekladu konkrétniho odborného textu — franSizové smlouvy. Seznamuje s konkrétnimi
piekladatelskymi postupy, navrhuje ptekladatelskd feseni ve spornych piipadech, obhajuje
vybér lexika 1 odpovidajicich piekladovych ekvivalenti. V praci je také uveden text
smlouvy, véetné terminologického slovnicku, ktery pii této praci sestavila autorka prace.

Autorka prace je zaroven také autorkou uvedeného prekladu.

Kli¢ova slova: translatologie, typy textd, odborny pteklad, pravnicky text charakteru smluv,

franchisova smlouva, prekladovy ekvivalent.



ABSTRACT

The domain-specific texts are a part of translatology dealing with texts relating to different
types of human activity. We may delimit this type of texts as well as the methodology of its
translation method against literary translation as both from these two groups of texts is
characterised with their own specific features that determine translator’s procedures and
steps that they take.

The bachelor thesis deals with translation of such a domain-specific text, particularly a
franchise agreement created by a Czech private company based in Zlin that specializes in
car-foiling. The aim of this thesis is to go through general theories of technical and domain-
specific translations, these stemming from either Czech or foreign translatologists. The
thesis also devotes some of its thoughts to the problem of text typology. It comments on the
specific features of legal texts and contracts/agreements, gives individual issues concerning
legal texts, delimits briefly different types of contracts and agreements and their
terminology. Last but not least, the thesis introduces the importance of knowledge of
particular geographical environments into which the text is intended to or from so that the
translation of the text accurately corresponds to the original communication function.

The practical part of the thesis consequently uses the theoretical definitions and principles
into practice for translation of a particular domain-specific text — a franchise contract. In
this part, specific translator’s procedures are described, solutions for translation of
questionable terms and phrases are suggested, the choice of vocabulary as well as of
corresponding translation equivalents are defended. The text of the contract is also a part of
the thesis, including a glossary of terms created by the author of the thesis herself. The

author of the thesis is at the same time the author of the translated text.

Keywords: translatology, text types, domain-specific translation, legal text of a contractual

nature, franchise contract, translation equivalent.
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INTRODUCTION

According to Jii Levy, translation is a decision proces. The first decision a translator has to
make is to choose the area of texts that one is about to deal with in their translation
practice. A translator is either forever engaged in literary texts and their pregnant metaphors
and the means of figurative speech. Or they decide for instructional, technical and other
texts stemming from different fields of human actitivy that describe our everyday need to
instruct, inform, warn and notify, etc.

The bachelor thesis deals with the latter type of texts — as Text Typology and Traslations
edited by Anna Trosborg (1997) calls these texts so called domain-specific texts which is
the reason why throughout the thesis, the term domain-specific is used to describe texts
that are not artistic or literary. Such texts include all the technical texts, texts bound to
specific domains of human activity. As the title of the thesis suggests, the main objective of
the thesis is to describe and analyze work of a translator with legal texts, particularly with
contracts and agreements.

Theory of translation becomes helpful in the first part of the thesis as it offers theorems for
translation in general and pinpoints some methodological aspects of translation of domain-
specific texts with a special focus on legal texts. Legal language and specifics of legal style
are mentioned. Views and comments on general translation by such translation scholars
such as Jifi Levy, J. C. Sager, M. T. Cabré and others are used to underlay the intitial
theories for the practical part — the analysis of an authentic legal text — a franchise contract.
Legal language is highly specific within the domain-specific text styles. Translation of legal
documents may represent a time- as well as knowledge-demanding work that would require
a certain level of expertise in both — the theory of translation and translating of legal texts.
The thesis attempts to remain concise in theories and uses the theorems mentioned within
the description of a legal document translation.

The aim of this thesis is to become a handy guide for any translator who decides for their
way into legal texts translation. It aims to introduce the main principles of domain-specific
translation in general, give a brief overview of text typology and styles, as well as provide
practical help in dealing with translation of a legal document by describing translation of a

franchise contract step by step and thus showing potential traps and pitfalls of a legal style.
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1 TRANSLATION AS ADECISION PROCESS

As mentioned in the Introduction, translation is a decision-making process (Levy 1983, 33)
Translators must make a major decision in their carreers, that is which specific domain of
texts they are to become experts in. On the other hand they also face daily decisions on the
methodology of translation, selection of the proper translation equivalents, choosing the
level of formality, cultural adaptation, etc.
Translating a text is a linear and one-direction act (Levy, 1983, 33) and there are rules for
this act to be performed. The relation between the source text (ST) and the target text (TT),
ie. the original and its translation, is governed by numerous aspects. The target text is
designed for a particular audience — ie. readers, users, participants, etc. — who are the
addressees of the contents the text is to communicate. Levy lists twelve rules for
translations, out of which ten are applicable on domain-specific texts and two to literary
texts (particularly to poetry; and are not be mentioned in this thesis). They are listed in a
logical order and become a necessary start-up point for a translator.
A text translated into a target language (TL) should comply with the following:

1. A translation must reproduce words of the original text.

2. A translation must be readable as is the original text.

3. A translation should be read as a text belonging to the times of the original text.

4. A translation may add or omit information in comparison with the original text.

(Levy 1983, 33)
However, these are not the only correct aspects of translations of original texts. A translator
is free to decide whether they choose to respect the original text structuring and bind
temselves to a so-called literal translation (see above); or whether they decide for
translating ideas and convey implied meanings rather than word-for-word translation, a sc.
liberal translation (see below).

1. Atranslation must reproduce the ideas of the original text.

2. A translation must be read as a translated text.

3. A translation should follow the style of the original text.

4. A translation should express the style of its translator.

5. A translation should be read as a text belonging to the times of its translator.

6. A translation should never add or omit information in comparison with the orginal

text (Levy 1983, 33).
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Translating is a process of deciding for a methodology that a translator accepts for their
own. However, in spite of the fact that a translator may opt for a literal translation and keep
the translation as respectful to the original as possible, there are cases in which such a
translator must go for the one way or another of liberal translation as there may appear a
lack of the means of expression between source and target languages (SL and TL). It means
that there is no equivalence of words and/or collocations and idioms in the original text with
the target language of the coveted translation (Baker 2006).

There is not one correct methodology that is to be followed. Where Levy described the first
group of literal translation, Knittlova contradicts with a statement that the tendency for
modern translations is not a word-for-word substitution (even these translations are,
however, relevant), a translator may rather choose such means of expression keeping
connotational as well as pragmatic relevance of the source text (Knittlova 2000, 8). The
choice of an appropriate strategy thus lies simply on the translator and allows them a certain
level of benevolence and free choice of the means of expression. There is always, however,
one and only rule - the translation must relate to the original text in its conveyed meaning

and content.

1.1 Literal vs. liberal translation

The basic unit of translation is not a word/lexeme or a sentence. It is the text itself
(Newmark 1988). Even in the literal translation there may appear deviations as the
translator choses procedures in which one word of a ST does not have to correspond with
its translational egiuvalent within the TT; it can even not be equivalent in its semantics and
grammar (Newmark 1988).

In literal translation we may find many types of translational processes — it is translating
words for words, phrases for phrases or sentences for sentences. According to Newmark
(1988, 68), literal translation is the basic type of translation. The agreement with such
statement may be limited as a question arises to what extent such translating process fits
translation of various text types. Source language texts can contain concepts with meanings
that might not become understood in the text of the target language. In such cases, literal
translation does not comply with the statement that the translation should reflect the

contents of the original source language text. A translator is thus obliged to use other ways
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to come up with transferring the original meaning into the translation in the TL. Problems
and pitfalls that must be faced and solved may appear.
Very often, problems are caused by the source text (with no regards if it is a literary or non-
literary/domain-specific text) which may contain words that cannot be translated into the TL
text as an equivalent meaning does not exist in the TL. Most often these are such concepts
that are only typical or expressable for one SL environment/culture and do not appear in the
culture of the TL. This phenomenon, generally called non-equivalence (e.g. by Baker 2006
or Newmark 1988) is labelled — cultural untranslatability by Knittlova (2000, 8). In such
cases the solution may be in engaging free translation as a device for overcoming this gap
with the following methods suggested by Knittlova (2000, 14):
e transcription — words/phrases/sentences of the ST is more or less transcribed
into the TT
e calque — literal translation of a word from the ST into the TT (eg. potflower —
hrnkova kvetina) [this may be, however, easily substituted with a periphrastic
re-statetement of what is being described in the ST; we dare say that
calqueused to be a phenomenon appearing in the early translations and that
today’s translators should devote more time to a creative solution for such
situations in which a word or a phrase cannot be translated into the TL as
there is no notion of this in the latter language or its culture]
e substitution — when a part of speech becomes substituted by another (eg. a
noun by a pronoun and vice versa)
e modulation — which means modulation in the viewpoint (eg. angle-joint of the
pump — koleno potrubi)
e equivalency
e adaptation — substitution of a non-existent situation with a similar situation

known to the TL and its environment.

The above-mentioned division comes from two theoreticians of translatology, J. P. Vinay
and J. Darbenlet (in Knittlova 2000). However, these methods complement other methods
considered throughout the thesis and the opinions and arguments contained in this thesis
when applying the methods of liberal translation in situations that require translator’s
“creativity”. And this being particularly with the methods in which the lack of knowledge of

certain phenomenons or semantical notions reflects in the TL. These are methods in which
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the text is amplified — extended, and/or explained — ie., an explenatory note or information
is added (the strategies observed by theroeticians such as Gerard Vazques-Ayora, etc.).
(Knittlova, 2000, 14) Other theoreticians describe various other strategies, however, these
mostly seem to be the above-mentioned ones renamed.

Liberal or free translation, in comparison with the literal one, allows translators to
undertake a certain level of free choice of expressing the original message of the text that
we are translated. Very often free translation comes where the literal translation is not
possible (such as the above mentioned non-equivalences between SLs and TLs), or when
the text type allows the translator to read the text and reproduce its message without

respect to grammar and syntax of the ST.
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2 TEXT TYPOLOGY AND FUNCTIONAL STYLES

The function of translation is merely communicative (or illocutionary), which means that the
TT must convey the message of the ST. And here also the statement that the text should
achieve as high the level of equivalency as possible at text level must be taken into
consideration (Trosborg 1997, 14). How to transfer the meaning has been discussed in the
previous chapter and the Practical part of the thesis also comments on them. Beside the
strategies and methods of substituting, modulating, adapting and other methods mentioned
above, recognition of a text type is as vital as the knowledge of the source and target

languages of the translation.

2.1 Text typology — describe, narrate, expose, argument, or instruct

The communicative function of translation is complemented with another function — a
rhetorical one (Trosborg 1997, 14). The rhetoric feature is connected with the functional
style of the original ST, or rather with the typology of the text.

Puchala (2011, in Tomaszkiewicz 2006, 112) defines text typology as a certain system of
classifying texts on the basis of the field they belong to, their genre and purpose as well as
the type of discourse.

A text is the basis for translation — once you decide to translate, the complex (and
comprehensive) unit of translation becomes the text (Newmark 1988, 39). It is not relevant
how long the text is or what is the level of its informativeness (the information that it
contains; the text must convey a meaning). That may represent a macro-view on the text
that is to be translated and that the translation of its original form must carry the same
information. As its basic unit, the text type must therefore be correctly analyzed for
translation.

The text is always characterized by its cohesiveness, coherenece and informativeness.
Cohesiveness of the text is formed by sentences that follow one another. It is “achieved by
means of connectors, specific word order, repetitions, etc. (Puchata 2011 in Zeszyt 6/2011,
358). In other words, any cluster of sentences may be called a text unless the information
contained is logically communicated.

A text is such a sequence of sentences that is created by its author and is aimed at its reader.

An author is a sender of the text, its reader is the recipient/addressee. They are a sender and
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a recipient of the message of the text, of a semantical-syntactic unit. More generally, “a text
is a linguistic whole expressed orally or in writing not depending on the context® (Puchata
2011 in Zeszyt 69/2011, 359).
Text types may be considered as groups of “patterns of messages for certain communicative
situations* (Sager 1997, 30). That means that when an author is about to write a text with a
specific content, it is the appropriate text type that must be taken into consideration first,
followed the choice of lexis and other linguistic means. Text typology is a conventional set
of features of a text — its communicative and rhetoric ones, eg., a contract or an agreement
is bound to bear some cognitive properties typical only for contracts and agreements (as
these are legislative documents and, these would be according to Trosborg (1997, 15)
classified as instructions without option.
Trosborg also shows Werlich’s text typology of: description, narration, exposition,
argumentation, and instruction (1997, 15), where

e description — describes relationships of concepts in space

e narration — narrates relationships of concepts in time

e exposition — general concepts put into coherence

e argumentation — concepts are contrasted to one another

e instruction — depicts future behavior

Eugene A. Nida (in Newmark 1988, 13) distinguishes four types of literary as well as non-
literary texts. These are as follows:
e Narrative texts — a dynamic sequence of events (characterized in the use of
verbs, verb-noun phrases and phrasal verbs);
e Description — static state of things (the use of linking verbs, adjectivs,
adjectival nouns prevails);
e Discussion — ideas and thoughts (abstract nouns, “thinking® verbs, cognition
verbs...);

e Dialogue — colloquial and phatic language.

The strategy for a choice of text type lies in the author of the text. However, the translator
of the text must pay acute attention to the function of the text not only in regards to
individual sentences and their semantics and syntax, but also to the function of the text. As

such it must be evaluated by the translator. Once this prerequisite for a proper translation is
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applied, misunderstanding of the message of the text and its communicative function may be
prevented.

To recognize the text type of the text that is the subject of translation, the translator should
become familiar with the context of the text and the features of its composition. The text
type is recognized when the recipient/reader of the text realizes who is the
sender/author/speaker of the text and in what way they address them (Sager 1997, 31). The
above mentioned may be supplemented with the following examples:

A reader of a recipe recognizes the informative and instructional features of this type of
texts, or essays that bring ideas and thoughts that become developed and concluded. Certain
text types require knowledge or at least a pre-knowledge to be able to read them. The
translator plays a double-role of a recognizer of the text type and the mediator of the
recognized text type to the TL and the target language readers/recipients. When a situation
occurs in which a particular text type is not known to the target language audience, the
translator must in such case once again take a decisive position and choose for one of the
several options. The possible choice is either translation of the message and introduction of
the text type of the ST into the TL culture/environment; or translation of the message and
description of the source text type as a text type typical for the SL environment and will try

to bring the message within a text type more typical for the SL culture.

2.2 Functional styles

Where semantics and syntactical relations govern the linguistic features of a text, creating
methodology for distinction of text groups and different text types, the stylistics also offers
several rules for discourse and for a successful transformation of a source message into its
target translation. From the stylistic point of view, it is important to be familiar with
functional text styles. The reader must be able to read the nature of the text that the author
writes, and the translato translates.

The thesis deals only with those functional styles that are typical for written language, even
though colloquial language in its spoken form is a recognized style of language. It is
distinguished from its written form by its loose lexis and vocabulary and specific marked
expressions.

The most common division of functional styles in English (according to Knittlova 2000,

121) differentiates the following styles of texts:
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e Administrative style

e Scientific literature and technical texts style
e Journalistic style

e Publicistic style

o Belles-lettres style.

For its complexity as well as high-specificity of the means of expressions and the character
of the style, the thesis does not deal either with the style of prose and poetry (belles-lettres
style) with predominant esthetic function. Nevertheless, the esthetic function of any text that
IS written or generated may be discussed.

Each of the listed styles plays different functions in the discourse. All of them are generated
by their senders (S) in order to be heard, understood and in order to convey a message to
the primary recipient (R). However, not only the primary recipients are included in the texts.
The secondary recipients, ie., recipients/addressees of the translation of the ST, must be
taken into consideration as well (Sager 1997, 38). Any sender of a text expects a reader and
is bound to some sort of a context or situation for which it is generated. The same is
consequently expected from a translation; an equivalent and adequate reaction of the
recipient of the text to the translation as the original source text by its primary reader would

evoke.

2.2.1 Journalistic style and Publicistic style

Journalistic style is a rather problematic style of English writings. The style allows a certain
level of creativity as well as word plays. The language of newspapers (journalese) is
condensed, full of journalistic cliches and long words and words of foreign origins
(Knittlova 2000, 159). The typical formats are headlines and headings, news and reports,
crosswords, recipes, weather forecasts and advertisements, announcements (Knittlova 2000,
page). More than in any other styles, graphic form is very important.

On the other hand publicistic style texts often appear in newspapers and journals, however,
they resemble to texts of administrative style or belles-lettres style. The function of this style
and texts written in this style is to inform and persuade. Both texts may represent a great
challenge to a translator because translating such texts means that the translator must be

highly skilled not only at domain-specific technical texts, but also in more pregnant language
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style of literary texts. Journalese requires creative thinking of a translator and publicistic

style often resembles a story-telling text.

2.2.2 Scientific and technical text style

Scientific and technical text style is chracterized by its informative function and by its
character of a matter-of-fact literature. The typical features of scientific and technical style
is its “precision, aptness and concisesness” (Knittlova 2000, 137) together with “objectivity,
explicitness, condensation (of noun phrases), emotional neutrality, logical syntax and
sentence order and impersonal” addressing of the recipient (Knittlova 2000, 157). The
typical stylistic text forms are essays (the oldest form of a scientific text), journal and
research papers and reports.

The technical sphere has been the fastest-developing area of human activities. One of the
most typical features of the scientific and technical style is the fact that new terms are
constantly arising that are necessary for naming new concepts and phenomena in various
technical domains. Terminologies are complemented with new terms and they often reflect
the dynamics of the scientific development. Our times are filled with the high-speed media
that bring scientific and technical findings to the whole world at incredible speed. A
translator often faces a challenge when they translate a text bearing the new findings named
with new terminology that is not yet codified or known to the international scientific
context. Often a translator must be either well-informed on the terminology of the domain-
specific text that is being translated, or they can consult an expert in the specific domain.
Internationalisms offer a great advantage for the work of translators, especially in the IT
sphere, as the terms used in the texts do not need to be translated, because they retain their
international form. Examples include DVD, interface, USB, microport, printscreen and
many others. Physics and chemistry may also offer terminology that is more or less
international and their forms only undergoe changes and modifications in their transcription,
e.g., when for instance a term quark from physics would be kvark in Czech (Knittlova 2000,
155).
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2.2.3 Administrative style and the style of legal documents

For the sake of the thesis, the administrative style becomes a crucial style from the
abovegiven division. Under the heading of an administrative style or the style of official
documents any text with the character of a document with the features of its directness,
objectivity, clarity, consistency and conciseness may be included in this category (Knittlova
2000, 127). Accuracy is another highly relevant feature of the style.

From the translation point of view, the administrative style is similar to the style of domain-
specific texts (technical and scientific ones) and this may be underlain by a statement that
often some knowledge of a particular terminology is required. The occurrence of
abbreviations, non-emotional load of words and terms, as well as exactness is frequent
(Knittlova 2000, 128).

Addressees of the administrative texts are frequently anonymous and thus the style is
anonymous and impersonal. However, for example in the legal documents, there may
appear texts that are addressed to a party of an agreement or of a proceeding who are
explicitly named.

Legal documents and legal language make one of the types of texts of the division of
administrative style texts. They are known to be highly specific in its terminology. Legal
language creates hard-to-understand jargon among its users. However, as Chroma points
out, even though the lawyers and users of legal English think they speak in legal
terminology, legal English is understandable to the laymen when the context is known.
(Chroma 2011, 9)

Legal English or Legalese is a language or the language style used by lawyers and officials
working in the English legislative-constituting or legislative-applying institutions. The
language of legal documents is intended to be as accurate and clear as possible. A legal text
should “ensure that it says exactly what it (a composer of the text) wants it to say and at the
same time gives no opportunities for misinterpretations” (Crystal 1988, 193). As other
styles of English (and any other language) serve as communicative means for conveying
information, the legal style or the style of legal documents is not marked by
communicativeness. As Crystal and Davy (1988, 193) claim, this style is “the least
communicative” of styles. It may be proved by having a look at all the styles in general.
Where belle-lettres, journalese, publicistic style, and even the style of technical and scientific

writings bring (often new) information to the reader of such texts, the administrative and
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legal documents in particular serve frequently only to a limited number of readers as written
documents of specific acts.

These may be for example contracts and agreements, wills and licenses, correspodence
written in and containing legalese, but also “products” of the legislators’ activities such as
acts, laws, bills; court pleadings, property documents. Legal professionals are educated in
their sphere of activity and understand the form of language used in these documents. This
may seem to be a mere knowledge of highly specific terminology which when understood
and connected skillfully may give rise to a coherent text. However, there is more to it than
only linking words or terms. The legal language must be unambiguous (which the natural
language is not) and must evoke the exact meaning of the used terminology. Than it might
seem that the legal document and its language “is copied directly from “form books*
(Crystal 1988, 194) and is not built-up only by a composer’s mind but rather by their
knowledge and books.

Legal English contains only complete major sentences — no incomplete neither minor
sentences appear in legal documents in English. Most of the sentences are statements, no
questions and very few commands (Crystal 1988, 203). English legalese includes long
sentences and complex text structures. The style is also typical for the use of archaic and
loan words as well as collocations very often not understandable to general public (in
English French and Latin phrases, terms and loan words as well as grammar of the both
aforementioned languages frequently appear, for example the doublets of transitions of
French or Latin forms into English such as aid and abet, or loans from Old French such as
attorney).

Translators must face a number of constraints when dealing with a legal document. The first
to be mentioned is the realization of what type of law is being translated by which the
direction of the translation should be understood. For instance, the original source text is
written in English and the translator translates into the Czech language. They are to realize
the extra-linguistic origins of the text as well as the linguistic features of such text — the
country (America or Britain, Australia or other English-speaking country) and its legal
system (Common Law, Continental Law) with specific language (for example, the language
of the Europeran Union for legal documents may use the same terms, however, naming
different concepts).

In the Practical part of this thesis, the direction of translation is opposite. A franchise

agreement which originated in the Czech Republic under the Czech legislation was
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translated into English, and the circumstances, the translator’s decisions and solutions,

including the specific issues of such translation will be mentioned and discussed.
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3 HOW TO TRANSLATE

No universal method for the right way of translating a text has ever been proposed. This
thesis rather aims at providing a potential translator with an overview of approaches to
translating a text. From the author’s own experience, with the following steps observed,
the translating process should be doable and the result successful:

o Read

o Reread

o Reproduce

o Read

° Back-translate

Read means to become familiar with the original ST to grasp the basic notion of its style,
vocabulary and context. If the context is not known, a translator is obliged to do a short
research of the situtation for which the text was or could have been designated. After this
initial encounter with the text, the translator should reread it and once becoming familiar
enough with the text, one may start reproducing it and translating into the TL. Read stands
for reading the translation and testing whether it conveys the identical message with the ST,
back-translation. This means spending more time on translating the translation back into the
SL. The tranlation either deviates or copies (and this latter one is the desirable alternative)
the original idea of the text.

As practical advice as this might seem, the theory of Newmark may underlie this above-
mentioned procedure. Newmark describes a similar approach in his A Textbook of

Translation.

To build on the theorems listed in the Theoretical part, the style of legal documents are
dealt with in the Practical part of the thesis in greater detail. The analysis of a franchise
agreement, its original text as well as translation are discussed in relation to the theory of
legal language. At the same time, the characteristics of the particular field of legal

documents — contracts and agreements and their language — will be discussed.
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4 THE FRANCHISE AGREEMENT

4.1 Translated text of the franchise agreement

The following is the text of the subject franchise agreement as assigned by the local
company specializing in car-wrapping with foils and films protecting cars against external
damage and/or providing special designs and effects to car bodies. The company works on
the principle of franchises all around the world and is Czech-based. For this reason, there is
the need for setting the relations among the management of the Czech company with its
foreign offices and partners. The original agreement can be found as Appendix 1 to this
thesis for possible comparison and confirmation of the translator's decisions for the lexis for
the English translation.

The text of the translation:

FRANCHISE AGREEMENT
concluded on below given day, month and in below given year by and between the
following parties:
WrapStyle s.r.0., a company with its seat in Brno - Zabrdovice, Piikop 843/4, the district
of Brno-mésto, postal code 602 00, Czech Republic, IC (identification number of a
company): 293 04 849, registered in the Commercial Register kept by the Regional Court in
Brno, Section C, File 72841, being the first party to the Agreement (hereinafter referred as
"the Franchisor)
and
[+], a company seated in [+], IC (identification number of a company): [+],registered in the
Commercial Register kept by [*]
[*]. an entrepreneur registered in the Trade Register, with the place of business in [*], IC
(identification number of an entrepreneur): [*]
as the second party to the Agreement (hereinafter referred as "the Franchisee®)
the Parties to the Agreement also referred collectively as “Parties to the Agreement* or

individually as “a party to the Agreement®.
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I. SUBJECT MATTER OF THE AGREEMENT

1.1 The basis of the Agreement is to govern the rights and obligations between the

Franchisor and the Franchisee for the purpose of joint activities and presence in the market

in the field of a sc. "wrapping" or also "carwrapping” (the definition given in article 11 of the

Agreement), where the Franchisor undertakes under the below listed terms and conditions

to provide the Franchisee against payment for their business activity with the right to use

especially the Trade name, symbol and the know-how of the Franchisor.

1.2 The Franchisee undertakes to carry out their activities under the Agreement with
professional care and in accordance with the Agreement so that the intangible assets
nor the good name of the Franchisor and of the WrapStyle franchise system
(hereinafter referred to as "Franchise System™) would not be corrupted and do not
suffer any damage.

1.3 The Parties to the Agreement undertake to mutually support and defend the Franchise

System as described by the Agreement.

Il. THE TERM "WRAPPING" or "CARWRAPPING"
The term "wrapping™ or also "carwrapping™ (hereinafter referred to under a single
term "Wrapping") used in the Agreement represents mainly:
a) aspecial and unique way of car window tinting,
b) a special and unique way of car film-wrapping with a 3D colored foil,
c) aspecial and unique way of car film-wrapping with a 3D chrome foil,
d) aspecial and unique way of car film-wrapping with a carprotect foil,
e) aspecial and unique way of CarDesign film-wrapping,
f) aspecial and unique way of lights film-wrapping,
g) aspecial and unique way of aluminuim wheels film-wrapping and tinting,
in the way in which these these special and unique ways and methods (activities within
Wrapping) specified in greater detail in Annex 1 of the Agreement.
1. RIGHTS AND OBLIGATIONS OF THE PARTIES TO THE AGREEMENT
3.1 RIGHTS AND OBLIGATIONS OF THE FRANCHISOR

3.1.1 The Franchisor undertakes for the sake of the Agreement and for the period of its

duration to provide the Franchisee with the following:
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a) the right to use the Franchisor's Trade name and the related symbol (hereinafter
referred to as "Symbol") within the area designated by Article 1V of the
Agreement, whereas the appearance of the Trade name and Symbol is stated
in Annex No 2 of the Agreement on a scale necessary for the Franchisee's
activities as per the Agreement;

b) the Franchisor's know-how through which the Franchisee will become acquainted
with the working methods and processes of Wrapping;

c) atraining of the Franchisee and their employees with a special emphasis on persons
actually performing Wrapping in the field of the Franchisor's business activities;
the scope, focus and specifications of the costs related to the training of the
Franchisee to be further specified in Annex No. 3 of the Agreement;

d) against payment to supply the Franchisee with materials needed for Wrapping
(foils, wrapping tools and accessories, etc.); the list of materials and other
accessories including prices is stated in Annex No. 4 of the Agreement;

e) orders and questions related to the area of the Franchisee's scope of activities and
orders and questions received by the Franchisor within the duration of the
Agreement.

3.1.2 The Parties to the Agreement agreed that the rights cited in the previous point of this
article may only be excercised by the Franchisee after:

a) The Franchisee will pay the Franchisor the entry franchise fee under Article 1V of

the Agreement and at the same time

b) the Franchisee will successfully undergo a training under poing 3.2.12 of the
Agreement and the Franchisor will give their permission to the Franchisee to
begin Wrapping activities.

The Parties to the Agreement further agreed that upon the payment of the entry
franchise fee under Article 1V of the Agreement, the Franchisor will provide the

Franchisee with the following:

a) branding visualization of the Franchisee's Wrappingového workshop on the basis of
detailed photographs and floor plans including the exact measures and sizes
supplied by the Franchisee. After the visualization draft has been approved by
both the parties, the Franchisee will ensure the branding realization at their own

costs;
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b)
c)

d)

9)
h)

)
k)

P)

the web site and Facebook space for marketing purposes of the Franchisee;

targeted advertising on Facebook in the territorial area of the Franchisee's
activities; advertising should be carried out in accordance with the style and the
comprehensive marketing strategy of the Franchisor;

six corporate T-shirts; the Franchisee will be provided with any other T-shirt
against payment of its purchase price at the cost of [¢],- EUR + VAT

the proposal and print of 500 corporate business cards; the Franchisee will be
provided with any other set of 500 business cards against payment for their
purchase price of [*],- EUR + VAT,

promotional leaflets and materials design;

supply of 1000 promotional leaflets;

the design proposal of one vehicle of the Franchisee; wrapping of the vehicle;
however, the costs for the material used to be paid by the Franchisee. If the
Franchisee owns or uses more vehicles that serve for advertising purposes, the
other vehicles are fully covered for by the Franchisee and carried out under the
draft provided by the Franchisor;

a corporate e-mail address with the "wrapstyle.com™ ending;

a sampler of the offered materials;

documents, especially the custom list template, the handover report template,
business and warranty terms and conditions;

a regular training held once a year during which the news in the field of film-

wrapping or new foils;

consultancy related to the subject of the Agreement (technical support via Skype,
telephone, e-mail, available every working day (by the Franchisor) from 8:00am
to 4:00pm);

the general principles and procedures for dealings with clients;

cooperation with a professional designer while realizing orders and commissions;
specific designer operations are charged and are subject to the pricelist listed in
Annex No. 4 of the Agreement;

recommendations for the selection of the Franchisee's industrial and office premises
including recommendations for their equipment and furnishing, design and
layout;

consultancy in commercial management of the business the Franchisee's.
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3.1.3 The Franchisor is entitled to continuously monitor and check on the Franchisee's
activities and for this purpose the Franchisor or an authorized person thereof may at
any time within the working hours enter the business premises of the Franchisee, even
if without any prior notice. Any changes in the address of the business premises shall
be reported to the Franchisor by the Franchisee without any unnecessary delay.

3.1.4 The Franchisor is entitled to (the Franchisor themselves and/or a person authorized to
this act) check on the usage of the Franchisor's Trade name, dealing with and handling
the Franchisor's know-how, procedures in dealing with the Franchisee's clients; to
inspect the accounting books and other documents of the Franchisee; to make copies
and listings of these, and to check on the data and information contained in these
documents.

3.1.5 The Franchisor is entitled to monitor and check on the industrial and office premises
of the Franchisee, their equipment and furnishing and design as presentation of the
premises is a part of the marketing and belongs to maintaining the good name of the
Franchisor; the Franchisor is entitled to give obligatory recommendations to the
Franchisee and to set a reasonable time for a remedy, at least 30 days. If the
Franchisee does not atone or arrange for a remedy, the Franchisor is entitled to
withdraw from the Agreement.

3.1.6 The Franchisor is entitled to monitor and check on the premises where Wrapping
takes place with a camera system (the minimum of 1 videocamera) that will be
provided by the Franchisee, whereas the record will either be streamed, or will be
stored on a memory medium for at least a three-month period of time since the day on
which the record was made. The exact location of the camera (cameras) will be
determined for the Franchisee by the Franchisor. The Franchisee undertakes to bear
the costs for the installation, maintenance and operation of the camera system,
particularly the costs for the consumed electrical energy. The Franchisee expressly
declares to ensure the camera system installation prior to the business opening and
agrees to audiovisual records to be taken within their business presmises.

3.1.7 In case the Franchisee does not have a graphic studio or a cooperating graphic
designer, the Franchisor shall ensure the graphical design for the Franchisee; specific
designer operations are charged and are subject to the pricelist listed in Annex No. 4

of the Agreement. However, if the Franchisee has a graphic studio or a graphic
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designer, each Wrapping design designed for a client shall be in beforehand approved
by the Franchisor (by their chief designer artist).

3.1.8 The Franchisor does not guarantee nor account for the Franchisee's activities and legal
actions and is not responsible for products and or services provided by the Franchisee

to their clients.

3.2 RIGHTS AND OBLIGATIONS OF THE FRANCHISEE

3.2.1 The Franchisee undertakes to perform Wrapping activities at the premises address at:

[*].

3.2.2 The Franchisee is entitled and at the same time obliged to use the Franchisor's Trade
name and the Franchisor's Symbol within Wrapping activities, whereas they are not
entitled to alter or modify at any manner the text and or the design of the Trade name
and/or the Symbol without the prior written consent given by the Franchisor; they are
obliged to pay a contractual fine at the amount of 2.000 EUR. This does not affect the
Franchisor's right for compensation for damage.

3.2.3 The Franchisee undertakes for the period of duration of the Agreement and for the
two consequent years after the termination of the Agreement, with no entitlement to
any reward or other financial compensation, not to cooperate with any other company
or business performing Wrapping, nor to carry out Wrapping themselves. If the
Franchisee violates this condition, they are obliged to pay the contractual fine at the
amount of 40.000 EUR to the Franchisor; this does not affect the Franchisor's right
for compensation for damage.

3.2.4 The Franchisee undertakes to purchase at their own costs the necessary Wrapping
equipment under the Franchisor's instructions. The Franchisor is entitled to determine
the particular brands, types and numbers of pieces of the necessary technical
equipment to the Franchisee, and the Franchisee undertakes to purchase such
technical equipment at their own costs within 30 days since they received such an
instruction on the part of the Franchisor.

3.2.5 The Franchisee undertakes at their own costs to adapt the appearance of the business
premises, where Wrapping will be performed, to the Franchisor's instructions within

the period of time determined by the Franchisor; however, this period of time shall not
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be shorter than [¢] days since the day on which the Franchisee became familiar with
such an instruction from the Franchisor

3.2.6 The Franchisee undertakes to cooperate during the check carried out by the
Franchisor, particularly to enable the Franchisor to access all the documents related to
the business activities of the Franchisee, further, the Franchisor shall be enabled access
to all the parts of the premises used by the Franchisee.

3.2.7 The Franchisee declares that they are conscious of the Franchisor's will expressed as
well as implied in the Agreement which shall be introduced to the Franchisee during
the duration of the Agreement to keep all facts and data contained secret. At the same
time the Franchisee is conscious of the fact that the know-how and facts of the
commercial, manufacturing or technical nature which will be accessible to the
Franchisee or which the Franchisee will become familiar with during the duration of
the Agreement, are of a confidential character and they undertake to ensure such
information to be kept secret and confidential. If the Franchisee breaches this duty by
disclosing any confidential information or fact to the third party, they are obliged to
pay the contractual fine at the amount of 40.000 EUR to the Franchisor; t his does not
affect the Franchisor's right for compensation for damage.

3.2.8 The Franchisee is entitled to compensation for damage towards the Franchisor in case
the damage occured in causation with the Franchisor's activities under the Agreement.
The Parties to the Agreement agreed that the amount of the damage is limited by the
height of the monthly reward of the Franchisor as amended by Article IV. of the
Agreement and which corresponds to the monthly fee of the Franchisor in a month in
which the damage was caused.

3.2.9 The Franchisee is in all goings-on related to the activities under the Agreement
obliged to act as an independent entity. The Franchisee is obliged to state the fact that
they function as an independent entity in all correspondence, invoices, contracts and
agreements, and other documents.

3.2.10 The Franchisee undertakes to keep an exact and detailed record of all their
customers including the provided services and total prices. If the Franchisee violates
this duty, they are oblged to pay the contractual fine at the amount of 2.000 EUR to
the Franchisor; this does not affect the Franchisor's right for compensation for

damage.
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3.2.11 The Franchisee is obliged to a monthly, always by the 10" day of the calendar
month following the month in which Wrapping service was provided, presentation of
customer records to the Franchisor for the past calendar month together with the
services provided and total prices in the electronic form as an e-mail to the Franchisor
in an appropriate registration sheet the sample of which is the subject of Annex No. 5
of the Agreement. The Franchisee is obliged to support the facts and data included in
the registration sheet with other documentary evidence (eg- invoices, orders and so
on) so that there is no reasonable doubt that the information and facts in the records
submitted are correct and true. Should the Franchisee violate this duty, they are
obliged to pay the contractual fine at the amount of 2.000 EUR to the Franchisor for
every individual violation. This does not affect the Franchisor's right for compensation
for damage.

3.2.12 The Franchisee undertakes to ensure that eveny employee of the Franchisee has
undergone the basic (entry) Wrapping training organized by the Franchisor. In this
context, the Franchisee also agrees to ensure that Wrapping shall not be performed by
persons who have not undergone a training organized and given by the Franchisor.
The Franchisee undertakes not to initiate their activities under the Agreement
(Wrapping) until they (their employees) have not participated in and successfully
completed the inititial training organized by the Franchisor. The Parties to the
Agreement unanimously declare that the Franchisor evaluated the skills and abilities of
the Franchisee (the Franchisee's employees) prior to concluding of the Agreement
with regards to the activities of Wrapping; in relation to the evaluation the Franchisee
undertakes to ensure that their employees undergo the basic (entry) Wrapping training
in the range of [¢] days starting from [¢]. The Franchisor reserves the right to prolong
the duration of the training before this training is completed, or say that the
Franchisee and their employees are obliged to perform Wrapping only when
supervised by the Franchisor and/or the third person authorized by the Franchisor. For
the avoidance of any doubt, it applies that the length and range of the basic training is
unilaterally determined by the Franchisor in connection with the skills and abilities of
the Franchisee (of their employees). After successful completion of the training, the
Franchisee is issued a certificate by the Franchisor, on basis of which the Franchisee

becomes entitlet to begin performing Wrapping actively.
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3.2.13 The Franchisee undertakes to bear the costs related to the trainings, especially
those related to the cash expenses for individual trained persons such as travel
expenses, subsistence allowance, lodging expenses, and so on., and further expenses
related to providing a vehicle designated for the training purposes. The details to be
determined by Annex No. 3 of the Agreement.

3.2.14 The Franchisee undertakes to attend every training where the Franchisor

introduces new products and services.

3.2.15 If the Franchisor finds any shortcomings in technical procedures and the quality of
the work performed, the Franchisor is entitled to impose on the Franchisee the duty of
re-training (at the Franchisee's expenses) of their employees in the field of the activity
in question. By the time the particular technique or quality of work of the Franchisee
and their employees corresponds to the Franchisor's requirements, the Franchisee is
not entitled to perform Wrapping. By reason of this, the Franchisee is not allowed to
ask any claim for compensation of incurred damage from the Franchisor. The
Franchisee is obliged to organize such a training to take place 30 days at the latest
since the incorrect technique is uncovered. Further details of the training are covered
by Annex No. 3 of the Agreement.

3.2.16 The Franchisee is entitled to advertise their Wrapping activities at their own costs.
The type (nature) of advertising, regarding its content, form, colours used, amount,
placing and size, as well as every graphical or audio advertisement proposal, should
always be approved beforehand by the Franchiso. Only then the Franchisee becomes
entitled to inititate their advertising.

3.2.17 The Franchisee is obliged to cooperate with the Franchisor on the Franchisor's
marketing projects in the field of Wrapping.

3.2.18 The Franchisee underateks to produce and keep all documents necessary for the
proper book-keeping. The Franchisee expressly agrees to have their accounting
reviewed by an auditor selected by the Franchisor. The Franchisee is obliged to
present the final accounts to the Franchisor always at the latest within 15 days of their
completion.

3.2.19 The Franchisee is obliged to operate their business in accordance with all the valid

legislation and regulations.
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3.2.20 The Franchisee undertakes to the fact that during the duration of the Agreement, as
well as after its termination, they will protect the good name and reputation of the
Franchisor.

3.2.21 The Franchisee is obliged to provide the financial means from the Franchisor for a
specific purpose, to use the means for the designated purpose exclusively, whereas the
Franchisee is obliged to keep proper accounting about this and to keep the financial
means within a single account. Once a year, the Franchisee should present the
Franchisor with their accounting records, with how the finance was used and at what
extent.

3.2.22 The Franchisee is obliged to make visual records (hereinafter referred to as
“photographs®) of all executed commissions, whereas for every realized commission
at least 5 photographs should be taken (1 photograph before the realization and 4
after the realization) with the resolution of at least 5 megapixel, a photograph must
not be blurred. The Franchisee is obliged to present the photographs to the Franchisor
within seven days of the completion of the commission realization at the latest. The
Franchisee at the same time grants the Franchisor a temporarily and locally unlimited
gratuitous right to modify these photographs and post them for the purpose of
marketing support of the Franchise system.

3.2.23 The Franchisee undertakes to enable Wrapping of vehicles used by the Franchisee

according to the design of the Franchisor.

3.2.24 The Franchisee is obliged at their own costs to send all the book-keeping materials
and other documents requested by the Franchisor to the registered address of the
Franchisor.

3.2.25 During the duration of the Agreement as well as after its termination the
Franchisee undertakes not to apply for registration of the protected mark, designation,
symbol and/or logo that is identical or can be mistakenly interchanged by regular
customers for the Trade name, Designation and Symbol of the Franchisor / the
Franchise system.

3.2.26 The Franchisee is not entitled to disconnect the camera (cameras) that were
installed in the workshop and premises within the meaning of point 3.1.6 of the
Agreement; to interrupt their connection, cover them or dismount. The Franchisee
undertakes to ensure that the camera (cameras) installations and the consequent

records making are done in accordance with all the legislation. The Franchisee at the
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same time undertakes to compensate the Franchisor for any imposed penalties,
damages, etc. that they would have to bear from the title of camera (cameras)
installation and consequent record making.

3.2.27 The Parties to the Agreement hereby declare that the Franchisee reamins after
conclusion of the Agreement legally as well as economically independent person,
whereas they are not entitled to act in the place of the Franchisor, nor act as their
agent. The Franchisee alone is responsible for the operations of their business. The
Franchisee undertakes not to enter into any business partnership, not to enable any
other person to become an open or dormant partner of their business. The Franchisee
is not entitled to transfer their business operated by them under the Agreement onto
the third party without prior written consent of the Franchisor.

3.2.28 The Franchisee undertakes to cooperate with other Franchisees of the franchise
within the franchise network, as well as with the Franchisor.

3.2.29 The Franchisee undertakes to keep the franchise during the duration of the
Agreement, even with its changes and accessories carried out by the Franchisor. The
Franchisee is obliged to make the changes in the franchise immediately after they have
been announced to them by the Franchisor.

3.2.30 The Franchisee is obliged to act according to and by the Agreement, instructions,
orders and recommendations of the Franchisor in their activities. If these are lacking,
the Franchisee is required to act with due care so that the results and consequences of
their actions are in the interest of the Franchisor and the franchise network.

3.2.31 The Franchisee is obliged to maintain their business of their business activities
under the Agreement in proper condition, including all the related premises. At the
same time the Franchisee is required to maintain also the equipment of the business, is
required to conduct regular maintenance of the exterior as well as the interior, to
replace the equipment so that the franchise network reputation is enhanced.

3.2.32 The Franchisee undertakes in their business to only sell products and provide

services under the Agreement.

3.2.33 The Franchisee is entitled to offer chromium foils to their clients. The application
(adhesion) of the foils, however, may only be performed by the Franchisor or a person
expressly authorized by the Franchisor to do so. Should the Parties to the Agreement
not agree otherwise, the revenue from Wrapping with the chromium foil be divided

equally between the Parties to the Agreement. Such a revenue of the Franchisee shall
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not be accounted for in the total monthly turnover, from which the monthly
remuneration of the Franchisor is calculated.

3.2.34 If the Agreement terminates before the compleation of one (the first) year of its
effectiveness for reasons on part of the Franchisee, the Franchisee undertakes to pay
all the expenses related to the preparation and material supply and also of other
documents necessary for the Franchisee to start their activities under the Agreement,
including the entry and other trainings; all of this under the situation when these
materials, documents and trainings of the Franchisee were supplied / provided to the
Franchisee at a discounted price.

3.2.35 The Franchisee is not entitled without a written consent of the Franchisor to refer
to the third party any commisssion that would be established on the basis of the
Agreement towards the Franchisora. The Franchisee is neither entitled to unilaterally

account for any of their obligations towards the Franchisor.

IV. REMUNERATION OF THE FRANCHISOR

4.1 The Franchisee undertakes for the provision of rights under the Agreement to pay the
Franchisor the initial franchise fee at the amount of 3.500 EUR per a business premise
(the definition to be found below) within 15 day of the day of the conclusion of the
Agreement.

4.2 The Franchisee also undertakes to pay the Franchisor a monthly remuneration per their
one business premise when a business premise for the purposes of this Article of the
Agreement we understand any premises with the area of 80-150m? of working area
and at minimum 2 and at maximum 6 employees carrying out their activities in this
one business premise). The monthly remuneration consists of two parts — the fixed
part at the amount of 625 EUR and the moving one at the rate of 7% of the monthly
turnover (all the total prices invoiced without VAT). The monthly remuneration is
payable at the latest by the 10" day of the following calendar month.. The appropriate
VAT rate will be added to this amount. The monthly remuneration is calculated in
EUR.

In order to eliminate all doubts related to the subject of remuneration, the Parties to
the Agreement cite the following as an example: the Franchisee bills monthly 200.000
EUR excluding VAT, 7% of the turnover will be calculated out of which, ie. 200.000
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EUR x 0,07 = 14.000,- EUR, the fixed monthly fee of 625 EUR is added = 14.625,-
EUR. The monthly remuneration of the Franchisor in this case is 14.625 EUR + the
appropriate VAT rate.

4.3 The Franchisee is obliged to issue proper accounting documents and receipts for all of
their receivables — to issue invoices numbered with consecutive numbers.

4.4 The Franchisee is obliged to require financial reward for their services at the amount
corresponding to the price policy of the Franchisor; for these purposes the Franchisee
is required to cooperate with the Franchisor and the Franchisor is obliged to provide
the Franchisee with the necessary information.

4.5 In case of a default of the remuneration payment or of any other financial obligation
under the Agreemtn on part of the Franchisee, the Franchisee is obliged to pay the
contractual fine at the rate of 0,05% of the amount owed to the Franchisor. This does

not affect the right for compensation for damage.

V. REMUNERATION OF THE FRANCHISOR PAYMENT METHODS AND OF
OTHER PAYMENTS

V.1The Party to the Agreement is required to pay on time and  properly all the financial
obligations arisen between the Parties to the Agreement based on the Agreement by a
bank transfer to the below stated bank account of the other Party to the Agreement.

a) Banking details of the Franchisor:

Account number: [*]
Bank name: [*]
Bank address: [*]
SWIFT: []
IBAN: []

b) Banking details of the Franchisee:
Account number:

Bank name:

SWIFT:

[

[
Bank address: [*

[
IBAN: [
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V.2 The monetary obligation is considered settled at the moment the amount determined

under the Agreement is credited to the relevant bank account.

VI. LOCATION AND DESIGNATED AREA

6.1 The Franchisee is entitled to perform the rights and obligations under the Agreement
only in the area of [¢]. The Franchisor grants a regional exclusivity to the Franchisee
in the above mentioned area provided the demand for their Wrapping services will not
far outreach the offer of the Franchisee — in such case, the Franchisor is entitled, after
the matter has been discussed with the Franchisee, to let the franchise to another body
with the local operation of the Franchisee.

6.2 The Franchisee is entitled to perform Wrapping in other countries also, however,

provided the Franchisor has granted a previous written consent.

VIl. DURATION OF THE AGREEMENT, TERMINATION OF THE
AGREEMENT

7.1 The Agreement is concluded for an unspecified period of time. If not stated otherwise
in the Agreement, the Agreement terminates:

7.1.1 by an agreement of the Parties to the Agreement;

7.1.2 by withdrawal from the Agreement;

7.1.3 by termination of the Agreement;

7.1.4 by the date a judgment of the Criminal Court comes into effect, which is condemning

the Franchisee or their agent for a property crime.

7.2 The Franchisor is entitled to withdraw from the Agreement when:

7.2.1 the Franchisee breaches any duty set by the Agreement or by appropriate
legislation. Should a reason for withdrawal from the Agreement arise, the Franchisor
is obliged to inform the Franchisee on their intentions in writing before the Franchisor
withdraws from the Agreement and to grant the Franchisee additional time of 15 days
for replacing the reasons for withdrawal and for putting matters into the condition
where no violation remains, by paying amounts owed or by compensation for damage
or by any other suitable means. If the reason for withdrawal is eliminated during the

15-day period, the Franchisor's entitlement to withdraw for this reason terminates. If
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7.2.2
7.2.3

7.2.4

7.2.5

7.2.6

7.3

7.4

VIIL.

the matter are not put in order, the Franchisor shall become entitled to withdraw from
the Agreement after the expiration of the 15-day period.
the Franchisee stops business;
the Franchisee loses the permissions necessary for operation of business, or
underaking;
the Franchisee provided false information and data on their business performances
when concluding the Agreement;
the Franchisee during the duration of the Agreement presents false data on their
business performances to the Franchisor;
the Franchisee goes into liquidation or when an insolvency proceeding has been

inititated or any other proceedings related to property matters.

The withdrawal from the Agreement does not affect the right of the Franchisor for
remunearation according to Article 1V. of the Agreement and other amounts owed
and arisen from this contractual relationship. The withdrawal from the Agreement
does not affect compensation for damage incurred upon the breach of the Agreement,
neither affects the arrangements to resolve conflicts between the Parties to the
Agreement, nor does affect the duties and obligations of the Parties to the Agreement

established by the Agreement.

Each Party to the Agreement is entitled to, without stating a reason, terminate the
Agreement upon a written notice. The notice period is 3 months and starts on the first
day of the calendar month following the month in which the notice was delivered to

the other Party to the Agreement.

CONSEQUENCES OF TERMINATION OF THE AGREEMENT

8.1 By termination of the Agreement, the rights of the Franchisee, particularly the right to

use the Trade name, Symbol, as well as the know-how of the Franchisor, are
cancelled. The Franchisee is obliged to hand the catalogues, brochures, or their
copies, and other materials related to the Franchise system and / or Wrapping over to
the Franchisor; those materials that the Franchisee was given with the regards to the

conlusion of the Agreement or which the Franchisee acquired during their business
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operation, and they are obliged to do so within 5 working days of the day of the
Agreement termination.

8.2 The Franchisee is not entitled to pledge or lien the property belonging to the
Franchisor, and is neither entitled to pledge all the materials, leaflets, brochures and
catalogues provided to them for their disposal.

8.3 The Franchisee undertakes to remove from the exterior as well as the interior
equipment and furnishing of their business premises (workshhop, office, etc.) all the
logos, signs and symbols, and other designations characterizing the Franchise system
of the Franchisor and the Franchisee themselves within the day following the day of
the Agreement termination. Should this period not be upheld, the Franchisee
understands that this duty will be carried out by the Franchisor or another person
authorized by the Franchisor, whereas the expenses related to the removal will be
charged to the Franchisee and the Franchisee shall commit to pay the expenses within
15 days of the submission of the written statement.

8.4 After all the logos, signs and symbols, and other designations under the previous point,
the Franchisee is obliged to destroy these by the manner and in the time period
determined by the Franchisor.

8.5 If the duties and obligations under this Article should not be met, the Franchisee
undertakes to pay the contractual fine at the amount of 40.000 EUR to the Franchisor
per every single violation. The contractual fee is payable within 14 days of the day
when the Franchisee receives the written notice to pay the fine. The right for

compensation for damage is not affected by this.

IX. OTHER GENERAL AND FINAL PROVISIONS

9.1 Notifications. Unless stated otherwise by the Agreement, any notification, requirement
or any other communication to the Franchisor or the Franchisee shall appear in
writing. Such a notification, requirement or any other communication shall be
considered properly performed when delivered to the Party to the Agreement, who
shall or may be delivered with a notification, requirement or any other communication
in person or via registered mail to the below stated address or any other address
which was announced by the Party to the Agreement to the other Party to the

Agreement:
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a) the Franchisor:
e-mail:

b) the Franchisee:
e-mail:

Any other notification made under the Agreement will be considered delivered:

(i) by the day of physical delivery of the notification, provided it was delivered in
person or via courier services, or by the day on which the delivery of the
notification was rejected; or

(i) by the day on which the response was denied without a reason; or

(i) by the day on which the delivery was signed on an appropriate advice of

delivery if sent as registered mail; or

(iv)  no later than on the third day after the notification (message) was sent via e-

mail; or

(v) no later than the twentieth day after the date of submitting the document to the
postal services if the document was returned to the sender as undelivered
(not picked up after its depository period).

9.2 Copies of the Agreement: The Agreement is signed in two copies in the English

language, each Party to the Agreement receives one copy of the Agreement, both of
which have the validity of the original document.

9.3 Settlement of disputes. The Parties to the Agreement agree to pursue and strive for an

amicable solution of their disuptes, discrepancies or claims under the Agreement, or
of any other matter related to the Agreement. Should the Parties to the Agreement fail
to reconcile any disputes or discrepancies within an appropriate period of time, not
longer than thirty (30) days, these disputes or discrepancies shall be finally resolvedby
three arbitrors from the Arbitration Court attached to the Economic Chamber of the
Czech Republic and Agricultural Chamber of the Czech Republic according to the
order of this court. The place of the proceedings to be in Prague. Each Prarty of the
Agreement shall appoint one arbitror from the list of arbitrors filed at the Arbitration
Court attached to the Economic Chamberof the Czech Republic and Agricultural
Chamber of the Czech Republic. No later than thirty (30) days after they were
nominated, the two elected arbitrors will nominate the third arbitror. Should they fail
to do so, the third arbitror shall be appointed by the Chairman of the Arbitration

Court. The Czech language shall be the language of the proceedings.
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9.4 Changes and amendments. The Agreement, including any and all annexes, represents

the entire and complete agreement between the Parties to the Agreement on the
subject of the Agreement, and replaces any and all previous agreements, written or
oral, related to the subject of the Agreement. Any changes and amendments to the
Agreement shall be executed in writing and signed by the both Parties to the

Agreement.

9.5 Governing Legislation. The Agreement is governed and interpreted in accordance with
the applicable legislation of the Czech law with the exclusion of the conflicts of law.
The legal relationships of the Parties to the Agreement that are not expressly provided
for by the Agreement, are governed by the provisions of the Commercial Code and
other generally binding legal regulations of the Czech Republic.

9.6 Severability clauses. Should any provision of the Agreement be found invalid,

ineffective or controversial and or should some be missing, be it in regards to the
applicable law or in regards to its changes, the other provisions of the Agreement
remain unaffected by this fact. Instead of the particular provision, a relevant provision
of the applicable generally binding legislation comes into effect that is in its nature and
purpose most relevant to the intended purpose of the Agreement, or when no such
regulation appears within the legislation, the means for solution come into effect that
are common in business relations. If in some cases the given solution is not possible or
suitable and the Agreement might become invalid or questionable, the Parties to the
Agreement undertake without any delay to conclude a new agreement which shall
remove the potential ground for invalidity and the existing services shall be counted
for fulfillment by the Parties to the Agreement. The terms and conditions of the new
agreement shall stem from the original Agreement and shall be as close as possible to
the purpose agreed on by this agreement.

9.7 Declaration of the Parties to the Agreement. The Parties to the Agreement hereby

declare that they have the full legal capacity for legal acts and are authorized to enter
into the Agreement, and that the Agreement was drawn up according to their true,
serious and free will, for which they confirm the content of the Agreemnt with their
signatures below.

9.8 Annexes to the Agreement. The following annexes are an integral part of the

Agreement:

Annex No. 1 — A detailed description of theWrapping activities of the Franchisor
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Annex No. 2 — The appearance of the Trade name and the Symbol
Annex No. 3 — Training guidelines

Annex No. 4 — The list and pricelist of materials and other accessories
Annex No. 5 — Registration sheet sample

9.9 Assumption of liability. The below signed person dealing on behalf of the Franchisee

(hereinafter referred to as"the Guarantor™) hereby declares that they will satisfiy the
Franchisor if the Franchisee fails to fulfill the pecuniary obligation towards the
Franchisor stemming from the Agreement, even when this obligation arises at any
time following the day of the conclusion of the Agreement. The Franchisor is entitled
to demand the fulfillment from the Guarantor in case the Franchisee does not meet the
obligation payable within 30 days since the day when they were asked by the
Franchisor in writing to meet the obligation. The Parties to the Agreement with
assumption of libaility by the Guarantor fully agree. The arrangements undet point 9.5

of the Agreement apply also for the validity and effect of the assumption of libaility.

9.10 Validity and effectiveness. The Agreement shall enter into force upon the day of its

signing by both the parties of the Agreement.

IN WITNESS WHEREOF the Parties to the Agreement to the below given date signed

the Agreement.

WrapStyle s.r.o. [+ Franchisee's name]

First and last name: [°] First and last name: [*]
Position of: [*] position of: [*]

place: [*] place: [*]

date: [*] date: [*]
WrapStyle s.r.o. [* Guarantor's first and last name]
First and last name: [°] date of birth: [*]
Position of: [*] address of residence  [°]

place: [*] place: [*]

date: [*] date: [*]
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4.2  Franchise agreement and what it is

A franchise agreement is a document issued for setting relationships between two parties —
the Franchisor (a person who is the bearer and the owner of the establishing rights of a
business) whose name, themes and works are transferred onto another party — the
Franchisee. The two parties are legally and financially independent, however, they are
bound with the concept of one business. The Franchisor provides the right to the Franchisee
to conduct their own business under the guidelines of the Franchisor (the rights and duties).
The common denominator in this matter is the remuneration — a certain, by the agreement
bound amount of money paid by the Franchisee to the Franchisor on the regular basis for
doing so — for conducting their own business with the Franchisor's know-how (Mendelsohn,
2005, 4).

4.3 Commentary on the translation of the franchise agreement

Primarily, the translator has to realize what the environment of the franchise agreement is
and for which linguistic environment its translation should be designed. In this case, the
original company is Czech-based so all the documents that are written and produced are
primarily in the Czech language. However, with the evolving and expending market of
services, there arises the need for translation of these documents (and other text materials
such as marketing and promotion documents, leaflets, etc.) into languages in which the
company communicates with their new partners-to-be, with new franchisees who are about
to become the bearers of the company's know-how, corporate colours, logos and other
features so typical for the original company. The languages in which the company deals and
negotiates with the franchisees is English. Even though there may be differences among the
individual foreign legal systems within the field of commercial law and despite the fact all
these differences would have to be taken into account should the agreement be drafted in
the languages of these individual foreign legal systems, the situation described here
underlies the fact that a Czech-based company provides and passes their rights and duties to
another party who functions under the Czech-based company's system of work. The Czech
company names the rights and duties, as well as penalties and other provisions which are
applicable to whoever enters into the business and legal relationship with the company

under the Agreement.
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Franchising and the whole system of this specific business form may be illustrated by
instances of very popular fastfood and coffee chains such as for example Starbucks or
McDonald's and so on. However, according to Don Daszkowski and his article called for
the AboutMoney website “Starbucks Franchise — Is Starbucks a Franchise?* (AboutMoney
April 28, 2015) the Starbucks cannot be taken for true franchising systems even though it is
a good example for understanding the system. McDonald's franchising is probably the most
well-known example and is easy to grasp even for those who are not experts in the world of
business and/or law (About McDonald's, April 28, 2015).

4.3.1 Commentary on the stylistic, lexical/terminological, grammatical and syntactic

aspects, translation troubles experienced and their solutions

4.3.1.1 Style of legal language

Legal style is comprised of grammatical and lexical means which are compact and thus
allow the legal language to affect all legal situations and activities (Tomasek 2003, 27); it is
also complemented with the specific terminology with the overlap into the domain-specific
terminology (according to which social, commercial and other domain is being the subject
of the legal document).

The style of the franchise agreement is the administrative style. Franchise agreements are
known among the legal drafters to be simpler than other commercial contracts and
agreements, however, with the need for the precision of language and lexis used. The
agreement is structured into paragraphs numbered in Roman as well as Arabic numbers to
indicate the articles (Roman numerals) and paragraphs (Arabic numerals) of the separate

provisions and points of the agreement.

4.3.1.2 Lexical analysis

The lexical level of the agreement is formed by legal terminology and the set phrases used
specifically in the legal context. The terminology of the agreement is the terminology of
commercial law. Nevertheless, the agreement covers a specific domain of a human activity —
car wrapping — so a certain knowledge of this area is required from the addressee of the
agreement — the franchisee; as well as from the translator of the document (to whom this
knowledge may only be beneficial as it may ease the translation work in which they must
combine their knowledge of the legal terminology as well as the high specificity of the

domain for which the text was designed).
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The very first highly significant decision of the translator was to name the document
correctly in English. The British National Corpus offered eight entries of the phrase
franchise agreement which may seem rather a small number, however, for franchise
contract, no entry was found. The result of the search at the Corpus of Contemporary
American English was also in the favour of franchise agreement (with 25 occurences to 5
of franchise contract). The Eur-Lex database — the database of the European legislation and
its translation into individual European languages including Czech — showed a lesser
difference between the contract and agreement in collocation with the attribute of franchise,
however, this still in favor of the final title of the document — the franchise agreement.
Chroma also proves the correctness of the choice when she says that “A contract is a
binding agreement.” (2011, 275). It means that all the contracts are always agreements
(which does not apply the other way round), so the equivalent of the Czech word smlouva
may in English be either contract or agreement. The decision of the translator then partly
relies on the custom usage in different legal systems.

The parties to the contract, here to the agreement, were the second decision. As the subject
of the agreement is franchising, the parties then are the Franchisor and the Franchisee for
the Czech equivalents of Poskytovatel and Nabyvatel. Even though Chroma in her
dictionary of English-Czech legal terminology called Anglicko-¢esky pravnicky slovnik
(2010, 140) states that a franchisee is the Czech “koncesionai”” or “provozovatel licence”;
and a franchisor (or even franchiser) is “prodejce licence/koncese”. In spite of the fact that
Chroma (2010, 144) says that nabyvatel is in English “assignee, assign; grantee; successor”;
and poskytovatel (fransizy) will then be “franchisor” (2010, 244). Tthe decision was then
made for franchisee and franchisor, for after the research of the authentic franchise
agreements these were used in all the cases. “A franchisee may be an individual or a
corporation or, in some cases, a partnership” (Hoffer Adler LLP April 12, 2015) — in all
instances, however, the word franchisee means the umbrella legal term for any of the
aforementioned. So despite the translated text is only a draft of the agreement and is not
designed for one and only specific entity, the term is be specified and identified by the
contractor — the franchisor when the situation arises.

The title of the document (the Franchise Agreement or the Agreement), as well as the titles
of the parties to the agreement (the Franchisor and the Franchisee) are capitalized because
they denote one subject that is highly obvious from the text as well as the context for which

the Agreement was designed.
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The titles of the articles of the Agreement

The individual articles of the Agreement are numbered in Arabic numerals and their titles are

capitalized. All contracts (usually the commercial ones) and agreements must fulfill certain

elements of the agreement or contract and thus rather familiar headings of the articles may

be encountered also within the Franchise Agreement. The following are excerpts from the

original agreeement as translated by the translator and author of the thesis but these may

also serve as the general contractual articles.

l. PREDMET SMLOUVY — SUBJECT MATTER OF THE AGREEMENT

in several commercial contracts the heading can be found saying: the
Subject of the contract/agreement, however, the subject matter is the

dictionary entry of Chroma's Cesko-anglicky pravnicky slovnik (2010, 276).

1. POJEM "WRAPPING" nebo "CARWRAPPING" - THE TERM “WRAPPPING”
or “CARWRAPPING”

this is the only title of the contractual article which is not found in any other
agreement/contract unless another agreement/contract from the field. This
article describes and clarifies the area for which the agreement was
established even though it could be thought that it must be clear for the
parties to the agreement for what area of human activity the agreement is
established. The article also represents the first extra-linguistic challenge
when it demands at least the minimum knowledge of the field described from

the translator.

1. PRAVA A POVINNOSTI SMLUVNICH STRAN - RIGHTS AND
OBLIGATIONS OF THE PARTIES TO THE AGREEMENT
IV.ODMENA POSKYTOVATELE — REMUNERATION OF THE FRANCHISOR

the choice to translate the Czech odmeéna as remuneration was at first quite
difficult. The franchising legal sources include also the terms such as fees,
e.g. “initial franchise fee”, “royalty fee” (meaning the regular payment of the
Franchisee to the Franchisor) (Hoffer Adler LLP April 12, 2015); however,
franchising most frequently deals with the term of remuneration, e.g. “The

developer franchisee gets a monthly or a yearly remuneration as a lump sum
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amount.” (Sidhpuria 2009, 87) or “The remuneration typically consists of a
portion of the interest paid by you to...” (Brown 2002, 158).
V. ZPUSOB PLATBY ODMEN POSKYTOVATELE A OSTATNICH PLATEB —
REMUNERATION OF THE FRANCHISOR PAYMENT METHODS AND
OF OTHER PAYMENTS

VI.  UZEMNI PUSOBNOST — LOCATION AND DESIGNATED AREA
o The translation had been already submitted to the Company which had
assigned the translator with the translation task and only after the
submittance the translator consulted the legal dictionary by Chroma where
uzemni pusobnost should be translated as local applicability. This phrase is,
however, used mainly for the applicability of a law or jurisdiction, and so the
location and designated area should conveniently address the subject of the
article — ie. delimitation of a geographical or regional area within which the
Franchisee is to become authorised to perform and conduct their business
under this Agreement. The title of the article expresses clearly that a
geographical area is considered and thus the translator felt the urge to avoid

the use of the word applicability.

Set phrases
Contractual language is as well as general legal language full of set phrases which serve in
Czech and in English as set phrases. Translators thus do not have to spend excessive time
on studying of authentic materials and documents and only supply the phrases in the original
document with their English equivalents. The first several set phrases may be found in the
titles of the articles of the Agreement as seen above. For example:
VIl.  DOBA TRVANI SMLOUVY, UKONCENI SMLOUVY — DURATION OF
THE AGREEMENT, TERMINATION OF THE AGREEMENT
VIIl. NASLEDKY UKONCEN[I SMLOUVY - CONSEQUENCES OF
TERMINATION OF THE AGREEMENT
IX.DALSI OBECNA A ZAVERECNA USTANOVEN{ — OTHER GENERAL AND
FINAL PROVISIONS
Set phrases may also be found in:
Article 1V. PRAVA A POVINNOSTI SMLUVNICH STRAN - RIGHTS AND
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OBLIGATIONS OF THE PARTIES TO THE AGREEMENT
Other set phrases may then be found within the text of the Agreement and they are for
instance the following:
. (smlouva) uzaviend nize uvedeného dne, mésice a roku mezi
nasledujicimi stranami
translated as (the Agreement) concluded on below given day, month and in
below given year by and between the following parties
. Spolecnost se sidlem, IC, zapsand v obchodnim rejstitku vedeném,
podnikatel zapsany v Zivnostenském rejstiiku, mistem podnikani...
translated as a company seated in, IC (identification number of a company),
registered in the Commercial Register kept by, an entrepreneur registered in
the Trade Register, with the place of business in, IC (identification number
of an entrepreneur)
. smluvni strany dale téz spolecné nazyvany jako ,,smluvni strany ““ nebo
jednotlive jako ,,smluvni strana*
translated as the Parties to the Agreement also referred collectively as
“Parties to the Agreement “ or individually as “a party to the Agreement
e byt opravnen translated as be entitled to

e zavazovat se translated as to undertake

o Tato smlouva nabyva platnosti a ucinnosti dnem jejiho podpisu obéma
smluvnimi stranami.
translated as The Agreement shall enter into force upon the day of its
signing by both the parties of the Agreement.

e NA DUKAZ CEHOZ smluvni strany k nize uvedeném dni podepsaly tuto
smlouvu.
translated as IN WITNESS WHEREOF the Parties to the Agreement to the

below given date signed the Agreement.

How to translate s.r.o. and IC
One of the translation issues in legal translation is how to translate such abbreviations as
s.I.0., a.s., but also /C, DIC, and the abbreviations appearing in the references to laws and

jurisdiction. The translation of the franchise agreement included also such a decision.
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Particularly in the case of s.r.0. and IC, as no reference to jurisdiction is included in the
agreement.

The abbreviation of s.r.0. appears in the name of the company and as such must appear in
the translated text in an unaltered form. The company is thus listed as WrapStyle s.r.o. The
Czech concept of a s.r.o company does not represent an equivalent to what in English is
called a limited liability company. The translator thus should not be using a translation
equivalent of Itd to replace the s.r.o. abbreviation of the Czech original. However, the
abbreviation may in some texts be explained in the brackets such as, for example, a
company's form indicated as a s.r.0. in Czech in certain aspects corresponds to the limited
liability company.

Another issue which was in the translation solved in the same way as the case above is the
abbreviation of IC or ICO meaning the company identification number (Chroma in Cesko-
anglicky pravnicky slovnik, 2010, 102). As this is an abbreviation, the tendency is to keep
the Czech form of the abbreviation also in English with an explanation in the brackets (such
as seen in the translated Agreement), or in the full words of the English equivalent without
being abbreviated according to the initial letters of the English equivalent (into for instance
CIN or such).

Pronominal adverbs: thereof, hereby, hereinafter

Pronominal adverbs are one of the most typical features of the legal style. They are to
replace names and phrases and they are used so that the names and phrases are not repeated
throughout the legal text. The most-known are thereof, hereby, hereinafter which also
appear in the translation of the Agreement in these examples:

. Poskytovatel je opravnen priibézné kontrolovat cinnost Nabyvatele a za
timto ucelem miuze Nabyvatel nebo jim povereny zastupce kdykoliv v bézné
pracovni dobé vstoupit do provozovny Nabyvatele, a to i bez predchoziho
upozorneni. translated as The Franchisor is entitled to continuously monitor
and check on the Franchisee's activities and for this purpose the Franchisor
or an authorized person thereof may at any time within the working hours
enter the business premises of the Franchisee, even if without any prior
notice. — thereof stands for the Franchisor who authorizes a person to
supervise the premises of the Franchisee.

o Nize podepsana osoba jednajici jménem Nabyvatele (ddle jen "Rucitel”)
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prohlasuje, ze uspokoji Poskytovatele, jestlize Nabyvatel viici nému nesplni
penézity zavazek vyplhyvajici z této smlouvy, a to i kdyz tento zavazek vznikne
kdykoliv po dni uzavreni této smlouvy. translated as The below signed
person dealing on behalf of the Franchisee (hereinafter referred to as “the
Guarantor ) hereby declares that they will satisfiy the Franchisor if the
Franchisee fails to fulfill the pecuniary obligation towards the Franchisor
stemming from the Agreement, even when this obligation arises at any time
following the day of the conclusion of the Agreement. — hereby is often used
where in Czech the phrase is ,,timto prohlaSuje®; it is noticeable that no timto
is used in the original paragraph of text; however, English text would with
highest probability use hereby in collocation with declares and so the
translator used the pronominal adverb without having the Czech counterpart

expressed in the source text.

4.3.1.3 Grammar and sentence-structure of the Agreement
The grammatical apsects of the Agreement are quite simple as they often reflect the simple
and clearly stated phenomena. The tenses used within the Agreement are predominantly
present tense and future tense as the Agreement governs and modifies relations that are
present and/or that will become applicable in the future. From this perspective, the
Agreement becomes understandable in relation to fulfilling the guidelines and rules for the
parties to the agreement and consequences of having breached the obligations of the parties
to the agreement, particularly the Franchisee.
The person is not always reflected in number because, as was already stated above, the
Franchisee does not only have to be an individual and so the universal and general solution
was used as shown in the following example:
Poskytovatel neruci ani neodpovida za cinnost a pravni ukony Nabyvatele a nenese
Zdadnou odpovédnost ani za vyrobky ¢i sluzby poskytované Nabyvatelem jeho zdkaznikiim.
translated as The Franchisor does not guarantee nor account for the Franchisee's
activities and legal actions and is not responsible for products and or services provided by
the Franchisee to their clients.
Concerning the voice of the Agreement, the Czech original document abounds in active
voice which the translator maintained also for the translation of the Agreement. In spite of

the fact that passive voice is more common in legal texts especially in the Czech language,
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English has the tendency to make the information more active. The transposition of the
passive into active voice and vice versa was not necessary here as the author of the Czech
original document omitted the passive constructions already at the beginning of the text
emergence. In other Czech legal texts and contracts, passive voice would prevail and the
translator would stand before a decision to be made whether they would maintain it or
transpose the passive constructions into their active counterparts of the English translation.
The sentences within the Agreement are usually longer simple sentences, condensed
compound or complex sentences. In comparison with the majority of legal documents and
texts, the Czech original agreement is well-understandable even though it contains
numerous compound and complex sentences. Most frequently, however, the sentences are
long, often stretching throughout the whole paragraphs of text.

For example:

4.2 Nabyvatel se dale zavazuje platit Poskytovateli mési¢ni odménu za jednu svou
provozovnu, kdy provozovnou se pro ucely tohoto Clanku smlouvy rozumi jakykoliv
prostor o vyméie 80-150m? pracovni plochy a minimdlné 2 a maximalné 6
pracovnikit vpkondvajici svou cinnost v této jedné provozovné). Mésicni odmena se
sklada ze dvou casti a to fixni ve vysi 625 EUR a pohyblivé ve vysi 7% z mésicniho
obratu (veskeré fakturované castky bez DPH). Mésicni odména je splatna nejpozdéji
do 10. dre ndsledujiciho kalenddrniho mésice. K této castce bude pripoctena
prislusna zakonna sazba DPH. Mésicni odména je pocitana v mené EUR. Smluvni
strany pro vylouceni v§ech pochybnosti tykajicich se odmenovani uvadeji nasledujici
priklad: Nabyvatel za mésic vyfakturuje 200.000 EUR bez DPH, z toho se vypocte
7% z obratu, tedy 200.000 EUR x 0,07 = 14.000,- EUR, k tomu se pripocte staly
meésicni poplatek 625 EUR = 14.625,- EUR. Mesicni odména Poskytovatele v tomto
pripadeé cini 14.625 EUR + prislusna sazba DPH.

translated as

4.2 The Franchisee also undertakes to pay the Franchisor a monthly remuneration per
their one business premise when a business premise for the purposes of this Article
of the Agreement we understand any premises with the area of 80-150m? of
working area and at minimum 2 and at maximum 6 employees carrying out their
activities in this one business premise). The monthly remuneration consists of two
parts — the fixed part at the amount of 625 EUR and the moving one at the rate of

7% of the monthly turnover (all the total prices invoiced without VAT). The monthly
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remuneration is payable at the latest by the 10" day of the following calendar month.
The appropriate VAT rate will be added to this amount. The monthly remuneration is
calculated in EUR. In order to eliminate all doubts related to the subject of
remuneration, the Parties to the Agreement cite the following as an example: the
Franchisee bills monthly 200.000 EUR excluding VAT, 7% of the turnover will be
calculated out of which, ie. 200.000 EUR x 0,07 = 14.000,- EUR, the fixed monthly
fee of 625 EUR is added = 14.625,- EUR. The monthly remuneration of the
Franchisor in this case is 14.625 EUR + the appropriateVAT rate.

In the excerpt longer sentence spreads through five lines of the paragraph of text. The

English translation keeps the structure of the original version, however, the translator

realized shortly after the translation had been submitted that segments could have been

made to such paragpraphs of text with longer compound sentences.

Based on the above shown excerpt, the segmentation could have been as following:

The Franchisee also undertakes to pay the Franchisor a monthly remuneration per their

one business premise.|| As a business premise for the purposes of this Article of the

Agreement we understand any premises with the working area of 80-150m? and at

minimum 2 and at maximum 6 employees carrying out their activities in this one business

premise.

Usually the compound and complex sentences do not exceed three lines and thus there is no

need to segment, shorten or divide the sentences into shorter units.

Modality in contractual language

The use of modal verbs is specific for the legal language where obligation, necessity, ability
or prohibition is to be expressed. Most frequently the modals will, shall, must, should,
ought to are used in legal texts whereas will and shall are used rather as auxiliaries for
expressing the future tense, eg. The appropriate VAT rate will be added to this amount. or
Poskytovatel zajisti graficky design pro Nabyvatele translated as the Franchisor shall
ensure the graphical design for the Franchisee. Their modality may also be observed in eg.
tato lhiita vSak nesmi byt kratsi nez translated as this period of time shall not be shorter

than.
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Should often replaces must in its modality of obligation: jakoz i kazdy kazdy graficky ci
zvukovy navrh reklamy, musi Poskytovatel vzdy predem schvdlit translated as every
graphical or audio advertisement proposal, should always be approved beforehand by the
Franchisor. Must is replaced also with the phrase to be obliged to as in Nabyvatel je
povinen poskytovat Poskytovateli soucinnost na marketingovych projektech Poskytovatele
v oblasti Wrappingu. Translated as The Franchisee is obliged to cooperate with the
Franchisor on the Franchisor's marketing projects in the field of Wrapping. Thus it can be
concluded that for the modality of obligation or necessity for the Czech musi, je povinen

modal verbs must, should or a phrase to be obliged to may be used.



TBU in Zlin, Faculty of Humanities 56

CONCLUSION

The bachelor thesis is based on the translation of a legal document — particularly a franchise
agreement of a Czech-based company, and from the theoretical knowledge gained on this
topic. Translation of legal documents requires from the translator to possess the knowledge
of legal language and its terminology in the source as well as the target language.

The translator and the author of the thesis was asked to translate the agreement from the
Czech language into English as her field of interest is legal translation and language of law.
The subject matter of the agreement is franchising, which is a specific area of commercial
law and which offers a translator to gain the basic skills and knowledge in translating legal
language. Franchising agreements require the translator to know the basic theorems of both
commercial law, its terminology and the general elements of the contractual language as
well as the theory of translation which is domain-specific.

In the course of the work on the translation of the franchise agreement the theorems
discussed in the Theoretical part of the thesis were applied and their relevancy was proved
while translating — being it the styles of domain-specific texts, translation procedures and
processes, text structure and equivalence of the source and target languages. The translator
faced several translation troubles and tried to solve them according to what she had learned
from the study of literature on translation as well as from her own translating experience.
Sometimes there was the need for a personal translation decision as it was not possible to
consult any authentic or reliable literature. The author also had to consult literature that did
not deal with the topic of language or translation, but had to gain some essential information
on car-wrapping, as this was the subject of the Franchise Agreement, as well as on
franchising itself. The translator had to discuss the terminology of both aforementioned
areas and to apply the findings of the literature study into her translation work.

The by-product of the thesis is not only the translation of the assigned agreement but also a
brief glossary of terminology stemming from the text itself which is to serve as a study
reference for the translator and the author of the thesis as well as for any translator dealing
with the same type of texts.

To conclude, the thesis is aimed at the fellow-translators who consider taking up translating
of legal documents, particularly contracts and agreements and at creating a user-friendly

reference material to assist in decision-making processes of translation, brief overview of
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grammar, syntactical, style and lexical aspects of legal translation, and last but not least as

the personal study material of the author of the thesis.
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APPENDICES

Pl The text of the franchise agreement in the Czech, ie. the source language

PII The glossary of the terms of the franchise agreement



APPENDIX P I: THE TEXT OF THE FRANCHISE AGREEMENT IN
THE CZECH, IE. THE SOURCE LANGUAGE

FRANCHISINGOVA SMLOUVA
uzaviend nize uvedeného dne, mésice a roku mezi nasledujicimi stranami:

WrapStyle s.r.0., spole¢nost se sidlem Brno - Zabrdovice, Ptikop 843/4, okres Brno-mésto,
PSC 602 00, Ceska republika, IC: 293 04 849, zapsana v obchodnim rejstiiku vedeném
Krajskym soudem v Brng, oddil C, vlozka 72841, na strané jedné (dale jen "Poskytovatel*)

a

[+], spole¢nost se sidlem [*], IC: [*], zapsana v obchodnim rejstiiku vedeném [¢]
[*], podnikatel zapsany v Zivnostenském rejstitku, mistem podnikani [+], IC: [*]
na stran¢ druhé (dale jen "Nabyvatel)

smluvni strany dale téz spolecn¢ nazyvany jako ,smluvni strany*“ nebo jednotlivé jako
,,smluvni strana®.

.  PREDMET SMLOUVY

1.1 Cilem této smlouvy je Uprava prav a povinnosti mezi Poskytovatelem a Nabyvatelem
za uCelem spoletného plsobeni na trhu v oblasti tzv. "wrappingu" nebo také
"carwrappingu™ (definice uvedena v ¢lanku II. smlouvy), pficemz Poskytovatel se zavazuje
za nize uvedenych podminek poskytnout Nabyvateli za uplatu pro jeho obchodni ¢innost
pravo uzivat zejména Obchodni nazev, symbol a know-how Poskytovatele.

1.2 Nabyvatel se zavazuje, Ze bude ¢innost dle této smlouvy vykonavat s odbornou péci a
v souladu stouto smlouvou, tak aby nedoslo k poSkozeni nehmotnych statkt a
dobrého jména Poskytovatele a franSizového systému WrapStyle (dale jen "FranSizovy
systém").

1.3 Smluvni strany se zavazuji k oboustranné podpofe a obrané v této smlouvé popsaného
Fransizového systému.

. POJEM "WRAPPING" nebo "CARWRAPPING"

Pojem "wrapping" nebo "carwrapping" (dale jednotné jen "Wrapping"), kterého se
V této smlouve uziva, predstavuje predevsim:

a)  zvlastni a jedinecny zptisob tonovani autoskel,

b)  zvlastni a jedine¢ny zptisob polep vozidla 3D folii barevnou,
c)  zvlastni a jedinecny zpusob polep vozidla 3D folii chrom,

d)  zvlastni a jedinecny zpusob polep vozidla folii carprotect,



€)
f)
9)

zvlastni a jedineCny zptsob polep vozidla CarDesign,
zvlastni a jedineCny zptsob polep svétel vozidla,
zvlastni a jedine¢ny zptsob polep litych diskl vozidel a jejich barveni,

tak, jak jsou tyto zvlastni a jedine¢né zpusoby (Cinnosti v ramci Wrappingu) blize
popsany v Priloze ¢. 1 této smlouvy.

I1l. PRAVA A POVINNOSTI SMLUVNICH STRAN

3.1 PRAVA A POVINNOSTI POSKYTOVATELE

3.1.1 Poskytovatel se pro ucely této smlouvy a po dobu jejiho trvani zavazuje poskytnout
Nabyvateli nasleduyjici:

a) na Gzemi uvedeném v ¢lanku VI. této smlouvy pravo uzivat obchodni
nazev a s tim souvisejici symbol Poskytovatele (dale jen "Symbol"), pficemz
vzhled Obchodniho nazvu a Symbolu je uveden v Piiloze ¢. 2 této smlouvy, a to
Vv rozsahu potfebném pro ¢innost Nabyvatele dle této smlouvy;

b)  know-how Poskytovatele, v ramci kterého bude Nabyvatel seznamen s
pracovnimi postupy v ramci Wrappingu;

c)  Skoleni Nabyvatele a jeho zaméstnanct se zvlastnim dirazem na osoby
osobn¢ provadéjici Wrapping, a to v oblasti obchodni ¢innosti Poskytovatele;
rozsah, zaméfeni a specifikace nakladi, které v souvislosti se Skolenim
Nabyvatel nese, je blize specifikovan v Ptiloze €. 3 této smlouvy;

d) za uplatu dodat Nabyvateli materialy potfebné k provadéni Wrappingu
(folie, wrappingové potfeby a pomucky apod.); seznam materialii a dalSiho
prislusenstvi, v€etné jejich cen, je uveden v Piiloze €. 4 této smlouvy;

e) objednavky a dotazy, které se vztahuji k uzemni ptisobnosti Nabyvatele, a
které Poskytovatel po dobu platnosti této smlouvy obdrzi.

3.1.2 Smluvni strany se dohodly, Ze prava vyjmenovana v pfedchozim bod¢ tohoto ¢lanku
smlouvy miizou byt ze strany Nabyvatele vykonavana teprve poté, co:

a)

Nabyvatel uhradi Poskytovateli vstupni fransizovy poplatek podle ¢lanku IV.

této smlouvy; a soucasné

b)  Nabyvatel Gispésné podstoupi Skoleni podle bodu 3.2.12 této smlouvy a
Poskytovatel vyda Nabyvateli souhlas se zahajenim provadéni Wrappingu.

Smluvni strany se dale dohodly na tom, Ze po zaplaceni vstupniho fransizového
poplatku podle ¢lanku IV. této smlouvy Poskytovatel Nabyvateli poskytne nasledujici:

b)

a)  vizualizace Dbrandingu Wrappingového studia Nabyvatele (jeho
provozovny) na zékladé podrobnych fotografii a piidorysnych plant vcetné
pfesnych rozmérii dodanych Nabyvatelem. Poté, co navrh vizualizace bude
smluvnimi stranami odsouhlasen, Nabyvatel na své vlastni naklady zajisti vyrobu
brandingu;

prostor na webovych strankdch a Facebooku pro marketingové ucely

Nabyvatele;



i)
)

)

c) cilena reklama na Facebooku v tzemni oblasti ptisobeni Nabyvatele;
reklama bude provadéna v souladu se stylem a komplexni marketingovou
strategii Poskytovatele;

d) firemni tricka v mnozstvi 6 ks; kazdé dalsi tricko bude Nabyvateli dodano
uplatné za kupni cenu ve vysi [+],- EUR + DPH

e)  navrh a tisk firemnich vizitek v mnozstvi 500 ks; kazda dalsi série 500 ks
vizitek bude Nabyvateli dodana uplatné za kupni cenu [*],- EUR + DPH,;

design propagacnich letakti a materiald;

dodani 1000ks propagacnich letak;

h)  navrh designu jednoho vozu Nabyvatele, provedeni polep tohoto vozidla;
naklady na material si vS§ak Nabyvatel hradi sam. V ptipadé, ze Nabyvatel vlastni
nebo uZiva vice vozidel, které budou slouzit k reklamé, dalSi vozy jsou jiz zcela
v jeho rezii, a to opét podle dodaného navrhu Poskytovatele;

firemni email s koncovkou "wrapstyle.com";

vzornik nabizenych materiald;

K)  dokumenty, a to zejména vzorovy zakazkovy list, vzorovy piedavaci
protokol, vSeobecné obchodni a zaru¢ni podminky;

pravidelné Skoleni, které probihd 1x ro¢né, na kterém se pfedstavuji novinky v

oblasti lepeni ¢i folii;

y

m) poradenska Cinnost v souvislosti s pfedmétem této smlouvy (technicka
podpora prosttednictvim skype, telefonu, e-mailu, dostupna kazdy pracovni den
(podle Poskytovatele) od 8:00-16:00);

obecné zasady a postupy pfi jednani s Klienty;

0) spoluprace s profesionalnim designérem pii zpracovavani zakazek;
konkrétni vykony grafika jsou vSak jiz uplatné a fidi se cenikem uvedenym v
Ptiloze ¢. 4 této smlouvy;

p)  doporuceni pro vybér pramyslovych a kancelarskych prostor Nabyvatele
vcetn¢ doporuceni jejich vybaveni, designu a rozmisténi;

poradenstvi pii obchodnim vedeni podniku Nabyvatele.

3.1.3 Poskytovatel je opravnén prubézné kontrolovat ¢innost Nabyvatele a za timto ucelem
milze Nabyvatel nebo jim povéfeny zastupce kdykoliv v bézné pracovni dob¢ vstoupit
do provozovny Nabyvatele, a to 1 bez pfedchoziho upozornéni. Jakékoli zmény
v adrese provozovny je Nabyvatel povinen Poskytovateli bez zbyte¢ného odkladu
oznamit.

3.1.4 Poskytovatel je opravnén kontrolovat (sdim a/nebo osobou k tomu zmocnénou)
uzivani Obchodniho nazvu Poskytovatele, nakladani s know-how Poskytovatele,
postupy pii jednani s klienty Nabyvatele, nahlizet do ucetnich knih a dalsich dokladi
Nabyvatele, ¢init z nich opisy a vypisy, a kontrolovat tidaje tam obsaZené.

3.1.5 Poskytovatel je opravnén kontrolovat primyslové a kancelatské prostory Nabyvatele,
jejich vybaveni a design, nebot i reprezentace prostor patii k marketingu a zachovani
dobré povésti Poskytovatele; k tomuto je Poskytovatel opravnén udélit Nabyvateli
zavazna doporuceni a stanovit k ndpravé pifimétenou lhiitu, nejméné vSak 30 dni.
V piipadé€, Ze Nabyvatel v dané Ihiité¢ nesjedna napravu, je Poskytovatel opravnén od
této smlouvy odstoupit.

3.1.6 Poskytovatel je opravnén kontrolovat prostory, ve kterych probihd Wrapping



kamerovym systémem (minimum 1 kamera), jez dodd Nabyvatel, pfiCemz z4dznam
bude bud’ streamovany, poptipad¢ bude ukladan na dobu nejméné tii mésicti ode dne
pofizeni zaznamu na pamétové médium. Presné umisténi kamery (kamer) Nabyvateli
urci Poskytovatel. Nabyvatel se zavazuje nést ndklady spojené s instalaci, idrzbou a
s provozem kamerového systému, a to predevsim naklady spotfebované elektrické
energie. Nabyvatel vyslovné prohlasuje, ze instalaci kamerového systému zajisti pied
samotnym otevienim provozovny a s pofizovani audiovizudlnich zdznami v jeho
provozovné souhlasi.

3.1.7 V ptipad¢€, Zze Nabyvatel nema grafika / grafické studio, Poskytovatel zajisti graficky
design pro Nabyvatele; konkrétni vykony grafika jsou vSak jiz Uplatné a tidi se
cenikem uvedenym v Pfiloze €. 4 této smlouvy. V piipad¢ vSak, Ze Nabyvatel svého
grafika / grafické studio ma k dispozici, kazdy Wrappingovy design pro klienta musi
byt pfedem schvalen Poskytovatelem (jeho hlavnim designerem).

3.1.8 Poskytovatel neruci ani neodpovida za ¢innost a pravni ikony Nabyvatele a nenese
zadnou odpovédnost ani za vyrobky ¢i sluzby poskytované Nabyvatelem jeho
zékaznikim.

3.2 PRAVA A POVINNOSTI NABYVATELE
3.2.1 Nabyvatel se zavazuje Cinnost Wrappingu provadét v provozovné na adrese: [¢].

3.2.2 Nabyvatel je opravnén a soucasné povinen v ramci provadéni Wrappingu uzivat
Obchodni nazev.Poskytovatele a jeho Symbol, pfiCemz neni opravnén text a/nebo
vzhled Obchodni nazvu a/nebo Symbolu jakymkoli zpisobem pozménovat ¢i
upravovat. Pokud Nabyvatel pozméni ¢i upravi text a nebo vzhled Obchodni
nazeva/nebo Symbolu bez predchoziho pisemného souhlasu Poskytovatele, je povinen
Poskytovateli uhradit smluvni pokutu ve vysi 2.000 EUR; tim neni dot¢eno pravo
Poskytovatele na nahradu skody.

3.2.3 Nabyvatel se bez naroku na jakoukoliv odménu ¢i jiné penéZité plnéni zavazuje po
dobu trvani této smlouvy a 2 roky po jejim skonéeni, nespolupracovat s jinou
spolecnosti provadéejici Wrapping ani provozovat Wrapping sdm. Pokud Nabyvatel
tuto povinnost porusi, je povinen Poskytovateli uhradit smluvni pokutu ve vysi 40.000
EUR; tim neni dotéeno pravo Poskytovatele na ndhradu skody.

3.2.4 Nabyvatel se zavazuje na své vlastni ndklady zakoupit potfebné technické vybaveni
k provadéni Wrappingu, a to dle instrukci Poskytovatele; Poskytovatel je v tomto
sméru opravnén Nabyvateli urcit pfesné tovarni znacky, typy a pocty kust potifebného
technického vybaveni, a Nabyvatel se takto urené technické vybaveni zavazuje na
vlastni ndklady obstarat, a to ve lhtit¢ 30 dnli ode dne, kdy byl s takovym pokynem ze
strany Poskytovatele sezndmen.

3.2.5 Nabyvatel se zavazuje na své vlastni naklady ptizptisobit vzhled provozovny, ve které
bude provadét Wrapping, instrukcim Poskytovatele, a to ve lhité jim stanovené; tato
lhtta vSak nesmi byt krat$i neZ [+] dnii ode dne, kdy byl s takovym pokynem ze strany
Poskytovatele sezndmen.



3.2.6 Nabyvatel se zavazuje spolupracovat pii kontrole Poskytovatele, predev§im
Poskytovateli umozni pfistup ke vSem dokumentim souvisejicich s podnikatelskou
¢innosti Nabyvatele, a déle Poskytovateli umozni pfistup do veskerych prostor
uzivanych Nabyvatelem.

3.2.7 Nabyvatel prohlasuje, ze si je védom vile Poskytovatele veskeré skute¢nosti uvedené
i vyslovné neuvedené v této smlouve, se kterymi bude v pribéhu trvani této smlouvy
seznamen, utajit. Soucasné si je védom toho, Ze know-how a skutec¢nosti obchodni,
vyrobni ¢i technické povahy, ke kterym bude mit Nabyvatel ptistup, ¢i které se dozvi
béhem trvani této smlouvy, maji utajeny charakter a Nabyvatel se zavazuje jejich
utajeni zajistit. Pokud Nabyvatel tuto povinnost poruSi tim, Ze s utajenymi
skutecnostmi seznami tteti osobu, je povinen Poskytovateli uhradit smluvni pokutu ve
vys§1 40.000 EUR; tim neni doteno pravo Poskytovatele na nahradu skody.

3.2.8 Nabyvatel ma pravo na nahradu Skody viici Poskytovateli, a to v pfipade, ze ke
vzniku $kodni udalosti dojde Vv pficinné souvislosti s ¢innosti Poskytovatele dle této
smlouvy. Smluvni strany se dohodly, Ze vyse Skody je limitovana vysi mésicni odmény
Poskytovatele dle ¢lanku IV. této smlouvy do vySe mesicni odmény, ktera odpovida
meésicni odméné Poskytovatele v mésici, ve kterém predmétna Skoda vznikla.

3.2.9 Nabyvatel je povinen pii veskerém provozu souvisejicim s ¢innosti dle této smlouvy
vystupovat jako samostatny subjekt. Nabyvatel je povinen uvadét na veskeré
korespondenci, fakturach, smlouvach a jinych dokumentech, ze je samostatnym
subjektem.

3.2.10 Nabyvatel se zavazuje vést piesnou a podrobnou evidenci svych zékaznika
vcetn¢ provadénych sluzeb a celkové ceny. Pokud nabyvatel tuto povinnost porusi, je
povinen Poskytovateli uhradit smluvni pokutu ve vysi 2.000 EUR; tim neni dotceno
pravo Poskytovatele na nahradu skody.

3.2.11 Nabyvatel je povinen jedenkrat mésitné, vzdy nejpozdéji do 10. dne
kalendainiho mésice nasledujictho po mésici, ve kterém byla ¢innost Wrappingu
provadéna, predkladat Poskytovateli evidenci zékaznikli za uplynuly kalendaini mésic
véetné popisu poskytovanych sluzeb a celkové ceny, a to v elektronické podobé na e-
mail Poskytovatele na pfislusném eviden¢nim listu, jehoz vzor je predmétem Ptilohy ¢.
5 této smlouvy. Nabyvatel je povinen Udaje uvedené v evidenénim listu podlozit
listinnymi diikazy (napt. faktury, objednavky apod.), tak aby bylo nade v§i pochybnost
ziejmé, Ze Udaje uvedené v predkladané evidenci jsou spravné a pravdivé. Pokud
Nabyvatel tuto svou povinnost porusi, je povinen Poskytovateli uhradit smluvni
pokutu ve vysi 2.000 EUR za kazdé jednotlivé poruSeni. Tim neni dotfeno pravo
Poskytovatele na nadhradu Skody.

3.2.12 Nabyvatel se zavazuje zajistit, aby kazdy zaméstnanec Nabyvatele podstoupil
zakladni (vstupni) Wrappingové Skoleni pofadané Poskytovatelem. Nabyvatel se v
této souvislosti dale zavazuje zajistit, aby Wrapping neprovadély osoby, které¢ tispésné
nepodstoupily Skoleni Poskytovatele. Nabyvatel se zavazuje, Ze nezahdji svou cinnost
dle této smlouvy (Wrapping), dokud on (jeho zaméstnanci) se nezicastni a Uspésné
nezakon¢i Uvodni Skoleni potfaddané Poskytovatelem.  Smluvni strany shodné



prohlasuji, ze Poskytovatel pfed uzavienim této smlouvy provedl zhodnoceni
schopnosti a dovednosti Nabyvatele (jeho zaméstnancll) s pfihlédnutim k ¢innostem
provadénym v rdmci Wrappingu; v ndvaznosti na provedené zhodnoceni se Nabyvatel
zavazuje zajistit, aby jeho zaméstnanci podstoupili zakladni (vstupni) Wrappingové
Skoleni v rozsahu [+] dnlii pocinaje od []. Poskytovatel si pfed ukoncenim tohoto
Skoleni vyhrazuje pravo dobu uvedené¢ho Skoleni prodlouzit, popt. ulozit, ze
Nabyvatel a jeho zaméstnanci jsou povinni Wrapping provadét pouze pod dohledem
Poskytovatele a/nebo jim povefené tieti osoby. Pro vylouceni vSech pochybnosti plati,
ze délku a rozsah zdkladniho Skoleni jednostranné urcuje Poskytovatel v navaznosti
na schopnosti a dovednosti Nabyvatele (jeho zaméstnancti). Po uspésném zakonceni
zékladniho Skoleni Poskytovatel vyda Nabyvateli certifikat, na zaklad¢ kter¢ho je
Nabyvatel opravnén zacit Wrapping aktivné provadet.

3.2.13 Nabyvatel se zavazuje nést naklady spojené se Skolenimi, zejména naklady
spojené s hotovymi vydaji Skolenych osob, jako je cestovné, stravné, noclezné apod.,
a dale ndklady spojené s poskytnutim vozidla uréeného ke Skoleni. Podrobnosti
stanovi Pfiloha €. 3 této smlouvy.

3.2.14 Nabyvatel se zavazuje ucastnit se kazdého Skoleni, na kterém Poskytovatel
piedstavuje nové produkty a sluzby.

3.2.15 V ptipad¢, Ze Poskytovatel shleda nedostatky v technickych postupech a kvalité
provadénych praci, Poskytovatel je opravnén Nabyvateli ulozit povinnost opétovného
pieskoleni (na néklady Nabyvatele) jeho zaméstnancli z problematické Cinnosti. Do
doby, nez bude pftislusna technika ¢i kvalita praci Nabyvatelem a jeho zaméstnancii
odpovidat pozadavkiim Poskytovatele, Nabyvatel neni opradvnén Wrapping provadét.
Nabyvatel nemtize z tohoto titulu po Poskytovateli pozadovat jakykoliv narok na
nahradu pfipadné vzniklé Skody. Uvedené skoleni musi Nabyvatel zajistit tak, aby se
konalo nejpozdéji do 30 dnli od zjisténi nespravného postupu. Dalsi podrobnosti
Skoleni jsou upraveny v Ptiloze ¢. 3 této smlouvy.

3.2.16 Nabyvatel je opravnén na své vlastni ndklady provadét reklamu své €innosti v
oblasti Wrappingu. Druh (charakter) reklamy, pokud jde o o jeji obsah, formu, pouzité
barvy, mnozstvi, umisténi a velikost, jakoz i kazdy kazdy graficky ¢i zvukovy navrh
reklamy, musi Poskytovatel vzdy pfedem schvalit. Teprve poté je Nabyvatel opravnén
vlastni reklamu zahajit.

3.2.17 Nabyvatel je povinen poskytovat Poskytovateli sou€innost na marketingovych
projektech Poskytovatele v oblasti Wrappingu.

3.2.18 Nabyvatel se zavazuje zhotovovat a uchovavat veskeré doklady nezbytné pro fadné
vedené Ucetnictvi. Nabyvatel vyslovné souhlasi s tim, aby jeho ucetnictvi bylo
pfezkoumano auditorem, ktery bude vybran Poskytovatelem. Nabyvatel je povinen
predkladat Poskytovateli ucetni zaveérky vzdy nejpozdéji do 15-ti dnii od jejich
vyhotoveni.

3.2.19 Nabyvatel je povinen provozovat sviij podnik v souladu se vSemi platnymi pravnimi
ptfedpisy a nafizenimi.



3.2.20 Nabyvatel se zavazuje, ze po dobu platnosti této smlouvy, jakoz i po jejim ukonceni,
bude chranit dobrou povést Poskytovatele.

3.2.21 Nabyvatel je povinen pii poskytnuti finan¢nich prostfedki od Poskytovatele pro
urcity ucel, uzit téchto finan¢nich prosttedkll vyluéné pro Poskytovatelem vyminény
ucel, priemz je povinen vést o tomto fadné ucetnictvi a finanéni prostfedky
uchovavat na jednom uctu. Jedenkrdt roc¢né je Nabyvatel povinen predlozit
Poskytovateli vyactovani, jakym zptisobem bylo finan¢nich prostiedki uzito, a
V jakém rozsahu.

3.2.22 Nabyvatel je povinen pofizovat obrazové zaznamy (dale jen ,,fotografie) veSkerych
provedenych zakazek, ptfiCemz o kazdé realizované zakizce musi byt potfizeno
nejméné 5 fotografii (1 fotografie pfed realizaci a 4 po realizaci) s rozliSenim nejméné
5 megapixel, fotografie nesmi byt rozmazané. Fotografie je Nabyvatel povinen
predlozit Poskytovateli nejpozdé€ji do sedmi pracovnich dnii ode dne ukonceni praci
na realizaci zakéazky. Nabyvatel soucasné ud€luje Poskytovateli ¢asové a mistné
neomezené bezlplatné pravo tyto fotografie upravovat a dale je zvefejiiovat za
ucelem marketingové podpory Fransizového systému.

3.2.23 Nabyvatel se zavazuje umoznit Wrapping vozidel, které jsou v uzivani Nabyvatele, a
to dle ndvrhu Poskytovatele.

3.2.24 Nabyvatel je povinen na své vlastni ndklady odeslat na adresu sidla Poskytovatele
veskeré ucetni materialy a jiné dokumenty, které si Poskytovatel vyzada.

3.2.25 Nabyvatel se zavazuje, ze nebude po dobu ucinnosti smlouvy a i po jejim
ukonceni zadat o registraci ochranné znamky, oznaceni, symbolu a/nebo loga, které
jsou shodné nebo zaménitelné béznymi zdkazniky s Obchodni nazev, Symbolem nebo
oznacenim nebo logem systému Poskytovatele / FranSizového systému.

3.2.26 Nabyvatel neni opravnén odpojovat kameru (kamery), které byly nainstalovany
v jeho provozovné nebo provozovnach ve smyslu bodu 3.1.6 smlouvy, jejich spojeni
ptreruSovat, zakryvat je ¢i demontovat. Nabyvatel se zavazuje zajistit, aby instalace
kamery (kamer) a nésledné pofizovani zdznami, bylo uskutec¢fiovano v souladu se
vSemi pravnimi predpisy. Nabyvatel se souc¢asn¢ zavazuje Poskytovatele odskodnit za
jakékoliv sankce, nahrady S$kody apod., které by musel nést z titulu instalace kamery
(kamer) a nasledného potizovani zaznam.

3.2.27 Smluvni strany prohlasuji, Ze Nabyvatel zistava po uzavieni této smlouvy pravné i
ekonomicky samostatnym subjektem, pficemZ neni oprdvnén zastupovat
Poskytovatele, ani vystupovat jako jeho zprostfedkovatel. Nabyvatel je sam
odpovedny za provoz svého podniku. Nabyvatel se zavazuje, Ze nebude vstupovat do
zadného obchodniho partnerstvi, ani nepfipusti, aby jind osoba se stala otevienym
nebo tichym spole¢nikem jeho podniku. Nabyvatel neni opravnén pievést svilj podnik,
ktery provozuje podle této smlouvy, na tfeti osobu bez ptedchoziho pisemného
souhlasu Poskytovatele.



3.2.28 Nabyvatel se zavazuje v ramci franSizové sit€¢ spolupracovat s ostatnimi
nabyvateli fransizy, jakoz i Poskytovatelem.

3.2.29 Nabyvatel se zavazuje, ze po dobu ucinnosti této smlouvy bude dodrzovat
fransizu, a to vcetné jejich zmén a doplikti provadénych Poskytovatelem. Zmény
fransizy je Nabyvatel povinen provést ihned poté, kdy mu budou sdéleny
Poskytovatelem.

3.2.30 Nabyvatel je povinen se pii své ¢innosti fidit touto smlouvou, pokyny, ptikazy a
doporucenimi Poskytovatele. Pokud tyto chybi, Nabyvatel je povinen jednat s péci
radného hospodare tak, aby vysledky a dusledky jeho jedndni byly v zajmu
Poskytovatele a franSizové sité.

3.2.31 Nabyvatel je povinen udrzovat v fadném stavu podnik, v némz vykonava svou
podnikatelskou ¢innost dle této smlouvy, v€etné vSech prostor s nim souvisejicich.
Soucasné je povinen udrzovat 1 vybaveni tohoto podniku, je povinen provadét béznou
udrzbu exteriéru a interiéru, obnovovat vybaveni tak, aby zvySoval dobrou povést
fransizové sité.

3.2.32 Nabyvatel se zavazuje ve svém podniku prodavat pouze zbozi a poskytovat
sluzby dle této smlouvy.

3.2.33 Nabyvatel je opravnén vést v nabidce pro své klienty chromové folie. Jejich
aplikaci (lepeni) je vSak opravnén provadét pouze Poskytovatel nebo osoba jim
vyslovné povéfena. Nedohodnou-li se smluvni strany jinak, vynos za Wrapping s
pouzitim chromu se mezi smluvni strany déli rovnym dilem. Tento vynos Nabyvatele
pak nebude zapocitavan do celkového jeho mési¢niho obratu, ze kterého je
vypocitavana mésicni odména Poskytovatele.

3.2.34 V piipad€é, ze smlouva bude pied uplynutim jednoho (prvniho) roku své
platnosti ukonfena z divodi na strané Nabyvatele, Nabyvatel se zavazuje
Poskytovateli uhradit veskeré naklady souvisejici s ptipravou a dodanim materialt a
jinych dokumentti potfebnych Nabyvateli pro zahdjeni ¢innosti dle této smlouvy, a to
véetné vstupniho a jinych Skoleni, to vSe za situace, kdy tyto materialy, dokumenty a
Skoleni byly Nabyvateli dodany / poskytnuty za zvyhodnéné ceny.

3.2.35 Nabyvatel neni bez pisemného souhlasu Poskytovatele opravnén postoupit na
treti osobu jakoukoliv pohledavku, kterda by mu na zékladé této smlouvy vici
Poskytovateli vznikla. Nabyvatel dale neni opravnén jednostranné zapocitat
jakoukoliv svou pohledavku vii¢i Poskytovateli.

IV. ODMENA POSKYTOVATELE

4.1 Nabyvatel se zavazuje za poskytnuti prav vyplyvajicich z této smlouvy zaplatit
Poskytovateli vstupni franSizovy poplatek ve vysi 3.500 EUR za jednu provozovnu
(definice niZe), a to do 15 dnli ode dne uzavieni této smlouvy.

4.2 Nabyvatel se dale zavazuje platit Poskytovateli mésicni odménu za jednu svou
provozovnu, kdy provozovnou se pro ucely tohoto ¢lanku smlouvy rozumi jakykoliv
prostor o vyméie 80-150m? pracovni plochy a minimalné¢ 2 a maximaln€ 6 pracovniki



4.3

4.4

4.5

V.2

vykonévajici svou cinnost v této jedné provozovng). Mésicni odména se sklada ze
dvou casti a to fixni ve vysi 625 EUR a pohyblivé ve vysi 7% z mési¢niho obratu
(veskeré fakturované ¢astky bez DPH). M¢si¢ni odména je splatnd nejpozdéji do 10.
dne nésledujiciho kalendarniho meésice. K této castce bude pfipoctena prislusna
zakonna sazba DPH. M¢si¢ni odmeéna je pocitana v méné EUR.

Smluvni strany pro vylouceni vSech pochybnosti tykajicich se odménovani uvadéji
nasledujici priklad: Nabyvatel za mésic vyfakturuje 200.000 EUR bez DPH, z toho se
vypocte 7% z obratu, tedy 200.000 EUR x 0,07 = 14.000,- EUR, k tomu se pfipocte
staly mesicni poplatek 625 EUR = 14.625,- EUR. M¢&si¢ni odména Poskytovatele
V tomto piipad¢ Cini 14.625 EUR + ptislusnd sazba DPH.

Nabyvatel je povinen na veSkeré své pohledavky vystavovat fadné ucetni doklady —
faktury, ¢islované posloupnou ¢iselnou fadou.

Nabyvatel je povinen za své sluzby pozadovat finan¢ni odménu ve vysi, jenz odpovida
cenove politice Poskytovatele; za timto ucelem je Nabyvatel povinen spolupracovat s
Poskytovatelem a Poskytovatel je povinen poskytovat Nabyvateli potfebné informace.

V piipad¢ prodleni Nabyvatele s thradou odmény nebo jakéhokoliv jiného penézitého
zévazku vyplyvajictho z této smlouvy je Nabyvatel povinen uhradit Poskytovateli
smluvni pokutu ve vysi 0,05% z dluzné ¢éastky za kazdy den prodleni. Narok na
nahradu $kody tim neni dotCen.

ZPUSOB PLATBY ODMEN POSKYTOVATELE A OSTATNICH PLATEB

Vsechny penézité zavazky, vzniklé mezi smluvnimi stranami na zaklad¢ této smlouvy,
je zavazana smluvni strana povinna uhradit v€as a fadn€, a to bezhotovostnim
pievodem na nize uvedeny bankovni ucet druhé smluvni strany.

a) Bankovni spojeni na strané Poskytovatele:

¢islo uctu: [*]
nazev banky: [*]
adresa banky: [*]
SWIFT: [*]
IBAN: [*]

b) Bankovni spojeni na stran¢ Nabyvatele:

¢islo uctu: [*]
nazev banky: [*]
adresa banky: [*]
SWIFT: [*]
IBAN: [*]

Penézity zavazek je splnén okamzikem, kdy je Castka urcend dle této smlouvy
pfipsana na pfislusny bankovni tcet.



V1. UZEMNI PUSOBNOST

6.1 Nabyvatel je opravnén plnit prava a povinnosti dle této smlouvy pouze na tzemi [e].
Poskytovatel zarucuje regionalni vyluénost Nabyvateli na vySe uvedeném uzemi za
predpokladu, Ze poptavka po sluzbach v oblasti Wrappingu nebude daleko prevySovat
moznosti nabidky Nabyvatele - v takovém piipadé je Poskytovatel opravnén, po
projednani této zalezitosti s Nabyvatelem, poskytnout fransizu dalSimu subjektu s
uzemni pisobnosti shodnou s tizemni pisobnosti Nabyvatele.

6.2 Nabyvatel je opravnén vykonavat Wrapping i v jinych tizemnich oblastech, avSak
pouze s ptfedchozim pisemnym souhlasem Poskytovatele.

VII. DOBA TRVANI SMLOUVY, UKONCENI SMLOUVY

7.1 Tato smlouva se sjednava na dobu neurcitou. Pokud neni v této smlouvé stanoveno
jinak, tato smlouva zanika:

7.1.1 dohodou smluvnich stran;
7.1.2 odstoupenim od smlouvy;
7.1.3 vypoveédi smlouvy;

7.1.4 dnem, kdy nabude pravni moci rozsudek trestniho soudu odsuzujici Nabyvatele nebo
jeho jednatele pro trestni ¢in majetkové povahy.

7.2 Poskytovatel je opravnén od této smlouvy odstoupit v piipadé, ze:

7.2.1 Nabyvatel porusi jakoukoliv svou povinnost stanovenou v této smlouvé nebo v
prislusném pravnim ptedpisu. Pokud nastane diivod pro odstoupeni od této smlouvy a
Poskytovatel se rozhodne vyuzit svého prava na odstoupeni, Poskytovatel je povinen
pfed tim, nez odstoupi od této smlouvy, pisemné informovat Nabyvatele o tomto
svém umyslu a poskytnout mu dodate¢nou 15 denni lhiitu, béhem niz Nabyvatel mize
¢init potiebné kroky k tomu, aby diivod odstoupeni byl odstranén, a to jak uvedenim
zalezitosti do stavu, kdy pfislusné poruseni nebude existovat, uhrazenim dluznych
castek, ¢i nahrazenim Skody ¢i jinym vhodnym zplsobem. Pokud v uvedené 15 denni
lhité¢ bude divod odstoupeni odstranén, zanikne pravo Poskytovatele z tohoto
divodu odstoupit. Pokud k tomu nedojde, bude Poskytovatel po marném uplynuti
této 15 denni lhiity opravnéna od této smlouvy odstoupit.

7.2.2 Nabyvatel zastavi obchodni ¢innost;
7.2.3 Nabyvatel ztrati povoleni nutnd k provozu podniku, pfip. podnikéni;
7.2.4 Nabyvatel pii uzavirani této smlouvy uvedl nepravdivé tidaje o svém hospodatent;

7.2.5 Nabyvatel béhem trvani této smlouvy pifedlozi Poskytovateli nepravdivé udaje o
svém hospodatent;



7.2.6

7.3

7.4

VIII.

8.1

8.2

8.3

8.4

8.5

Nabyvatel vstoupi do likvidace nebo bude zahéjeno insolvenéni nebo obdobné tizeni
tykajici se jeho majetku.

Odstoupenim od smlouvy neni dotéeno pravo Poskytovatele na odménu dle ¢lanku
IV. této smlouvy a dalsi pohledavky z tohoto zavazkového vztahu vzniklé.
Odstoupeni se dale nedotykd naroku na nahradu Skody vzniklé porusenim této
smlouvy, ani ujednani o feSeni sporti mezi smluvnimi stranami a dale povinnosti, které
pro smluvni strany vyplyvaji ze vztahu zaloZzené¢ho touto smlouvou.

Kazda smluvni strana je opravnéna bez uvedeni divodu tuto smlouvu ukoncit formou
pisemné vypovédi. Vypovédni doba €ini 3 mésice a pocina béZet prvnim dnem mésice
nasledujiciho po mésici, ve kterém byla vypoveéd’ druhé stran¢ dorucena.

NASLEDKY UKONCENI SMLOUVY

Ukoncenim smlouvy zanikaji prava Nabyvatele, zejména uzivat Obchodni nézev,
Symbol a dale know-how Poskytovatele. Nabyvatel je povinen piedat Poskytovateli
katalogy, brozury, prospekty, popf. jejich kopie, a jiné podklady vztahujici se k
FranSizovému systému a / nebo Wrappingu, které mu byly pfedany v souvislosti s
uzavienim této smlouvy nebo které ziskal beéhem jeji Gcinnosti, a to ve lhaté 5
pracovnich dnli ode dne ukonceni smlouvy.

Nabyvatel neni opravnén uplatiiovat zéastavni nebo zadrzovaci pravo k predmétim
majetkové povahy patfici Poskytovateli a také na veskeré podklady, prospekty,
brozury a katalogy, které mu byly dany k dispozici.

Nabyvatel se zavazuje po ukonceni smlouvy odstranit z vnéjsiho 1 vnitiniho vybaveni
jeho podniku (provozovny, kancelafe apod.) veskerd loga, znaky, ndpisy a jina
oznaceni, ktera charakterizuji Fransizovy systém Poskytovatele a jeho samotného, a
to nasledujici den po ukonceni smlouvy. V ptipad¢, Ze tato lhiita nebude dodrzena,
Nabyvatel bere na védomi, Ze tato povinnost bude splnéna Poskytovatelem nebo jim
povéfenou osobou, pfi¢emz naklady na toto odstranéni budou vyuctovany Nabyvateli
a ten se tyto naklady zavazuje uhradit ve [hité 15 dni ode dne ptedlozeni pisemného
vyuctovani.

Po odstranéni veskerych log, znaki, ndpist a jinych oznaceni dle ptedchoziho bodu je
Nabyvatel povinen tyto zlikvidovat zpisobem a ve lhiit€ ur¢ené Poskytovatelem.

V pfipadé¢ poruseni povinnosti uvedenych v tomto ¢lanku smlouvy se Nabyvatel
zavazuje zaplatit Poskytovateli smluvni pokutu ve vysi 40.000 EUR za kazdé
jednotlivé poruseni. Smluvni pokuta je splatna ve Ihité 14 dnd ode dne, kdy bude
Nabyvatel k jejimu zaplaceni pisemné vyzvan. Narok na ndhradu Skody tim neni
dotcen.



IX.

9.1

9.2

9.3

DALSI OBECNA A ZAVERECNA USTANOVENI

Ozndmeni. Neni-li v této smlouvy stanoveno jinak, jakékoli oznameni, pozadavek c¢i
jiné sdéleni Poskytovatele nebo Nabyvatele musi mit pisemnou formu. Takové
oznameni, pozadavek ¢i jiné sdéleni bude povazovano za fadné u¢inéné, pokud bude
doruceno stran¢ této smlouvy, vici niz musi ¢i mize byt ozndmeni, pozadavek ¢i jiné
sdéleni u¢inéno, osobn¢ nebo doporucenou postou, na nize uvedenou adresu takové
strany, nebo na jinou adresu, kterou takova strana této smlouvy urcila oznamenim
druhé¢ strané této smlouvy:

a) Poskytovateli:
e-mail:

b) Nabyvateli:
e-mail:

Jakékoli oznameni u¢inéné podle této smlouvy bude povazovano za dorucené:

0] dnem fyzického doruceni oznameni, pokud bylo doruceno osobné nebo
kuryrni sluzbou, ptipadné dnem, kdy bylo jeho prevzeti odmitnuto; nebo

(i) dnem, kdy byla odpovéd’ bezdiivodné odepiena; nebo

(iii) dnem doruceni potvrzenym na pfislusné dorucence, pokud bylo zaslano
doporucenou postou; nebo

(iv) nejpozdé&ji tfetim dnem po odeslani sd¢leni (zpravy) prostiednictvim e-mailu;
nebo
(v) nejpozdéji uplynutim dvacatého dne po dni podani pisemnosti k poStovni

ptepravé v ptipadé, vrati-li se pisemnost odesilateli zpét jako nedorucena
(nevyzvednuta v ulozni dobg).

Vyhotoveni. Tato smlouva je podepsana ve dvou vyhotovenich v anglickém jazyce,
Z nichZ po jednom vyhotoveni s platnosti originalu obdrzi kazda ze smluvnich stran.

Urovnéani sport. Strany této smlouvy souhlasi, Ze budou usilovat o smirné feSeni
veskerych vzajemnych sporil, nesrovnalosti, nebo narokd vzniklych na zakladé této
smlouvy nebo jakékoli sni souvisejici zalezitosti. Pokud by Smluvni strany v
primétené lhité, jez vSak nebude delsi nez tficet (30) dnii, jakékoli spory ¢i
nesrovnalosti nevyfeSily smirem, budou tyto spory ¢i nesrovnalosti s konecnou
platnosti vyfeseny tiemi rozhodci Rozhodéiho soudu p¥i Hospodai'ské komoie Ceské
republiky a Agrarni komoie Ceské republiky dle ¥adu tohoto soudu. Mistem konéni
bude Praha. Kazdd Smluvni strana bude jmenovat jednoho rozhodce ze seznamu
rozhodcii vedeném u Rozhodgiho soudu pii Hospodaiské komoie Ceské republiky a




9.4

9.5

9.6

9.7

9.8

9.9

Agrarni komoie Ceské republiky. Nejpozdéji tficet (30) dnii po svém jmenovani zvoli
dva rozhodci takto jmenovani tfetiho rozhodce. Pokud by tak neucinili, bude tieti
rozhodce jmenovat piedseda rozhodc¢iho soudu. Jazykem rozhod¢iho fizeni bude
cestina.

Zmény a dodatky. Tato smlouva véetné jakychkoli a veskerych ptiloh predstavuje celé
a uplné ujednani mezi smluvnimi stranami ohledné predmétu této smlouvy, a nahrazuje
jakékoli a veskeré predchozi smlouvy a dohody, pisemné ¢i Ustni, tykajici se tohoto
predmétu. Jakékoli zmény a dodatky této smlouvy budou ucinény pisemné a
podepsany obéma smluvnimi stranami.

Prdvo smlouvy. Tato smlouva se tidi a je vykladana podle platnych ustanoveni
¢eského pravniho fadu s vylouenim koliznich norem. Pravni vztahy smluvnich stran,
které nejsou vyslovné upraveny v této smlouve, se fidi ustanovenimi obchodniho
zakoniku a ostatnimi obecn& zavaznymi pravnimi piedpisy Ceské republiky.

Salvatorska klausule. V piipadé, Ze se nékteré ustanoveni této smlouvy, at uz
vzhledem k platnému pravnimu faddu nebo vzhledem k jeho zméndm, ukaZze
neplatnym, netCinnym nebo spornym a nebo nékteré ustanoveni chybi, zlstdvaji
ostatni ustanoveni této smlouvy touto skute¢nosti nedotéena. Namisto dotycného
ustanoveni nastupuje bud ustanoveni pfislusSného obecné zavazného pravniho
predpisu, které je svou povahou a ucelem nejbliz§i zamysSlenému ucelu této smlouvy
nebo neni-li takového ustanoveni pravniho ptedpisu, zplisob feSeni, jenz je v
obchodnim styku obvykly. Pokud v nékterych ptipadech zde uvedené feSeni nebude
mozné nebo vhodné a smlouva by byla neplatnd nebo zpochybnitelna, strany se
zavazuji bezodkladn¢ po tomto zjisténi uzaviit novou smlouvu, ve které piipadny
divod neplatnosti bude odstranén a dosavadni pfijatd plnéni budou zapocitana na
plnéni stran podle této smlouvy. Podminky této nové smlouvy vyjdou pfitom
Z pavodni smlouvy a budou se co nejvic blizit touto smlouvou sjednanému ucelu.

Prohlaseni stran. Ucastnici této smlouvy prohlasuji, ze jsou plné zptsobili k pravnim
ukonim a opravnéni k uzavieni této smlouvy a Ze tato smlouva byla sepsdna podle
jejich pravé, vazné a svobodné vile, pro coz jeji obsah stvrzuji svymi nize pfipojenymi

podpisy.

Ptilohy smlouvy. Nedilnou soucast této smlouvy tvoii nasledujici piilohy:

Ptiloha €. 1 - Podrobny popis ¢innosti Poskytovatele w ramci Wrappingu
Ptiloha €. 2 - Vzhled Obchodni ndzev a Symbolu

Ptiloha €. 3 - Pravidla Skoleni

Ptiloha €. 4 - Seznam a cenik materidld a dalSiho pfisluSenstvi

Ptiloha €. 5 - Vzor eviden¢niho listu

Ptevzeti ruceni. NiZze podepsand osoba jednajici jménem Nabyvatele (dale jen
"Rucitel") prohlasuje, Ze uspokoji Poskytovatele, jestlize Nabyvatel vii¢i nému nesplni
penézity zavazek vyplyvajici z této smlouvy, a to 1 kdyZ tento zdvazek vznikne
kdykoliv po dni uzavfeni této smlouvy. Poskytovatel je opravnén doméhat se splnéni
zavazku na Ruciteli jen v pfipadé€, Ze Nabyvatel nesplni sviij splatny zavazek ve lhité
30 dnt ode dne, kdy byl k jeho splnéni Poskytovatelem pisemné vyzvan. Smluvni




strany s pfevzetim ruc¢eni Rucitelem pln¢ souhlasi. Ujednani bodu 9.5 smlouvy plati i
pro platnost a ucinky ptevzeti ruceni.

9.10 Platnost a ucinnost. Tato smlouva nabyva platnosti a ucinnosti dnem jejiho podpisu
obéma smluvnimi stranami.

NA DUKAZ CEHOZ smluvni strany k nize uvedeném dni podepsaly tuto smlouvu.

WrapStyle s.r.o. [* Nazev Nabyvatele]

jméno a pifjment: [*] jméno a piijment: [*]
funkce: [*] funkce: [*]
misto: [] misto: [*]
datum: [*] datum: [*]
WrapStyle s.r.o. [* Jméno a pFijmeni Ruditele], rucitel
jméno a pitijment: [*] datum narozent: [°]
funkce: [*] adresa bydlisté: [*]
misto: [*] misto: [*]

datum: [*] datum: [*]



APPENDIX P Il: THE GLOSSARY OF THE TERMS OF THE
FRANCHISE AGREEEMENT

The glossary of the terms of the Franchise Agreement contains the terminology as translated
by the author of the thesis according to the appearance of the terms in the text.

The entries correspond to the general knowledge of the author or were taken from
Chroma's dictionaries of legal terms (Cesko-anglicky pravnicky slovnik and Anglicko-¢esky

pravnicky slovnik, 2010).

Czech term English equivalent
5 The Agricultural Chamber of the Czech
Agrarni komora Ceské republiky
Republic
bez ptedchoziho pisemného souhlasu without the prior written consent
bezhotovostni prevod bank transfer
bezodkladné without any delay
bezuplatné pravo gratuitous right
bod ¢lanku the point of the Article
byt opravnén be entitled to
byt povinen be obliged to
Cinit opisy a vypisy make copies and listings
Clanek I1. smlouvy Article 11 of the Agreement
délit rovnym dilem divide equally
dle této smlouvy under the Agreement
doba neurcita unspecified period of time
dobra povest good name and reputation
dobré jméno good name
dohodnout se agree on
domahat se splnéni zavazku demand fulfilment of the obligation




dorucenka

advice of delivery

evidendnti list

registration sheet

finan¢ni odména

financial reward

franchisingova smlouva (also as

fransizingova smlouva)

franchise Agreement

franSizova sit’

franchise network

franSizovy poplatek

franchise fee

Hospodaiska komora Ceské republiky

The Economic Chamber of the Czech

Republic

%

IC

maintained as IC in the translation meaning

the company registration number

msolvenéni fizeni

insolvency proceeding

jednat jménem (koho)

deal/act on behalf of

listinné dtkazy

documentary evidence

meésicni obrat

monthly turnover

nabyt platnosti

come into force

nabyt pravni moci

come into effect

nabyt G¢innosti

come into effect

nabyvatel

franchisee

nahliZet do Gc¢etnich knih

inspect the accounting books

nahrada Skody

compensation for damage

narok na nahradu Skody

the right for compensation

nedoruceny

undelivered

neplatny

invalid

nést naklady

bear the costs




nize ptipojené podpisy

signatures below

obecna a zave€rec¢na ustanoveni

general and final provisions

obecné zavazné predpisy

general binding legislation

obchodni ¢innost

business activity

Obchodni nazev

Trade name

Obchodni rejstiik

the Commercial Register

odepftit odpoved’

deny the response

odmeéna

remuneration

odpovidat za

account for

odstoupeni od smlouvy

withdrawal from the Agreement

odstoupit od smlouvy

withdraw from the Agreement

odstranit diivod k odstoupeni

replace the reasons for withdrawal

oznameni

notification(s)

penézité plnéni

financial compensation

penézity zavazek

financial obligation

pisemné vypovéd’

written notice

platné pravni pfedpisy a natizeni

valid legislation and regulations

platnost

validity

poradenstvi pii obchodnim vedeni pod-niku

consultancy in commercial manage-ment of

the business

porusit povinnost

breach an obligation

pofizovat audiovizudlni zdznamy

take audiovisual records

poskytnuti prav

provision of the rights

poskytovatel

franchisee




postoupit pohledavku

refer a commission

poskozeni hmotnych statkti

corruption of the intangible assets

povéteny zastupce

authorized person

prava a povinnosti

rights and obligations

pravni vztahy

legal relationships

pravo odstoupit

entitlement to withdraw

pravo smlouvy

governing legislation

problematicka ¢innost

the activity in question

prohlaseni stran

declaration of the Parties to the Agreement

propagacni letdky a materidly

promotional leaflets and materials

provozovna

workshop

prumyslové a kancelaiské prostory

industrial and office premises

predmét smlouvy

subject matter of the Agreement

prevzeti rueni

assumption of liability

priloha

annex

piiméiena lhtita

appropriate period of time

ptislusny pravni predpis

appropriate legislation

rozhodce arbitror

Rozhod¢i soud The Arbitration Court
rucit guarantee

rucitel guarantor

fadné uéméné

properly performed

feSeni sporti

resolution of conflicts / to resolve con-flicts

fidit se platnym cenikem

to be subject to the valid pricelist




fidit se smlouvou

act according to the Agreement / act in

accordance with the Agreement

s péci fadného hospodaie

with due care

Salvatorska klausule

Severability clauses

samostatny subjekt

independent entity

sidlo spole¢nosti

seat of the company

sjednat napravu

atone for a remedy

smirné feSeni

amicable solution

smluvni pokuta

contractual fine

smluvni strana

party to the agreement

splatny

due

splnit (finan¢ni) zavazek

settle an (financial) obligation

stanovit k nadpraveé primétenou lhiitu

set a reasonable time for a remedy

Symbol

Symbol

trestni ¢in majetkové povahy

roperty crime

tfeti osoba

the Third party

ucetni doklady

accounting documents and receipts

ucetni uzavérka

the final accounts

uéinnost

effectiveness

ucinnost smlouvy

duration of the Agreement

Ujednani

agreement

ukonéit smlouvu

terminate the Agreement

ulozni doba

depository period

uplatny

charged (with a fee)




upravovat prava a povinnosti

to govern the rights and obligations

urovnani sporti

settlement of disputes / conflicts

ustanoveni

provision

uzavrit smlouvu

enter into an agreeement

uzemni plisobnost

local area as used in the translation; as the
title of the article of the agreement as

Location and designated area

v souladu s

in accordance with

vCas a radné

on time and properly

vedeny Krajskym soudem

kept by the Regional Court

vést evidenci

keep the records of

vstoupit do likvidace

go into liquidation

vyhotoveni

copy of the Agreement

vyklad (préva, smlouvy, apod.)

interpretation

vylu¢nost

Exclusivity

vypoveéd smlouvy

termination of the Agreement

vypovédni doba

notice period

vyfesit smirem

reconcile the disputes / conflicts

vyslovné prohlasit

expressly declare

vyslovné uvedend/neuvedena vile

expressed/implied will

vyse Skody

amount of the damage

vznik Skodni udalosti

occurrence of the damage

vzorovy zakazkovy list

the custom list template

za uplatu

against payment




zadrzovaci pravo

right to lien

zanik prava

cancellation of the right

zéstavni pravo

right to pledge

zavazat se k

to undertake to

zé&vazna doporuceni

obligatory recommendations

zmény a dodatky changes and amendments
zpochybnitelny questionable
zprosttedkovatel agent

zpusobily k pravnim tkontim

to have the full legal capacity for legal acts

zivnostensky rejstiik

the Trade Register




