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1Topicality and extent 20 a

2Choice of goals and methods 30 b

3Quality of theoretical part 50 b

4Quality of analytical part 50 c

5Quality of project part 50 b

6Meeting of goals 60 c

7Structure and logic of text 40 b

8Quality of sources and work with sources in text 30 c

9Innovativity, creativity and usability of proposed solutions 20 b

10Linguistic qualities 10 a

11Formal qualities 10 b

Proposed rating based on weighted average 1,48 B


Comments and rating:

The Master Theses is target on the analysis of CSR in paper and printing industry. The research method (Questionnaire, s.39) is not attached. Chapter 6.2 „Hypothesis“ does not include hypothesis. It is only the explanation of the target. The STEP and SWOT analyses are adequately chosen to aim of research. 
1. Can you tell us about some theories of CSR (e.g. Stakeholder theory, Cause-relating marketing, Public responsibility, etc.? 
2. Can you give us the information about analyses of Questionnaire?
3. What is the role of consumers in the process of implementing CSR in companies?
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				Rated parameter		Weight		Rating

		1		Topicality and extent		20		a		A		16		1

		2		Choice of goals and methods		30		b		B		30		1.5

		3		Quality of theoretical part		50		b		B		50		1.5

		4		Quality of analytical part		50		c		C		65		2

		5		Quality of project part		50		b		B		50		1.5

		6		Meeting of goals		60		c		C		78		2

		7		Structure and logic of text		40		b		B		40		1.5

		8		Quality of sources and work with sources in text		30		c		C		39		2

		9		Innovativity, creativity and usability of proposed solutions		20		b		B		20		1.5

		10		Linguistic qualities		10		a		A		8		1

		11		Formal qualities		10		b		B		10		1.5

				Proposed rating based on weighted average		1.48		B		1.472		406		1.695






